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£350,000  Spend 
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women's  press  and  slimming 
magazines  telling  them  to  come 
to  you  for  their  Slender  products. 
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can't  get  it,  it  makes  sense  to 
make  sure  your  customers  can. 
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COMMENT 


Both  the  Govern- 
ment and  the  pro- 
fession must  have 
been  hoping  that 
the  Leeds  BPC  Conference 
would  be  crowned  by  news  in 
the  pharmaceutical  Press  that  the 
new  contract  Regulations  had 
been  laid  in  time  for 
implementation  on  October  1. 
That  is  not  to  be  and  November  1 
is  now  the  fresh  target  date. 
Perhaps  now  that  the  heat  is  off 
and  Mr  Clarke  is  out  of  the 
kitchen,  Barney  Hayhoe's  latest 
recipe  can  evolve  from  a  pot- 
boiler to  a  cordon  bleu'dish. 

Baroness  Trumpington  as 
Lady  High  Substitute  did  both 
Conference,  the  Department 
and  herseli  proud  at  the  opening 
session  as  Mr  Clarke's 
replacement.  How  delightful  to 
hear  a  Government  spokesman 
tell  community  pharmacists: 
"There  are  no  conflicts  between 
the  needs  of  a  successful 
businessman  to  satisfy  customers 
and  the  ethics  of  public  service." 
No  one  in  the  profession  would 
distance  themselves  either  from 
her  view  that  the  public  has  a 
right  to  decisive  and  skilful 
management  for  NHS  service  or 


Editor  John  Slcelton 

from  her  tribute  to  the  profession 
for  the  "greatest  courtesy, 
kindness  and  helpfulness"  she 
has  always  found  in  pharmacies. 

For  her  a  major  contract  plus 
is  that  "for  the  first  time  the 
public  need  for  NHS  services 
becomes  a  major  influence  on 
the  location  of  new  pharmacies." 
And,  in  an  effort  to  allay  the  fears 
of  the  Company  Chemists 
Association  and  the  new  BPA, 
she  says  the  new  contract  will  not 
abolish  competition,  ossify 
distribution  or  introduce  much 
conflict  between  public  need 
and  a  new  contractor's 
commercial  interest.  We  hope 
she's  right  and  believe  she  may 
be.  But  PSGB  president  Dr 
Geoffrey  Booth  wonders  if  the 
price  the  profession  is  paying  for 


some  control  of  entry  will  not  be 
too  high.  That  was  the  only 
negative  thing  he  said. 

He  told  pharmacists  to  stop 
searching  for  a  role  —  they  had 
one  and  discharged  it  with 
honour.  He  called  on  the 
profession  to  scrap  its  inferiority 
complex  and  in-fighting  and  be 
loyal  to  itseli,  co-operating  to 
present  a  united  front.  Amen! 

The  national  Press  seems  to 
have  picked  up  on  Dr  Booth's 
belief  that  some  natural  and 
alternative  medicines  are  high- 
priced  junk  with  potential  safety 
problems.  Good!  What  a  pity  the 
Baroness  used  the  occasion  to 
give  her  blessing  to  parallel 
importers.  Just  because  it 
happens  to  suit  the  Government 
to  pay  less  on  the  drugs  bill  it 
does  not  mean  that  the  public  is 
no  longer  at  risk  from  such  drugs 
even  though  the  PL(PI)  system  is 
hiccuping  along  a  little  more 
vigorously.  No  doubt  pharma- 
ceutical wholesalers  will  be  con- 
cerned by  her  attitude.  Business 
is  business,  but  some  business 
can  damage  the 
nation's  health  and 
the  profession's 
image. 
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Government  backs 
wider  role  if  it  is 
cost-effective 

"The  profession  and  the  business  of  pharmacy  is  going  through 
a  (,-Tivr'iai\\  period  and  the  Government  is  keen  to  ensure  that  so 
lmp<  "j'liciuiiii  o  part  ol  our  health  profession  can  respond  to  health 
and  economic  challenges/  Baroness  Trumpington,  the 
Government's  health  spokesman  in  the  Lords  told  the  opening 
session  of  the  Conference.  In  a  speech  that  indicated 
Government  support  for  a  wider  role  for  chemists  provided  the 
services  supplied  were  cost-effective,  she  said  the  Government 
was  looking  forward  to  the  introduction  of  the  new  contract.  "It 
will  make  1985  a  milestone  year  for  community  pharmacy." 


"There  is  no  conflict  between  the 
successful  businessman's  need  to  satisfy 
customers  and  the  ethics  of  public 
service,"  the  Baroness  said.  "I  am  not 
trying  to  belittle  the  obvious  importance  of 
your  hospital  and  academic  members  if  I 
say  that  combining  business  motivation 
with  public  service  is  a  great  strength  of 
the  pharmaceutical  profession." 

The  public  have  not  only  a  need,  but  a 
right,  to  the  attention  and  services  for 
which  they  pay,  and  a  right  to  have 
delivered  skilful  and  decisive 
management.  There  must  be  avoidance  of 
waste,  but  also  with  the  reguisite  attributes 
for  the  care  of  patients,  said  Baroness 
Trumpington.  "Personally,  I  have  never 
yet  entered  a  pharmacy  where  I  was  not 
treated  with  the  greatest  courtesy, 
kindness  and  helpfulness,  and  I  pay 
tribute  to  you  all." 

The  total  cost  of  pharmaceutical 
services  is  rising  towards  £2  billion  a  year 
and  is  increasing  faster  than  other  costs. 
New  medicines  are  improving  the  guality 
of  patient  care  and  these  benefits  must  be 
set  against  the  high  cost.  Benefits  to 
customers  were  considerably  in  mind  in 
the  new  contract  negotiations,  she  said. 
"One  never  satisfies  everyone,  but  our  first 
aim  has  been  to  protect  the  public  interest 
as  taxpayers  and  consumers,  and  to 
reconcile  the  not  always  total  community 
interests  within  pharmacy  itself." 

The  Baroness  listed  the  main 
advantages  the  Government  felt  the  new 
contract  would  bring.  First,  a  better 
system  for  settling  costs  and  remuneration, 
avoiding  the  cumulative  arrears  which 
have  been  such  a  source  of  friction;  and 
second,  improving  the  rewards  available 
to  efficient  contractors  while  at  the  same 
time  giving  enhanced  support  to  essential 


small  pharmacies  to  ensure  that  sparsely 
populated  areas  are  assured  continuing 
access  to  services. 

Rational  distribution  was  an  important 
innovation,  though  not  to  the  point  of  over 
shadowing  the  other  changes,  she  said. 
"The  improvement  of  the  NHS  must  be  to 
provide  efficient  service  for  the  sick.  An 
excessive  supply  of  services  has  no  useful 
purpose. . .  but  it  does  put  up  NHS  costs." 

The  new  contract  would  achieve  a 
more  sensible  distribution  of  services  in 
areas  which  have  recently  become 
overcrowded,  she  said.  Pharmacies  have 
little  direct  influence  on  the  amount  of  the 
NHS  dispensing.  The  new  arrangements 
will  give  greater  stability,  and  mean  that, 
for  the  first  time,  the  public  need  for  NHS 
services  becomes  a  major  influence  on  the 
location  of  new  pharmacies. 

"This  is  not  a  rigid,  central  plan  or 
scheme.  We  have  deliberately  put  the 
emphasis  on  local  needs  and  local 
decisions.  I  should  be  surprised  if  the 
conflict  between  the  need  for  public 
service  and  the  commercial  instinct  of 
pharmacies  wanting  new  NHS  contracts, 
turns  out  to  be  as  great  as  some  fear. 

'Competition  would  remain' 

"This  Government  would  never  wish  to 
interfere  with  private  enterprise  and  we 
are  not  doing  so  now.  The  issue  is  about 
contracts  to  provide  a  public  service,  and 
how  to  avoid  the  cost  of  excessive 
provision.  "The  scheme  will  not  exclude 
new  pharmacy  openings  or  relocation.  It 
will  not  ossify  the  present  distribution  and 
it  will  not  abolish  competition,"  she 
assured  the  Conference.  Competition  in 
all  the  most  important  features  of  the  retail 
market  would  remain. 


Such  competition  may  increase, 
particularly  in  relation  to  professional 
standards  and  service.  The  final  feature  of 
the  new  contract  paves  the  way  for 
developments  in  the  professional  area. 
This  is  speculative,  because  no  one  knew 
what  would  emerge  from  the  Nuffield 
Inguiry,  Baroness  Trumpington 
cautioned.  "The  Government  has  already 
made  it  clear  that  it  wants  to  make  the 
maximum  use  of  a  pharmacist's 
Qualifications,  and  in  the  contract 
negotiations  we  committed  ourselves  to  a 
prompt  approach  to  the  issues  that 
Nuffield  is  bound  to  raise.  We  shall  never 
be  able  to  approach  any  health  care  issue 
without  considering  costs  and  practicality; 
but  we  have  already  earmarked  savings 
from  the  new  contract  to  finance  progress 
on  the  profession's  role,  once  there  is 
agreement  on  the  way  ahead." 

A  significant  event  this  year  was  the 
introduction  of  selected  list  prescribing. 
Faced  with  an  ever  enlarging  drugs  bill 
steps  had  to  be  taken  to  control  it,  the 
Baroness  said.  There  were  some  initial 
difficulties  with  its  operation  but  the 
introduction  of  such  a  novel  measure  was 
accomplished  smoothly  and  it  had  been 
running  successfully.  The  Government 
appreciated  the  expert  contributions  from 
pharmacists  to  the  success  of  the  policy, 
she  said.  "Just  as  we  appreciated  the  role 
of  all  community  pharmacies  in  its 
satisfactory  implementation." 

There  is  more  that  can  be  done  to 
achieve  cost-effectiveness  in  the  use  of 
medicines  in  the  NHS,  and  the 
Government  has  sought  to  encourage 
effective  prescribing  by  a  variety  of 
means,  the  foremost  of  which  is  the  new- 
style  BNF,  said  Baroness  Trumpington. 
She  paid  tribute  to  "the  contributions"  of 
pharmacists  in  editing  and  publicising 
BNF,  in  developing  Martindale,  and  in  the 
drug  information  services  in  the  NHS. 

As  sponsoring  department  for  the 
pharmaceutical  industry,  the  DHSS  was 
aware  of  the  importance  of  the  NHS 
market  to  the  industry's  future  success. 
"There  can  be  conflict  between  our 
sponsorship  and  the  need  to  contain 
expenditure,"  she  acknowledged.  "Only 
recently  we  were  widely  criticised  for 
allowing  prices  which  were  too  high.  Now 
the  industry  feels  strongly  that  we  are 
pressing  too  hard  on  prices  and  profi  :s. 
Only  in  utopia  would  the  balance  be 
perfect.  In  discussions  with  industry  there 
is  bound  to  be  an  emphasis  on  fair  levels  of 
profit.  But  we  shall  show  a  full 
understanding  of  the  industry's  need  for 
stability." 

Recent  advances  in  drugs,  and  the  way 
in  which  they  have  been  publicised  by  the 
popular  media,  has  created  an  unrealistic 
expectation.  There  is  increased  pressure 
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PGSB  president  Dr  Geoffrey  Booth 
addresses  Conference.  Bamoness 
Tnxmpington  (below)  and  the  platform 
■ML     party,  from  left  to  right:  Mr  Colin 
mB     Hetherington,  chairman,  Leeds 
SB     Conference  Committee;  Mr  W.H. 

Howarth,  Pharmaceutical  Society 
lli     treasurer;  Professor  J.D.  Phillipson, 
lip     chairman,  Conference  Science 

Committee;  Lord  Mayor  of  Leeds, 
jl|t  Councillor  Sydney  Symmonds;  Dr 
Jjit     Geoffery  Booth,  president;  Mr  B. 

Silverman,  vice-president;  Desmond 
■j     Lewis,  secretary  and  registrar,  ali 
™     Pharmaceutical  Society,  and  Mr  E. 
|     Atkinson,  secretary,  Leeds  Conference 
Committee. 


Important  for  pharmacy 
to  present  a  unified  front' 


There  is  no  need  for  any  soul 
searching  on  pharmacy's  part  and 
no  need  for  a  desperate  search  for 
any  imagined  role,  the 
Pharmaceutical  Society  president, 
Dr  Geoffrey  Booth,  reassured  the 
Conference  during  Monday's 
opening  session.  "Any  uncertainty 
or  hesitancy  and  any  professional 
inferiority  complex  is  groundless, 
without  foundation."  he  said. 
"Studies  have  shown  the  high 
regard  attributed  to  pharmacy, 
both  by  the  community  and  other 
professions." 

PHARMAU 

Pita  U( 
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from  the  public  to  have  either  more 
medicines  prescribed  for  them  or  to  have 
an  increased  range  available.  The  public 
interest  has  turned  to  alternative 
medicines  —  principally  herbal  and 
homoeopathic  remedies  which  were 
around  before  the  Medicines  Act.  "Times 
have  changed  yet  there  is  growing 
consumer  demand  for  alternative 
medicines,"  Baroness  Trumpington 
observed. 

If  people  were  not  getting  some  relief 
or  comfort  from  these  products  they  would 
not  buy  them.  We  must  accept  that 
alternative  medicines  are  here  to  stay  and 
a  watchful  eye  is  needed  to  ensure  that  the 
taking  of  any  medicines  over  a  long  period 
does  not  prevent  the  seeking  of 
conventional  medical  advice  when 
needed." 

In  the  alternative  medicines 
community  there  is  concern  that  the 
requirements  of  the  Medicines  Act  will 
remove  all  herbal  and  homoeopathic 
products  from  the  market.  "This  will  not 
happen  under  this  Government.  It  is  not 
our  intention  to  use  the  Act  to  restrict  the 
general  availability  of  these  products," 
Baroness  Trumpington  said. 
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Another  issue  of  concern  to  many  had 
been  that  of  parallel  imports. "The  imports 
cannot  be  impeded  because  it  would  be 
contrary  to  our  EEC  obligations,"  the 
Baroness  said.  "If  the  necessary  licensing 
requirements  are  made,  a  useful 
contribution  to  the  control  of  medicines 
cost  in  the  NHS  can  result." 

In  the  15  months  since  the  PL(PI) 
scheme  was  introduced  there  have  been 
over  1,950  applications  of  which  about  45 
per  cent  have  been  determined  and  over 
300  licences  granted.  The  Department 
hoped  to  clear  the  back-log  of  outstanding 
applications  by  the  end  of  the  year. 
However,  Baroness  Trumpington  would 
not  predict  what  effect,  if  any,  the  entry  of 
Spain  and  Portugal  into  the  EEC  might 
cause  on  further  applications. 

She  said  that  every  application  was 
most  carefully  assessed  and  if  there  was 
any  evidence  of  therapeutic  differences 
from  the  product  normally  marketed,  a 
licence  would  not  be  granted. 

Baroness  Trumpington  concluded  by 
wishing  the  out-going  secretary  and 
registrar  of  the  Pharmaceutical  Society, 
Mr  Desmond  Lewis,  her  best  wishes  in  his 
retirement. 


The  Green  Paper  on  primary  health  care 
and  the  Nuffield  Report,  expected  at  the 
end  of  the  year,  would  be  carefully 
scrutinised  by  the  Council  and  might  help 
to  iron  out  some  of  the  profession's 
problems,  the  president  said.  "If  that  is  the 
case  we  shall  be  pleased,  but  our 
fundamental  base  is  sound  and 
unchallengeable . 

"Ours  is  an  honourable,  splendid 
profession  which  can  claim  with  pride  that 
it  has  done  all  that  society  could  expect  of 
it.  It  has  discharged  its  part  and  duty  in  the 
care  of  the  sick  and  in  the  control  of 
modem  complex  drug  therapy.  It  richly 
deserves  its  reward  in  prestige  and  in  both 
practice  and  financial  support.  On  our 
part,  as  president,  I  know  the  membership 
will  continue  to  maintain,  cherish  and 
further  their  contribution  to  health  care." 

Earlier  Dr  Booth  had  warned  there 
would  be  many  predators  on  the 
profession.  "This  makes  it  all  the  more 
important  that  the  profession  maintains  a 
strictly  cohesive  unity,"  he  said.  "I  am 
asking  all  members  of  the  Society,  and 
particularly  those  who  direct  the  policies 
of  the  many  sub-groups  within  the 
profession  who  generate  professional 
loyalty,  to  achieve  a  spirit  of  co-operation 
and  to  ensure  a  united  front." 

Dr  Booth  said  it  was  the  Society's 
opinion  that  the  contract  should  be,  and 
could  only  be,  with  a  pharmacist.  The  new 
contract  provided  for  some  control  on 
entry.  "For  that  advantage,  for  which  all 
have  been  pressing,  we  were  prepared  to 
pay  a  price.  It  is  the  amount  of  the  price 
that  concerns  us;  it  will  be  impossible  to 
evaluate  the  cost,  or  indeed  the 
advantage,  until  the  contract  is 
implemented." 

Turning  to  hospital  pharmacy,  Dr 
Booth  maintained  that  Government  pay 
policy  had  steadily  eroded  the  salary 
structure  and  career  prospects  of 
pharmacists  employed  in  the  health 
service.  The  worst  effect  had  been  on 
recruitment  into  the  basic  grade. 
Something  must  be  done  to  update  the 
level  of  hospital  pharmacists'  salaries 
generally,  he  insisted,  adding  that  some 
means  of  continuing  recruitment  must  be 
found  if  the  service  to  patients  was  not  to 
suffer. 

He  added  that  the  possible  outcome  of 
the  Griffiths  re-organisation  was  also  of 
great  concern.  "If  the  size  of  the 
organisational  operation  is  reduced  to  a 
point  at  which  it  becomes  impossible  to 

continued  overleaf 
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maintain  the  specialist  pharmacy  staff  who 
provide  the  current  wide  range  of  service, 
many  of  the  advantages  and  motivations 
will  be  lost." 

Dr  Booth  went  on  to  deplore  the 
"disgraceful  and  discriminatory"  erosion 
of  academic  pharmacists'  salaries.  There 
could  only  be  a  profession  of  pharmacy  in 
the  future  if  the  brightest  entrants  were 
recruited  into  teaching,  he  warned.  "The 
career  must  be  made  as  attractive  as  any 
other  career  in  any  other  branch  of 
pharmacy. 

Those  that  follow  us  must  be  taught  by 
the  best  and  most  dedicated,  and  their 
services  must  be  obtained  without  the 
expectation  of  financial  sacrifice  on  their 
part." 

Over  the  past  year  a  decision  had  been 
made  to  close  one  school  of  pharmacy  and 
all  had  suffered  from  financial  cuts.  Dr 
Booth  hoped  that  pharmaceutical 
education  would  now  be  left  to  lick  its 
wounds  and  re-plan  for  the  future.  "I  am 
gratified  to  say  that  we  had  an  indication 
from  the  chairman  of  the  University 
Grants  Committee  that  that  is  so,"  he  said. 
"However,  there  will  be  battles  within 
universities  and  technological  institutions 
for  a  share  of  the  limited  and  shrinking 
resources  available." 

Turning  to  natural  and  alternative 
sources  of  medicines,  Dr  Booth  insisted 
that  something  must  be  done  to  protect  the 
public  from  exploitation  by 
manufacturers.  "It  is  unreasonable  that 
science  should  be  avoided  and 
obscuratism  used  to  persuade  an 
unsuspecting  public  to  buy  and  consume 
high-priced  junk.  Is  it  enough  to  excuse 
the  practice  by  saying  that,  Tf  the  idiots 
want  to  buy  it,  then  let  them  take  it'?"  he 
asked. 

The  Society's  Council,  at  its  August 
meeting,  considered  the  Hansard  Report 
in  which  Baroness  Trumpington  had  said: 
"...we  wholeheartedly  support  the 
freedom  of  the  individual  to  seek  the 
benefits  of  alternative  medicines  and 
therapies.  It  is  not  our  intention  to  use  the 
Medicines  Act  to  restrict  the  general 
availability  of  alternative  medicines."  Dr 
Booth  commented:  "I  submit  that  such  a 
policy  does  not  fit  the  intention  of  the 
Medicines  Act  1968,  the  legislation  or  the 
legislators. 

"It  is  ironic  that  the  tragedy  of 
thalidomide,  which  catalysed  the 
Medicines  Act,  is  being  quoted  as  the 
justification  for  natural  and  alternative 
medicines.  The  fallacy  is  advanced  that, 
because  these  medicines  are  not 
manufactured  but  are  derived  from 
natural  sources,  they  are  safe.  The 
adjective  'useless'  is  avoided,"  he  said. 
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"Welcome  to  Leeds' 


Mr  H. 
Burlinson, 
director  T. 
Kerfoot  &  Co 
Ltd,  Dr  Brian 
Wills,  chief 
pharmacist 
DHSS  and 
his  wife,  Mrs 
Burlinson, 
Mrs  H.  Fish 
and  Dr  F. 
Fish,  Dean 
University  of 
London 


Mr  R.  McMullan, 
pharmaceutical 
officer  Northern 
Ireland  CSA,  Mrs 
Anne  Cahill  and  Mr 
M.J.  Cahill, 
secretary  of  the 
Pharmaceutical 
Society  of  Ireland, 
Mr  T.  OHourke, 
chairman 
Pharmaceutical 
Contractors 
Committee  and 
Kathleen  his  wife, 
Mrs  R.J.  Power  and 
Mrs  B.K.  Power  from 
Dublin,  Mr  J. 
Chambers.  Belfast 


Dr  P.  Redfern, 
University  of 
Bath,  Dr  Brian 
OHourke,  Sligo, 
Ireland,  Miss 
Janette  Cook, 
Brisbane, 
Australia,  and  Dr 
Mahendra  Patel, 
Swindon 


Mr  A.  Moschos. 

Athens,  Mr  F. 
Chinyanganya , 
Bath,  Ms  E.M. 
Anno.  Bath.  C.B. 
Jones,  Bath  and 
Mr  David  Gent. 

St  Anthony's 
Hospital,  Surrey 


Mr  A.  Briggs, 
Ciba-Geigy,  Mrs 
J.  Egan.  a 
community 
pharmacist  from 
San  Jose.  USA, 
Mrs  M.  Briggs 
and  Mr  W.  Mott. 
Sheffield 


The  reception 
committee  —  Mrs 
D.  Winer.  Mrs  E. 
Halliday. 
organising 
committee.  Mrs  C. 
Potts  and  Mrs  J. 
Gunney 

Mr  E.  Mallinson. 
chief  area 
pharmaceutial 
officer,  and  his 
wife  Diana,  from 
Hamilton.  Mr 
Brian  Hardy,  a 
hospital 
pharmacist  with 
the  Royal  Navy 
from  Plymouth, 
and  Mr  David 
Higgins,  branch 
chairman,  from 
w  St  Mawes 


Mr  R. 
McPhee, 
Melbourne. 

Australia. 
Mrs  E.  May, 
Ceredigion, 
MrsS.  Byrt, 
Ceredigion, 
MrsD. 
Slater,  staff 
pharmacist 
from 
Macclesfield 
Hospital 


Mrs  Durham, 
Mr  Malcolm 
Almond, 
vice- 
chairman 
IPMI.  Mr  S. 
Durham, 
secretary, 
Mrs  Madge, 
Mr  Mervyn 
Madge,  and 
Mrs  Hazel 
Guest,  IPMI 
chairman 
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Clockwise  from 
left:  Dr  N. 
Hodges,  Mr  R. 
Newberry,  Miss 
K.  Wilkins.  Ms  C. 
Walters.  Dr  D. 
Davies.  Dr  C. 
Olliff.  Miss  S. 
Tompkins,  Dr  G. 
Martin,  Dr  G. 
Hanlon,  and  Dr 
A.  Bell  -  all  from 
Brighton 

University  except 
Dr  Davies  from 
Bath 

Mrs  C.  Lestner,  wife  of  conference 
treasurer  with  Mrs  Jane  Wilkinson 
and  Mr  Warwick  Wilkinson, 
president.  Pharmaceutical  Society 
of  Australia 
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John  Ferguson  comes 
home  to  'top  job' 


For  the  past  ten  years  John 

-  •  insxn;  it.:,  c;,     id  ike  post  of 
secretary  and  registrar  to  the 
New  Zealand  Pharmaceutical 
Society.  He  will  be  at  his  desk 
in  Lambeth  next  Monday 
preparing  to  take  over  from 
Desmond  Lewis  at  the  end  of 
October  as  secretary  and 
registrar  of  the 
Pharmaceutical  Society  of 
Grectt  Bjiitalrni,  He  returned 
with  »v  b<om  d  tributes  from 
New  Zealanders  to  his 
professional  style,  plus  the 
PSNZ's  highest  honour,  its 
gold  medal.  Wendy  Moffett, 
Editor  of  New  Zealand 
Pharmacy,  looks  back  on  John 
Ferguson's  stay  in  New 
Zealand. 


Forty-nine-year  old  Mr  Ferguson,  a  tall, 
softly  spoken  Scot  who  is  a  Fellow  of  the 
Societies  in  both  countries,  was  New 
Zealand's  first  pharmacist  secretary  and 
registrar  (others  had  been  accountants).  His 
ability  to  communicate  with  health 
professionals,  particularly  in  Government, 
and  his  interest  in  pharmacy  practice  and 
education,  made  a  major  contribution  to  the 
profession  in  New  Zealand. 

For  members  of  the  PSGB,  who  could 
never  understand  why  he  left  the  UK  in  the 
first  place,  it  must  seem  like  a  return  from  the 
wilderness. 

On  a  UK  study  tour  last  year,  almost 
without  exception,  everyone  I  met  at  the 
Lambeth  headquarters  recalled  John 
Ferguson's  days  as  an  assistant  secretary 
with  admiration  and  respect.  They 
invariably  asked:  "Why  did  he  leave  the  UK 
for  New  Zealand?" 

As  a  former  deputy  secretary  of  the  then 
National  Pharmaceutical  Union  and,  from 
1967,  assistant  secretary  of  the 
Pharmaceutical  Society  of  Great  Britain, 
they  simply  couldn't  understand  why  he 
would  give  it  all  up  to  take  his  family  12,500 
miles  to  the  other  end  of  the  earth  —  and  to  a 
PSNZ  of  around  only  3,000  members. 

Now  that  he's  leaving,  John  is  having 
exactly  the  same  question  put  to  him  in  New 
Zealand.  "Why?. . .  Why  are  you  leaving  this 
stable,  idyllic,  nuclear-free  country  for  the 


UK,  which  has  100  problems  for  every  one 
of  ours  and  where  pharmacy  is  a 
complicated  minefield? 

John's  answer  is  simple:  he  regards  the 
position  of  secretary  and  registrar  of  the 
PSGB  as  the  top  pharmacy  job  in  the 
English-speaking  world.  In  this  time  of 
turmoil  and  change  he  hopes  to  be  able  to 
make  a  contribution  to  pharmacy  in  the  UK. 

A  major  part  of  his  challenge  will  be  to 
ensure  that  the  beneficial  parts  of  the 
forthcoming  Government  Green  Paper  and 
Nuffield  report  are  implemented  and 
anything  detrimental  to  pharmacy  resisted. 

While  he  may  need  to  fine-tune  his 
knowledge  of  the  new  environment,  at  heart 
he  has  always  been  a  UK  pharmacist.  His 
experience  here  as  an  administrator  has  not 
been  put  on  ice  during  his  time  in  New 
Zealand.  Many  of  his  old  colleagues  have 
visited  him  in  Wellington  and  every  year,  at 
least  one  prominent  UK  pharmacist  has 
been  a  guest  speaker  at  the  New  Zealand 
pharmacy  conference.  Retiring  registrar 
Desmond  Lewis,  Tim  Astill,  David  Sharpe 
and  John's  very  close  friend  the  late  Jim 
Bloomfield,  have  all  been  there.  Only  earlier 
this  month,  Council  member  and  former 
president  Professor  Arnold  Beckett 
was  in  New  Zealand  and 
visited  him.  ^ 

John  Ferguson  leaves  40 
behind  a  stronger 
profession  —  a 
cautionary  and 
advisory  labelling 


John  Ferguson, 
secretary  and  registrar 
designate  of  the 
Pharmaceutical 
Society  of  Great 
Britain,  as  pharmacists 
will  remember  him 
before  he  went  to  New 
Zealand 


scheme,  a  specific  set  of  competencies  tor 
interns  and  evaluation  of  continuing 
education. 

He  was  a  driving  force  behind  the 
labelling  scheme,  introduced  eight  years 
before  its  counterpart  in  the  UK  and  he 
assisted  Council  in  extending  pharmacists' 
role  in  adverse  drug  reaction  reporting.  He 
also  guided  the  work  of  principal  pharmacist 
Ellen  McCrae  in  upgrading  the  dispensary 
assistant's  course,  in  establishing  a  set  of  180 
competencies  for  interns  and  in  reviewing 
the  requirements  for  continuing  education. 
Degree  status,  rather  than  diploma,  for  all 
those  who  qualify  in  pharmacy  has  been 
another  of  his  aspirations  —  as  yet 
unfulfilled. 

John  Ferguson  leaves  New  Zealand  at  a 
time  when  the  "one  man  one  pharmacy" 
legislation  which  has  been  the  envy  of 
pharmacists  in  other  countries  is  under 
review.  Along  with  Chemists'  Guild 
representatives  he  spent  recent  weeks 
touring  the  country,  talking  to  pharmacy 
groups  and  seeking  their  views,  before 
writing  what  must  be  the  most  crucial 
submission  the  Society  has  had  to  make 
since  the  Boots  organisation  tried  to  establish 
chain  pharmacy  in  New  Zealand  in  1936. 

However,  for  John  that  is  now  unfinished 
business.  By  the  time  the  review  committee 
reports  in  October  he  will  have  succeeded 
Desmond  Lewis  and  will  be  sitting  at  his  new 
desk  at  the  Pharmaceutical  Society  of  Great 
Britain,  looking  across  the  Thames  to  the 
Houses  of  Parliament . . .  and 
trying  to  help  the  many 
diverse  interests  within 
British  pharmacy  chart 
a  course  for  the 
future  of  their 
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PAC  announces  new 
name  and  tops  1 ,000 


The  Pharmacist  Action  Committee 
has  become  a  limited  company  and 
been  renamed  the  British 
Pharmacists  Association  (UK)  Ltd. 

Chairman  of  the  new  company  Mr 
Alan  Nathan  explained  to  C&D  that  PAC 
would  remain  as  a  "watchdog"  within  the 
BPA,  "but  we  feel  we  have  reached  the 
stage  where  we  have  to  adopt  a  more 
establishment  approach.  We  are  not 
abandoning  our  campaign  to  get  the  new 
contract  revoked." 

Mr  Nathan  would  not  reveal 
membership  figures  other  than  to  say  they 
were  now  over  1,000.  "We  intend  to  take 
the  Government  or  the  PSNC  to  court  and 
will  have  to  give  figures  at  that  stage." 

Other  BPA  directors  are:  Mr  Meir 
Kattan,  secretary;  Mr  Ray  Lubert  and  Mr 
Michael  Hirsh,  joint  treasurers;  Mr 
Charles  Flynn,  Mr  layanti  Patel,  Ms 
Gillian  Davies  and  Mr  Saul  Nemtzov.  The 
Board  closely  resembles  the  original 
action  committee. 

No  vote  appears  to  have  been  taken 
among  members  as  to  whether  they  wished 
PAC  to  become  a  limited  company, 
although  the  direction  the  committee  was 
moving  has  been  made  clear  at  meetings 
and  in  the  PAC  monthly  newsletter,  Mr 
Nathan  said.  "We  shall  have  to  take  a  vote 
among  members  soon  about  our  long-term 
future.  We  have  had  a  problem  with  time 
initially,  racing  to  stop  the  contract." 

The  BPA  has  already  received  Press 
coverage  in  The  Times  and  Daily 
Telegraph.  Mr  loey  Martyn-Martin,  the 
group's  publicist,  told  C&D  that  the 
organisation  will  elect  a  general  secretary 
as  a  full-time  paid  official.  Twenty  regional 
chairman,  of  which  seven  have  so  far  been 
appointed  (elections  for  the  others  will  be 
held  shortly)  would  form  a  national 
council,  through  which  all  decisions 
would  be  channelled. 

The  BPA  is  planning  a  number  of  other 
services.  "Within  the  group  you  have 
people  with  very  wide  experience  in 
marketing,"  he  said.  "We  will  help  people 
to  set  up  in  business  by  taking  a  certain 
amount  of  equity  in  that  business."  At  the 
moment  BPA  are  sorting  out  the  legal  side, 
but  would  probably  take  10-25  per  cent,  to 
be  bought  out  or  left  as  the  pharmacist 
decided.  Finance  was  "not  a  problem." 

Mr  Martyn-Martin  would  not  be  drawn 
on  membership  figures.  "There  are  34,000 
pharmacists  on  the  Register.  I  haven't  got 
half  of  them  yet,"  he  said.  BPA  would  be 
pushing  for  "recognition  to  represent  our 


members  in  negotiations." 

The  Board  will  all  be  up  for  election  in 
due  course,  but  the  appointment  of  a  full- 
time  general  secretary  is  a  priority.  Mr 
Martyn-Martin,  who  describes  himself  as 
"a  loner  who  could  not  work  for  a 
committee",  is  not  interested  in  the  job. 

PSNC  vice-chairman  David  Coleman 
said  he  was  not  amused  by  the  story  about 
the  BPA  in  The  Times.  "To  suggest  LPCs 
are  not  representative  by  an  organisation 
that  does  not  have  any  elected  members  is 
ridiculous.  And  slurs  have  been  made  on 
PSNC  members  which  are  not  true,"  he 
said.  "I  will  myself  be  worse  off  under  the 
new  scheme." 

Steve  Axon,  PSNC  secretary,  said 
there  had  never  been  any  suggestion 
PSNC  was  not  representative  until  now. 
"We  have  elections  every  four  years.  I 
hope  the  next  time  they  come  round  there 
will  be  a  full  196.  PSNC  takes  its  mandate 
to  negotiate  from  the  LPC  conference." 

PSNC  does  not  view  the  BPA  as  a 
threat.  "We  live  in  a  democracy  and 
cannot  object  to  a  group  of  pharmacists 
combining  and  having  an  opinion.  The 
contract  reaches  an  endpoint  when  the 
new  Regulations  come  in.  After  that  it  is  up 
to  the  BPA  to  decide  what  it  wants  to  do." 
|  |  The  formation  of  the  new  company 
received  three  times  more  coverage  than 
the  Society  president's  speech  in  both  The 
Times  and  Daily  Telegraph . 


November  1  is 
new  deadline 

The  Regulations  governing  the  new 
contract  are  still  being  delayed  due 
to  the  Cabinet  reshuffle,  and  the 
Department  of  Health  is  now 
looking  towards  implementation  on 
November  1 . 

"The  Department  was  working  on 
implementation  no  later  than  April  1, 
1986,"  a  spokesman  told  C&D.  "It  got  a  bit 
too  tight  for  October  1,  which  was 
probably  a  bit  optimistic."  Mr  Barney 
Hayhoe,  the  new  Minister  for  Health  had 
only  arrived  in  the  Department  on 
Monday,  he  said.  "It  seems  it  was  a  bit 
much  to  ask  him  to  sign  something  he 
hadn't  read." 

PSNC  secretary  Steve  Axon  said  he 
was  "very  disappointed"  at  the  news  of  the 
delay. 


Pharmacists  win 
in  Wales  and 
Hampshire 

Preliminary  consent  for  the 
provision  of  pharmaceutical 
services  from  a  new  pharmacy  at 
Trawsfynydd,  Gwynedd,  has  been 
granted  by  the  Rural  Dispensing 
Committee. 

At  the  same  time,  applications  to 
dispense  from  two  doctors  branch 
surgeries  at  Trawsfynydd  and  Ffestiniog 
were  refused  on  the  grounds  they  would 
predjudice  pharmaceutical  services  of  the 
new  pharmacy  of  Mr  R.  A.  W.  Williams  in 
Transfynydd  and  existing  pharmacies  in 
Blaenau  Ffestiniog. 

The  doctor's  application  was  granted 
in  respect  of  a  third  branch  surgery  in 
Dolwydellan,  also  in  the  disputed  area. 

Gwynedd  Local  Pharmaceutical 
Committee  has  been  fighting  the  cases  for  ■ 
almost  a  year,  arguing  that  the  decisions 
could  set  the  standard  for  rurality  in  Wales 
(see  C&D  October  20,  1984,  p706).  They 
had  opposed  all  the  doctor's  applications, 
arguing  that  the  loss  of  dispensing  income 
to  the  pharmacies  in  Blaenau  Ffestiniog 
would  make  their  continuation  doubtful. 
The  chemists  in  Blaenau  contended  the 
collection  and  delivery  service  operating 
to  outlying  districts  adequately  met 
patients'  needs. 

Pharmacists  have  won  at  least  one 
round  in  the  RDC's  deliberations  in 
Hampshire.  The  LPCs  appeal  over  the 
rurality  of  Andover  —  the  most 
contentious  of  the  ten  areas  challenged  in 
the  county  —  has  been  upheld,  C&D 
understands. 

Dispensing  doctors  at  the  Shepherds 
Spring  Medical  Centre  on  the  periphery  of 
Andover  just  over  a  mile  from  the  three 
pharmacies  in  the  town  centre,  had  waged 
a  campaign  against  the  appeal  involving 
public  meetings  and  a  petition.  The  whole 
situation  had  been  stirred  up  so  that 
patients  were  very  anti-chemist. 
Q  Mr  Don  Ross,  a  pharmacy  deputy  on 
the  RDC  says  that  after  two  years 
experience,  the  Committee  is  always  able 
to  reach  a  concensus  decision  with  little 
difficulty.  But  it  was  not  inclined  to 
encourage  a  "closed  shop  mentality"  by 
pharmacy  and  would  not  support 
protectionism  for  its  own  sake. 

Experience  did  show,  however,  that 
rural  pharmacies  would  no  longer  be 
forced  to  close  because  of  dispensing 
doctor  activities.  Doctors  who  sought  to 
increase  their  areas  by  applying  for 
outline  consent,  were  much  less  evident 
nowadays. 
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urns  wont  be 
hands  off  our  i 


L*—  Most  regular  babymiik  purchasers 
buy  at  least  cJ()()g  every  shopping  trip. 
It's  the  size  that  will  grow  the  market. 


Farley  s  are  a  household  name  in 
*    infant  feeding. Their  ( )ster\!ilk  range 
enjoys  an  unrivalled  84%  brand  loyalty:1" 


These  facts  point  to  one  conclusion: 
t#  regular  Farley  s  OsterMilk  mums  will 
be  buying  our  new  900g  packs,  with  two 
stay- fresh  foil  sachets,  for  convenience  and 
economy. 


Like  the  45  Og  starter  size,  the  new 
900g  packs  tell  mums  exactly  what  they 
need  to  know. 

So  make  sure  you  stock  the  full  OsterMilk 
range  in  both  pack  sizes,  because  easier  choice 
means  extra  sales. 

*M.A.S.  Survey  Research 


OsterMilk  Range 


Important  Notice.  Breast  milk  is  the  preferred  food  for  newborn  infants.  Infant  formulae  are  in 


(J — ■  tj$t  •—- 


Farley  Health  Products  Limited,  1  <  >rr  1  ane,  Plymouth,  Devi  in,  England.  A  Glaxi  idnmp  Company 

ace  breast  milk  when  breast-feeding  is  not  possible  or  when  a  mother  elects  not  to  breast-feed. 


NEW 

V\SEUNE  UP  THERAPY 


VASELINE  Petroleum  Jelly's  dominant  position  in  the  market  grows  from 
strength  to  strength.  Latest  figures  show  a  81%  brand  share  with  sales  growing 

twice  as  fast  as  the  rest  of  the  market. 

And  now  a  unique  new  product  -  VASELINE  Lip  Therapy.  With  its 
new  easy  flow  glide  on  applicator  it  is  ideally  suited  for 
those  customers  who  use  petroleum  jelly  for  their  lips. 

£500,000  of  VASELINE  Petroleum  Jelly  TV  advertising 

will  ensure  your  customers  ask  for  the  \  r 

brand  leader  every  time.  ;S  2**  ^ 


Vaseline 

Intensive 

care- 

'  :.:~f- 

VASELINE  is  .i  registered  trademark  of  Chesebrough-Pond's  Limited. 


Rowlands  move 
on  from  175  years 

The  175th  anniversary  of  L. 
Rowland  &  Co,  Wrexham-based 
wholesale  and  retail  chemists,  was 
celebrated  in  style  last  Sunday  with 
a  60-stand  trade  fair  attended  by 
more  than  100  of  the  company's 
pharmacist  customers. 

But  the  event  was  tinged  with  sadness, 
because  this  year  Rowlands  have  been  hit 
by  the  deaths  of  both  former  chairman 
Humphrey  Rowland  (great  grandson  of  the 
founder)  and  Maurice  Ellerton,  managing 
director  (C&D,  August  31). 

Current  chairman  Rowland  Cole  —  a 
fifth  generation  member  of  the  family  — 
was  nevertheless  in  buoyant  mood  at  the 
weekend  as  the  company  added  to  its  retail 
chain  with  the  acquisition  of  a  22nd 
pharmacy;  added  to  its  Numark  franchise 
by  taking  over  Lancashire  from  a  closed- 
down  Macarthys  depot,  and  prepared  to 
extend  its  North  and  Mid  Wales  plus 
Border  counties  wholesaling  service  to  the 
Isle  of  Man.  And  on  show  to  customers  for 
the  first  time  was  Rowlands'  own 
computerised  patient  record  system, 
which  uses  an  ICL  hard-disc  system  with 
lOmb  storage  and  a  patient/drug/ 
prescription  record  software  package 
called  SCRIPTS.  It  is  priced  around 


Brand  generics 
and  PIP  Code 

Branded  generics  included  in  the 
C&D  Price  List  are  restricted  to  those 
where  a  prescription  calling  for  the 
brand  name  is  sufficient  to  identity 
absolutely  the  product  required  (eg 
Berkmycen.  Tamofen).  All  other 
generics,  whether  associated  with  a 
suppliers'  name  or  not,  are  covered 
by  Pharmaceutical  Interface 
Product  Codes  listed  in  the  C&D 
Generics  Supplement,  sent  free  to 
subscribers  twice  yearly. 

This  restriction  is  in  accordance  with  a 
PIP  Code  principle,  reaffirmed  last  week 
by  the  National  Pharmaceutical 
Association's  PIP  Code  Technical  Panel 
(on  which  are  represented  wholesale  and 
retail  users  of  the  Code)  in  the  light  of  the 
launch  of  Gx  generics.  However,  in  many 
cases  retail  pharmacists  are  still  able  to 
place  orders  electronically  with  their 
wholesalers  in  a  way  which  identifies  the 
required  supplier  by  text  in  association 
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The  original  Rowland  pharmacy  at  9  High 
Street,  Wrexham  as  it  is  today 

£4,500. 

Mr  Cole  now  heads  a  company  with  a 
£20m  turnover,  but  which  is  still  in  private 
hands.  And  he  told  C&D:  "Having 
survived  175  years  as  a  private  company,  it 
is  my  intention  that  we  should  remain  so." 

Mr  Cole  is  joined  by  Mr  A. S.  (Sandy) 
Young,  MPS,  who  has  taken  over  as 
managing  director  and  for  the  time  being 
retains  his  role  as  superintendent  of  the- 
retail  side.  Mr  Young  formerly  ran  his  own 
business  in  South  Africa  but  managed 
Rowland's  Chirk  pharmacy  when  he  came 
to  the  UK. 

Ten  per  cent  of  Rowland's  business 
now  comes  from  their  farm  supplies 
division,  which  provides  farmers  with 
animal  health  and  crop  protection 
requirements.  The  division  is  run  by  J. 
Glyn  Evans,  MPS.  In  all,  the  company  has 
some  200  Numark  member  customers  in  its 
area  but  provides  wholesale  services  to 
more  than  double  that  number. 


with  the  normal  generic  code. 

The  Technical  Panel  has  long 
accepted  that  it  is  not  feasible  to  provide 
individual  codes  for  every  generic  of 
every  potential  supplier.  The  only 
exceptions  have  been  products  already 
included  in  the  C&D  Price  List  before 
adoption  of  its  internal  computer  code  as 
the  PIP  Code,  and  the  establishment  of  the 
NPA  as  the  Regulatory  Authority. 

C&D  will  continue  to  ensure  that  Gx 
products  and  price  changes  (and  those  of 
any  subsequent  "branded"  generic 
ranges)  are  drawn  to  subscribers'  attention. 


No  future? 

The  Secretary  for  Social  Services 
has  decided  that  the  Supply 
Council  should  be  wound  up  and 
replaced  by  a  director  of 
procurement  and  distribution  for 
the  NHS. 

Mr  Bill  Darling,  a  member  of  the 
Society's  Council  and  former  president, 
was  recently  appointed  the  Supply 
Council's  chairman  after  serving  as  vice- 
chairman  since  its  formation. 


PSNC  clarifies 
Gx  position 

The  Pharmaceutical  Services 
Negotiating  Committee's  latest 
newsletter  clarifies  the  position  of 
the  "generics"  of  Gx  Ltd. 

The  prefix  or  suffix  "Gx"  makes  the 
preparation  a  proprietary  and  as  such  it 
cannot  be  substituted  by  any  other 
equivalent  generic.  Broken  bulk  may  be 
claimed,  but  Gx  preparations  should  not 
be  supplied  to  meet  a  generic  prescription 
as  the  prices  are  approximately  15  per 
cent  higher  than  Drug  Tariff. 

PSNC  say  that  where  there  is  any  doubt 
about  the  interpretation  of  an  "illegible" 
prescription,  the  item  should  be  clearly 
endorsed.  This  follows  experience  that 
some  pricing  errors  occur  because  of 
misinterpretation  by  the  pricing  clerk. 

Following  PSNC  protests  to  the  DHSS, 
Family  Practitioner  Committees  are  to 
issue  100  per  cent  advance  payments. 
Delays  in  pricing  have  been  due  to  a 
number  of  things,  including  additional 
work  caused  by  the  limited  list,  and  the 
Summer  holiday  period. 

Paige  outlines 
NHS  style 

Flexibility  must  be  the  key  under 
the  new  Griffiths-style 
management  of  the  NHS.  according 
to  Mr  Victor  Paige,  chairman  NHS 
management  board. 

Services  must  relate  to  local  needs 
rather  than  conform  to  a  nationally 
established  blueprint,  he  said  during  the 
BP  Conference  banquet.  The  central 
organisation  would  not  set  up  rigid 
management  structures  nor  impose  job 
descriptions  on  unit  general  managers. 
Ultimately,  success  would  depend  on 
general  managers  and  the  contribution  of 
staff  involved  patient  care. 

The  needs  of  pharmaceutical  services 
would  play  an  important  part  in  the  new 
approach  with  regions,  districts  and  units, 
and  adding  that  the  clinical 
professionalism  of  pharmacy  must  be  used 
to  the  best  effect. 

Replying,  the  president,  Dr  Geoffrey 
Booth,  said  the  Society  had  been 
particularly  concerned  with  the  effect  that 
Griffiths-style  management  was  having  on 
hospital  pharmacy.  "An  effective  method 
of  managing  pharmaceutical  services  at 
district  level  was  developed  and  we  are 
now  worried  in  case  this  responsibility 
passes  into  non-pharmaceutical  hands." 
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■TOPICAL  REFLECTIONS!!! 

by  Xrayser 


The  1985 
CHEMIST  &  DRUGGIST 

CHEMIST  ASSISTANT 
OF  THE  YEAR 
COMPETITION 

Did  pou  find  youi  entry  Eorm  in  last 
week's  issue?  Don't  forget  the  closing 
date  is  September  25. 

Chemist  looted 
in  Handsworth 

A  Birmingham  pharmacist  had  to 
run  for  his  life  when  his  shop  was 
looted  during  the  riots  in 
Handsworth  on  Monday  night. 

Mr  Abdul  Begg,  MPS,  manages  a 
pharmacy  in  Lozell,  where  shops  were 
burned  and  looted  by  rioters. 

Two  people  were  killed  in  a  post  office 
next  door  to  Mr  Begg's  shop  and  two  were 
feared  dead. 

Mr  Khan,  who  also  works  at  the 
pharmacy,  told  C&D:  "Two  to  three 
hundred  young  men  were  running  up  and 
down,  smashing  and  burning  shops.  It  all 
started  at  eight  o'clock  —  they  came  in 
here  and  took  everything.  We  have 
nothing  left. 

"The  mob  came  into  the  shop  and 
robbed  everyone  there.  Mr  Begg  had  to 
run  out  through  the  back  to  get  away," 
said  Mr  Khan.  "We  waited  for  the  police  to 
come,  but  they  didn't  arrive  until  after  two 
or  three  hours." 

Mr  Khan  was  unable  to  say  what  he 
and  Mr  Begg  would  do  next.  "All  the 
shops  here  are  boarded  up.  And  the 
rioters  have  said  they'll  be  back  to  attack 
us  again." 


Drug  seizures  up 

Drug  seizures  in  1984  totalled 

28,600.  up  9  per  cent  on  1983.  but  the 
number  of  addicts  continues  to  rise 
as  street  drug  prices  fall. 

Around  360kg  of  heroin  was  seized  in 
the  year,  an  increase  of  53  per  cent  on 
1983.  The  amount  of  cocaine  seized  was 
65kg  —  down  on  1983  but  with  a 
considerable  increase  in  police 
contribution.  LSD  and  methadone  seizures 
were  also  up,  as  were  those  of  (B'  class 
drugs  —  amphetamines  (60kg)  and 
cannabis  (17,700kg). 

The  number  of  people  convicted  or 
cautioned  for  drug  offences  rose  7  per 
cent  to  25,000  in  1984,  some  20,500  of 
these  involved  cannabis.  The  number  of 
persons  involving  heroin  —  around  2,450 
—  was  the  highest  ever. 

The  number  of  addicts  notified  to  the 
Home  Office  was  7,400,  26  per  cent  up  on 
1983;  the  latest  statistical  bulletin  does  not 
put  a  figure  on  the  total  number  of  UK 
addicts. 

Home  Office  Minister  David  Mellor 
hopes  that  extra  manpower  for  regional 
crime  squads  announced  recently  will  put 
traffickers  under  greater  pressure. 
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Of  contracts, 
PAC  and  Kings 

I  hope  you  all  had  time  to  read  Keith 
Jenkins'  thoughtful  analysis  of  the 
Pharmacist  Action  Committee 
membership  and  stated  aims  (Letters,  last 
week). 

I  think  the  only  grouping  which  can 
represent  all  pharmacists,  so  far  as 
professional  matters  is  concerned,  must  by 
definition  be  the  Pharmaceutical  Society. 
The  only  grouping  recognised  by  the 
Government  as  representing  contractors  is 
the  Pharmaceutical  Services  Negotiating 
Committee,  whose  membership  is  drawn 
from  Local  Pharmaceutical  Committees.  If 
there  are  enough  candidates  from  LPCs, 
PSNC  members  are  elected.  Such  is  the 
overwhelming  concern  of  contractors 
within  these  bodies,  that  it  is  the  devil's 
own  job  to  get  anyone  to  stand  for  them. 

For  PAC  to  expect  members  who  have 
"been  volunteered"  for  these  thankless 
posts  to  rush  around  consulting  every 
contractor  on  all  matters  is  to  move  into  the 
realms  of  fantasy,  since  most  of  those  LPC 
volunteers  are  full-time  employees  or 
proprietors  of  individual  businesses,  who 
can  ill  afford  the  time  for  gratuitous 
internal  PR  work.  They  do  what  they  can 
within  their  power  to  obtain  the  best  future 
for  pharmacy.  Of  course  they  are  advised 
by  the  permanent  executive  they  employ  at 
PSNC.  PAC  is  trying  to  persuade  us  they 
not  only  know  best,  but  can  do  better!  My 
sceptical  view  of  their  claims  is,  if 
anything,  even  more  profound  than  Keith 
Jenkins'. 

But  continuing  on  the  theme  of  LPC 
membership,  a  letter  in  the 
pharmaceutical  Press  from  J.M.  Skipp,  the 
secretary  of  the  Dorset  LPC,  needs 
discussion.  As  you  may  know,  LPC 
members  are  required  to  serve  on  various 
official  committees  constituted  by  the 
Family  Practitioner  Committees.  In  the 
past  these  were  of  greater  or  lesser 
importance,  ranging  from  hours  of  service 
committees,  oxygen  committees,  to  full 
membership  of  the  FPC  itself  and  the 
dispensing  subcommittees.  The  amount  of 
time  demanded  on  the  last  two,  depending 
on  the  area  served,  could  be  considerable. 
(It  is  unpaid,  remember).  I  know  of 
pharmacists  who  serve  on  two  or  three 
such,  whose  time  is  never  their  own. 

However,  with  the  changes  which  have 
made  the  FPCs  autonomous  bodies,  LPC 
liabilities  become  yet  more  onerous,  since 
they  are  now  required  to  supply  six  more 
serving  members  to  the  pharmacy  practice 
subcommittee,  in  addition  to  the  three, 


plus  three  deputies,  already  on  the 
dispensing  subcommittee,  and  the  two  on 
the  FPC. 

We  have  been  pushing  for  limitation  of 
contract,  rational  distribution,  and  all  that. 
Until  I  read  Mr  Skipp's  letter  I  had  not 
thought  about  the  mechanisms  which  are 
needed  to  administer  the  scheme  which 
was  finally  accepted.  Years  ago  I  served  on 
an  LPC.  For  the  first  year  I  sat  silent.  All 
the  talk  was  completely  over  my  head.  The 
experienced  long-serving  members  knew 
the  regulations,  knew  how  the 
administration  worked,  understood  how 
powerful  was  the  doctors'  lobby,  and 
calculated  long  and  hard  on  how  to  deal 
with  the  various  problems. 

As  a  beginner  I  was  not  asked  to  take  an 
important  role  —  and  was  grateful.  Yet  if 
what  Mr  Skipp  spelled  out  is  correct,  LPCs 
from  a  meagre  membership  of  15  are 
going  to  have  to  find  another  six 
experienced  men  or  women  in  addition  to 
the  eight  who  already  sit  on  the  key 
committees.  Not  only  that,  their  choice  for 
the  three  principal  members  of  the  PPSC 
—  which  could  be  the  most  critical  of  all 
committees  since  it  will  be  dealing  with  the 
present  and  future  disposition  of 
contracting  pharmacies  —  is  going  to  be 
the  gift  of  the  administrator!  This  is 
monstrous! 

Pharmacists  must  have  an  absolute 
right  to  be  represented  by  those  they 
choose  themselves.  The  point  will  have  to 
be  made  with  the  greatest  force.  I  wouldn't 
be  surprised  if  various  LPCs  find  it 
impossible  to  comply  with  the 
"requirement"  to  submit  seven  names  to 
the  administrator  for  him  to  choose  six, 
since  they  may  not  find  enough  members 
willing  to  serve.  I  suspect,  if  I  were  a 
chairman,  I  might  find  only  three  initially, 
willing  to  serve  as  principal  members,  and 
then,  only  after  enormous  difficulty,  find 
another  three  to  fill  the  deputy  roles. 
Although  it  may  seem  to  readers  that  I 
have  my  tongue  in  cheek,  I  believe  the 
"reality"  to  be  nearer  the  truth  than  we 
would  like. 

See  you  at 
Chemex  '85? 

I  get  the  feeling  someone,  somewhere 
wants  to  see  me  at  the  show.  To  date  I  have 
received  no  less  than  15-free  tickets 
inviting  me  to  come  and  get  some  of  the 
goodies,  available  to  those  who  attend. 

Don't  worry,  dear  advertising  friends,  I 
shall  be  there!  If  you  see  me  just  rush  up, 
clap  me  on  the  shoulder  and  say  in  a  loud 
clear  voice  "You  are  Xrayser,  and  I  claim 
my  £100  bonus." 
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Lifeplan  add 
more  vitamins 
and  cosmetics 

Lifeplan  are  making  additions  to  their 
vitamin  and  mineral  range  and  are 
introducing  a  natural  cosmetics 
collection. 

Phytocosmetique  is  a  range  of  natural 
skincare  products,  tested  without  cruelty 
to  animals  and  offered  at  competitive 
prices,  says  the  company.  It  includes 
cleansing,  toning  and  moisturising  lotions 
for  the  skin,  bath  oils  and  shampoos  made 
from  ingredients  such  as  beeswax, 
peppermint,  rosemary  and  wheatgerm  oil. 

Other  new  lines  are  D.L. 
phenylalanine  (30  tabs,  £3.95),  sugarless 
vitamin  C  (100  tabs,  £2.45),  super  time 
release  B  complex  vitamins  (30  tabs, 
£2.45),  and  Solus  multi-nutrient  tablets  (30 
tabs,  £3.15).  Health  Factor  Ltd, 
Elizabethan  Way,  Lutterworth,  Leics. 


Mr  and  Mrs  George  Ridden  went  to  the  local  chemist  and  came  out  with  flowers  and 
whisky.  They  were  the  first  customers  at  Clark  Care's  new  branch  in  Rainham,  Kent,  and 
their  'welcome'  gifts  were  presented  by  Unichem  managing  director  Peter  Dodd  (right). 
Also  there  to  celebrate  the  opening  were  Clark  Care  directors  (left  to  right)  Reynold 
McKnight,  Derri  O'Donaghue,  John  Walters  and  Mrs  Margaret  Waddell 
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THE  STORMING  OF  THE  PASTILLE. 

How  do  you  sell  a  throat  pastille  to  the  man  in  the  street? 
Tell  him  it's  made  for  professionals. 

That  simple  advertising  message,  consistently  displayed  in  the  national  press, 
has  seen  Vocalzone  Throat  Pastilles  enjoy  an  enormous  growth  in  sales. 

Vocalzones  act  as  an  astringent  on  overworked  vocal-chords,  returning  clarity 
to  the  voice  after  excessive  speaking,  smoking  or  tiredness. 

That's  why  Vocalzone  is  the  throat  pastille  that  sells  all  year  round. 

vocalzones- unique- advertised  full  margin  licenced  formula    The  professional  requisite  for 

For  details  contact  your  representative,  or  call  (0283)  221616,  or  write  to  Vocalzones,  .  ■  1        i  i  •  i 

I  hos  Guesl  .V  Co  1  td  .  Swains  Park  Industrial  Estate. Overseal,  Burton-on- 1  rent,  Staffordshire  DF  12  (ij  I         clCtOrS, SlFlgerS  3110  pilDllC  SpeaKerS. 
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COUNTERPOINTS 


Numark  get 
Streetwise 


Spearheading  Numark's  Autumn 
promotion  is  the  streetwise  Green  Cross 
code  competition  starting  on  October  14 
with  over  £15,000  children's  prizes  to  be 
won. 

The  competition  is  divided  into  three 
age  groups:  5-6  years,  7-9  years  and  10-12 
years.  In  the  first  category  there  are  15 
bicycles  to  be  won  as  first  prizes  plus  150 
painting  easels  for  runners  up,  while  in  the 
second  and  third  categories  there  are  10 
bicycles  (worth  up  to  £130  each)  to  be  won 
in  each  category. 

Parents  of  all  first  prize  winners  will 
receive  a  Numark  voucher  worth  £10, 
while  those  of  runners  up  will  receive  one 
for  £5.  Numark  chemists  supplying  entry 
forms  to  first  prize  winners  will  receive  a 
£50  voucher  of  Nusoft  all  in  one  nappies 
redeemable  through  any  Numark 


wholesaler. 

There  are  three  streetwise  coupons  on 
the  entry  forms  for  part  one  of  the 
promotion  —  Toni  perms,  Gillette  Blue  II 
disposable  razors  and  Numark  extra 
absorbent  kitchen  towels.  A  retailer 
incentive  competition  offers  members 
ordering  20  packs  of  any  of  the  following 
products  a  durable  canvas  safari  travel 
holdall  trimmed  with  leather  and  worth 
£30:  Rightguard,  Blue  II,  Toni  perms, 
Foamy,  Contour,  Gil,  Silkience 
shampoo,  conditioner  and  hairspray, 
which  will  all  be  on  special  offer. 

Numark  members  wishing  to  increase 
their  order  by  five  packs  can  enter  the  Big 
Game  prize  draw  for  a  new  Fiat  Panda 
worth  over  £5,000. 

National  advertising  for  the  streetwise 
competition  will  include  advertising  in  TV 
Times  with  names  and  addresses  of 
Numark  chemists  listed.  Part  1  of  the 
promotion  will  run  from  October  14-26, 
and  part  2  from  November  11-23. 
Independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wiltshire 
BA129JU. 


Cimko's  special 
lens  deal 


Silbers  have  a  special  promotion  on  Cimko 
lenses,  supported  by  a  "major"  advertising 
spend  in  the  specialist  consumer 
photographic  Press. 

Cimko  dealers  can  purchase  three  of 
their  most  popular  lenses,  the  28mm,  the 
35- 100mm  zoom  and  the  80-200mm  zoom 
at  special  prices  and  get  a  Guardsman 
camera  bag,  worth  £20,  free.  The  three 
lenses  usually  sell  for  £49.95,  £99.95  and 
£69.95,  respectively. 

Double-page  colour  spreads  in 
Amateur  Photographer,  Camera  Weekly 
and  Practical  Photography  will  include  a 
list  of  stockists  and  detail  the  offer.  /./. 
Silber  Ltd,  Engineers  Way,  Wembley, 
Middx  HA9  0EB. 

Wilkinson  on 
their  bike 

A  national  on-pack  promotion  from 
Wilkinson  Sword  offering  motorbikes  as 
prizes  in  a  scratchcard  competition  is 
featured  on  all  five  and  ten  packs  of 
Retractor  disposable  razors. 

Flashed  on  the  front  with  the 
scratchcard  inside  the  blister  pack,  five 
correct  answers  must  be  revealed  to  the 
general  knowledge  questions  from  the 
eight  available  scratch  surfaces.  The  six 


entrants  judged  to  be  the  best  will  be 
offered  either  a  road  or  trial  bike  from  the 
two  Suzuki  models  offered.  Wilkinson 
Sword  Ltd,  Sword  House,  High 
Wycombe,  Buck. 

Mucron  on  TV 

Ciba  are  this  Winter  supporting  Mucron 
with  a  £1.5m  national  television  campaign. 

The  10  and  30  second  commercials 
which  show  the  Mucron  man  coming  up 
for  air,  will  run  from  November  to  March. 
An  "extensive"  range  of  POS  material  is 
available  from  Ciba  Consumer 
Pharmaceutical,  Wimblehurst  Road, 
Horsham,  West  Sussex  RH124AB. 


Welsh  pharmacist,  Basil  lones  is  the  sixth 
Unichem  classic  winner  to  receive  the 
£1,000  prize.  Mr  Jones  (right)  of  C.E.  Jones 
Ltd,  Swansea  was  presented  with  his 
cheque  by  Jim  Sims,  general  manager  of 
Unichem 's  Swansea  branch  and  director 
Marion  Rawlings  FPS 


Bigger  bite  for 
dental  market 

The  outlook  for  the  dental  hygiene  market 
is  extremely  encouraging,  although 
changes  are  slow  to  unfold,  says  a  Retail 
Business  special,  report. 

Over  the  next  five  to  ten  years  the 
proportion  of  the  population  with  teeth  will 
steadily  increase.  Not  only  will  there  be 
more  teeth  to  be  cleaned,  but  these  teeth 
are  likely  to  be  brushed  more  frequently 
and  effectively. 

Retail  Business  says  that  sales  of 
toothpaste  and  toothbrushes  should 
continue  to  grow  modestly  each  year  to 
1990,  but  the  outlook  for  denture  products 
is  poor,  with  decline  forecast  for  the 
forseeable  future.  The  current  sales  boom 
in  mouthwashes  should  continue  for  a 
number  of  years  and  there  should  also  be 
substantial  growth  in  ancillary  dental 
products,  such  as  floss,  mirrors  and 
disclosing  tablets,  as  interest  in  dental  care 
grows.  Retail  Business  No  331,  September 
1985,  dental  hygiene  products,  The 
Economist  Intelligence  Unit,  40  Duke 
Street. 


Outdoor  Girl 
in  the  Press 

Max  Factor's  Outdoor  Girl  range  is  being 
supported  by  a  £ lAm  women's  Press 
advertising  campaign. 

The  black  and  white  advertisements 
are  aimed  at  young  working  women  and 
feature  no  models  or  pictures  of  the 
product.  There  are  two  advertisements  in 
the  first  series,  with  the  first  showing  a  man 
by  a  window  overlooking  a  beach. 

Running  through  to  December  they 
will  appear  in  magazines  such  as  Honey, 
She  and  Family  Circle  and  are  designed  to 
set  a  "classier"  tone  for  Outdoor  Girl's 
advertising  say,  Gala  Cosmetics  & 
Fragrances  Ltd,  PO  Box  3,  Frances 
Avenue,  West  Howe,  Bournemouth. 


In  the  pot... 

Invicta  Plastics  have  introduced  a  folding 
potty  seat  (£1.99)  to  fit  any  standard  toilet. 

The  seat  has  a  polypropylene  hinge 
and  folds  to  12ins  by  53/4ins  and  is  lins 
thick.  It  is  stabilised  and  held  fast  by  ten 
non-skid  feet.  Available  in  white,  pink  and 
blue,  it  is  packaged  in  a  re-closable  clear 
PVC  wallet.  Invicta  Plastics  Ltd,  Oadby, 
Leicester  LE24LB. 
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Now  twice  the  profi 
opportunity. 


Now  Night  Nurse, 
comes  in  capsules  too. 

£600,000 


Wght 

urse 


Remember  what  capsules  did  for  Day  Nurse 

doubled  sales. 


STANDS 
FOR  PROFIT 


Lady  Jayne  have 
combined  its  innovative 
skills  of  developing  new 
products,  with  the  best  in 
point-of-sale  display  stands. 


Laughton  &  Sons- Ltd., 
Warsfock  Road,  Birmingham. 


'COUNTERPOINTS 


Elida  take  a 
firm  hold 

Elida  Gibbs  are  extending  the  Sunsilk 
hairspray  range  with  the  addition  of  a  firm 
hold  variant. 

The  product  has  25  per  cent  more 
holding  power  than  the  normal  variant  yet 
brushes  out  easily,  say  Elida.  It  is  available 
in  three  sizes:  standard  110ml  (£0.77), 
large  180ml  (£1.09)  and  economy  290ml 
(£1.69).  The  greasy  hair  variant  has  been 
discontinued  as  the  company  believes  that 
with  the  increased  frequency  of 
shampooing  the  benefits  it  offers  have 
become  less  relevant. 

Firm  hold  will  be  supported  by  a 
£600,000  Press  and  poster  campaign 
between  now  and  the  end  of  the  year.  Full 
colour  advertisements  with  the  copyline: 
"New  Sunsilk  firm  hold  hairspray  for  hair 
that  stays  up  as  long  as  you,"  will  appear  in 
women's  magazines  and  on  posters. 

"During  the  past  18  months  sales  have 


increased  by  over  10  per  cent  to  a  value  of 
around  £75m  in  1984.  In  1985  the  market  is 
expected  to  reach  £82m,  with  further 
volume  increases  of  5  per  cent  annually," 
say  Elida  Gibbs,  PO  Box  1DY,  43  Portman 
Square,  London  W1A 1DY. 


Pond's  throw 
in  the  towel 

Chesebrough  Pond's  are  promoting 
Vaseline  Intensive  Care  lotion  and  the 
recently-launched  herbal  and  aloe  variant 
with  a  tea  towel  offer  running  from  now 
through  to  December  31  1986. 

Consumers  are  offered  a  free, 
illustrated,  cotton  tea  towel,  in  return  for 
two  proofs  of  purchase  from  any  special 
offer  pack. 

The  offer  will  run  on  Vaseline  Intensive 
Care  lotion  regular  200ml  and  300ml  and 
the  herbal  and  aloe  vera  variant  (200ml) . 
All  packs  will  feature  a  flash  on  the  label 
with  full  details  on  the  back  Chesebrough 
Pond's  Ltd,  PO  Box  242,  Consort  House, 
Victoria  Street,  Windsor,  Berks  SL41EX. 

What's  brewing 
at  Tom  Caxton? 

Tom  Caxton  are  offering  a  free  60-minute 
tape  on  homebrewing  banded  to  their  kits. 
The  promotion  will  be  supported  by  a 
national  Press  advertising  campaign. 

During  September  and  October,  the 
30  and  40  pint  sizes  of  brew  kits  will  have 
the  cassette  banded  to  the  side. 

The  60-minute  reusable  cassette  tape 
has  an  "easy  to  listen  to"  message  on 


homebrew  hints  from  football  personality 
Emlyn  Hughes  OBE.  Edme  Ltd,  Mistly, 
Manningtree,  Essex  COll  1HG. 


Mavala  have  changed  the  packaging  of 
their  nail  care  products  to  a  "new  image" 
carded  presentation.  The  new  look  is  said 
to  be  "cleaner  and  more  modern"  and 
makes  self  selection  and  customer 
identification  easier.  A  special  deal  of  all 
the  nail  products  is  available  with  a  display 
stand,  showcard,  and  leaflets  for  £83.70 
plus  VAT.  For  a  limited  period  retailers 
buying  the  package  will  be  able  to  return 
their  old  style  products  for  full  credit. 
Mavala  Laboratories  Ltd,  16  Morewood 
Close,  London  Road,  Sevenoaks,  Kent 
TN132HU 
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Bacteroidesfragilis 
(actual  size:  6  microns) 


Just  one  of  the 
mouth  problems 

Oraldene 

— I  Hexetidine 

can  help  solve. 

Oraldene  contains  hexetidine,  proved1  active  against  B.  fragilis  and  a  broad  spectrum 
of  the  bacteria  associated  with  a  number  of  common  mouth  and  throat  ailments,  such  as 
gingivitis,  stomatitis,  oral  thrush  and  sore  throats. 

Oraldene  has  a  fresn,  pleasant  taste  and  has  not  been  associated  with  tooth  staining. 

Altogether,  a  good  professional  recommendation  for  your  customers. 

W  Oraldene 


fOraldenel 

I  Relieves  mouth  =S 
li|  ard  Ihroat  infections  %' 


WARiSER 

The  broad-spectrum  medical  mouthwash  MU¥UBS5R 
eZjj-  for  mouth  ulcers,  sore  gums  and  sore  throat 


the  name  people  feel  better  with 

Mitchell  Hnij':,H  Southampton  Rnari.  Eastleigh.  Hants  S05  5RY 

1.  Ref:  Ashley,  K.C.  1984.  The  antimicrobial  properties  of  two  commonly  used  antiseptic  mouthwashes  -  Corsodyl  and  Oraldene.  Journal  of  Applied  Bacteriology  56,  221-225. 
Oraldene  Prescribing  Information:  Composition:  Clear  red-coloured  solution  containing  hexetidine  0.10%.  Indications:  Anti-infective  agent  indicated  for  mouth  infections 
such  as  gingivitis,  pyorrhoea,  stomatitis.  Also  of  value  in  apthous  ulcers,  dental  ulcers,  halitosis,  pre-and-post-dental  surgery,  oral  thrush  and  in  geriatric  nursing.  It  is  also  of 
value  as  an  adjuvant  of  systemic  therapy  in  tonsillitis  and  pharyngitis.  Dosage:  Adults  and  children  rinse  the  mouth  or  gargle  with  at  least  15ml  of  Oraldene  two  or  three  times  a 
day.  Oraldene  should  not  be  diluted.  Contra-indications,  Warnings  etc:  Oraldene  has  no  known  contra-mdications,  it  should  not  be  taken  internally.  Very  rarely  mild  local 
irritation  of  the  buccal  tissues.  Product  Licence  Number:  0019/5022.  Cost:  100ml  x  12  List  Price  ex  VAT  -  £6.61,  200ml  x  12  List  Price  ex  VAT  -  £10.09. 

Data  sheet  available  on  request.  Oraldene  is  a  trademark.  R  85 145. 


Fenjal  smoothes  away  dry  skin. 


Fenjal  is  softening  up 
your  customers  for  Christmas. 

Fenjal  is  by  far  the  best  selling  luxury  bath  additive. 

And  this  Christmas  we're  giving  it  the  most 
extensive  support  ever,  with  stylish  new  Christmas  packs 
and  a  four  month  concentrated  burst  of  advertising. 

A  colourful  nationwide  campaign  in  women's 
weeklies  and  glossy  monthly  magazines  -  right  through 
from  September  to  December. 

This  will  really  soften  up  your  customers.  (So  you 
could  get  some  hard  looks  if  Fenjal  isn't  on  sale.) 


lair  Decorations  and 
Hair  Care  Products 


DJJk 


(My 


Little  Miss  Muffet. 

The  success  story  in 
childrens  hair 
decorations. 

Available  carded  or  as 
transparent  strip 
presentation. 

The  choice  is  yours. 


The  Ravina  Collection 

Celeste  &  Little  Miss  Muffet 
combined  on  the  same  display 
unit,  to  give  maximum  sales  from 
minimum  space. 

The  Wall  Unit,  available  with  and 
without  storage  basket.  Card  and 
strip  presentation  for  Miss  Muffet. 

Free  Standing  rotary  unit  -  two 
sizes  available,  both  with  storage 
bases.  Card  and  strip  presentation 
for  Miss  Muffet. 

Make  your  choice,  and  remember 
that  whichever  unit  you  choose,  its 
delivered  ready  dressed  with  all 
products  prepriced. 


Contact  your  Sundries  Wholesaler 
for  full  details  of  the  Ravina  Collection 
of  Hair  Decorations  &  Hair  Care  Products 
Ravina  Ltd,  Rooksley,  Milton  Keynes  MK13  8PB 
Telephone:  Milton  Keynes  (0908)  665577 


THEY  STAND 
ALONE! 


■COUNTERPOINTS, 


Clifford  goes 
national 

A  £lm  national  television  campaign  for 
Listerine  starts  on  September  16  and  runs 
into  1986. 

Warner-Lambert  are  extending  the 
commercial  which  features  the  cartoon 
dragon  Clifford,  from  the  London  and 
Granada  regions  where  it  has  run  since 
February. 

"This  commercial  represents  a  major 
change  in  strategy  and  reflects  our 
confidence  in  the  fast-growing  UK 
mouthwash  market"  say,  Warner-Lambert 
Health  Care,  Southampton  Road, 
Eastleigh,  Hants  SOS  5RY. 


Diabetic  bar 

Dendron  have  added  a  new  snack  bar  for 
diabetics  called  Krispi  to  their  Special 
Recipe  range.  The  40g  bar  will  retail  at 
£0.41.  Dendron  Ltd,  94 Rickmansworth 
Road,  Watford,  Herts  WD1  7JJ. 


Xetap  Phanmaceuticab.  Ltd. 

ONE  SOURCE  FOR  ALL  YOUR  REQUIREMENTS 

GENERICS 

SPECIALISED  'EXPORT  ONLY'  PREPARATIONS 
PHARMACEUTICAL  RAW  MATERIALS 

Whether  you  are  a  U.K.  Generic  user,  exporter  or  manufacturer, 
we  can  be  of  immediate  assistance. 
GENERICS:     Contact  us  now  for  competitive  prices  and  prompt  deliveries. 
EXPORTS:      An  extended  range  of  pharmaceuticals  including  contract 

manufacturing  facilities  for  those  special  requirements. 
RAW  For  regular  supplies  or  spot  lots  our  specialised  department 

MATERIALS:  will  only  be  to  happy  to  assist. 

OUR  MANY  YEARS  OF  EXPERIENCE  IN  THE  PHARMACEUTICAL  INDUSTRY 
IS  AVAILABLE  FOR  YOU  TO  CALL  UPON  -  USE  IT! 


Letafi  Phanmac&uticab.  Ltd. 

Celtic  House  17-19  Grove  Vale  Dulwich  London  SE22  8EQ  England 

Telephone  (01)  693  3433     Telex  896248  (Prajay)  -  Cables  PRAJAY  London  SE22 


Polaroid  Xmas 
push  peaks 
at  £lm  

Polaroid  will  support  the  Christmas  sell- 
through  with  a  £1  million  advertising 
campaign. 

New  point  of  sale  material,  film  and 
camera  promotions  and  a  complete 
package  of  local  dealer  support  will  re- 
emphasise  the  theme  "The  year  of 
support." 

The  Sun  600  has  been  improved  and 
renamed  the  Supercolor  635  —  gift 
packed,  it  includes  600  instant  film  to  sell 
at  under  £30.  It  is  currently  their  sixth  best 
seller. 

The  Supercolour  600  (rsp  around  £20) 


gift  pack  contains  three  free  flashbars.  A 
counter  dispenser  for  twin-packs  features 
an  on-pack  offer  of  a  £2  rebate  on  the  T600 
or  SX-70  twin-pack.  Consumers  collect  the 
rebate  direct  from  Polaroid  by  sending  a 
dealer  receipt. 

A  national  television  campaign  will 
feature  the  1984  advertisement  from  mid- 
November.  New  POS  carnes  the 
"Programmed  for  perfect  pictures" 
message. 

Dealers  who  purchase  cameras  on 
Polaroid's  Christmas  programme  will  be 
eligible  for  cash  contributions  towards  a 
range  of  local  promotional  schemes. 

Also,  dealers  can  purchase  as  few  as 
50  Polaroid  video  tapes  which  can  be  a 
mix  of  VHS  180  and  Beta  L750  for  less  than 
the  usual  1,000  unit  rate. 

Special  edition  cameras  are  available 
at  a  guaranteed  price  regardless  of 
guantiry  which  includes  a  free  carrying 
case.  Consumers  are  given  a  five-year 
guarantee  and  offered  up  to  £10  trade-in 
allowance  on  their  old  camera.  Polaroid 
(UK)  Ltd,  Ashley  Road,  St  Albans, 
Hertfordshire  AL1  5PR. 
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COUNTERPOINTS  _  ■ 


ON  TV 
NEXT  WEEK 


Clairol  have 
Xmas  wrapped 

Clairol  are  making  additions  to  their  hair 
and  bodycare  ranges  with  the  introduction 
of  an  airbrush  styler  and  a  heat  wrap.  The 
company  is  also  launching  their  biggest 
ever  advertising  campaign  for  its 
appliances  with  a  spend  of  £2m. 

The  airbrush  styler  (£12.95)  is  the 
shape  and  size  of  a  conventional  hot  brush 
but  incorporates  a  fan  for  drying  "slightly" 
damp  hair  for  longer  lasting  effect. 

Other  features  include  a  pearl  grey 
livery  with  a  pink  trim,  flexible  cushion-tip 
bristles,  a  curl  release,  cool  tip  and  swivel 
cord.  An  instant  heat-up  facility  means 
there  is  no  waiting  for  the  styler  to  achieve 
the  correct  temperature. 

The  heat  wrap  (£29.95)  combines  a 
heated  pad  and  vibro  massage.  "The 
flexible  wrap  has  velcro  tabs  which  fit 
around  any  limb  or  part  of  the  body." 


Available  in  red,  the  wrap  is 
thermostaticahy  controlled  and  has  two 
heat  settings.  Both  products  will  be 
available  from  October. 

Clairol  will  go  on  air  during  November 
and  December.  Peak  viewing  times  on  ITV 
1  and  Channel  4  will  feature  20  and 
30-second  spots  with  spends  of  £600,000 
and  £500,000  for  Power  dryers  and 
Bodybuilder  respectively. 

Foot  Spa  will  be  supported  with  a 
£700,000  television  campaign  breaking  in 
November  on  both  channels.  While 
£200,000  will  back  Body  Line  lady's  shaver 
in  the  women's  monthly  and  weekly  Press 
during  November  and  December. 

The  company  has  changed  the  name  of 
the  Clairol  1400  super  hairdryer,  on-shelf 
this  month,  to  the  Clairol  1400  super  style. 
Bristol  Myers  Co  Ltd,  Stamford  House, 
Station  Road,  Langley,  Bucks  SL3  6EB. 


GTV  Grampian  U  Ulster  STV  Scotland 

B  Border  G  Granada  (Central) 

C  Central  A  Angha  Y  Yorkshire  I 

CTV  Channel  Islands      TSW  South  West  HTV  Wales  &  West  1 

LWT  London  Weekend    TTV  Thames  Television   TVS  South 

C4  Channel  4  Bt  TV-am  TTTyneTees  j 

Baby  Wet  Ones:  All  areas  on  ITV  1 

Calgon:  A,TVS,TTV  j 

Colour  Confidence:        All  areas  except  TTV  1 

Corimist:  All  areas  « 

Cream  Silk:  All  areas  id 

Cymalon:  Bt 
Farley's  wholemeal  rusks:  Bt 

Ideas  in  Colour:  All  areas  except  TTV  i 

Lislerine:  LWT,TTV,C4(LWT,TTV  only)  I 

Mermen  Speedstick:  All  areas  I 

Migralift:  Y,C4,(Y  only)  I 

Nurofen:  All  except  B, CTV, C4  I 

Ponds  dry  skincare:      STV,G,C,A,TVS,TTV  I 

Ponds  Perfect  Colour  cosmetics:       All  areas  '4 

Rennie:  All  areas  except  U  I 


Rug  Patrol:  Y 
Ruthmol:  U 
Signal  toothpaste:  C,TTV 
Studio  Line:  C4 
Vaseline  petroleum  jelly:  Bt_ 


TERRY  MILLS 

PRESTIGE  SALES  AND  MARKETING  LTD. 


Exclusive  distributor  for 


PARFUMCOCQ 
COCO  FOR  MEN 

parfum  cafe 

LE  PARFUM  SALVADOR  DALI 


Your  local  sales  contact 

Essex  and  East  Anglia. 
Terry  Ball:  Tel:  0245  400323 

South  West. 

Philip  Bray:  Tel:  0705  258914 


Scotland. 

Bill  Morrison:  041  639  6591 
N.  Ireland. 

Tony  Shanks:  08462  75174 


or 


Head  Office 

P.O.  Box  398,  Northfield,  Birmingham  B31  2JP.  Tel:  021476  1694 
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^ —         ■         SCRIPT  SPECIALITIES  ~~ T~ 


Press  and  TV 
Vantage  point 

Vestric  are  investing  £350,000  in  a 
television  and  Press  advertising  campaign 
for  their  Vantage  members  concentrating 
on  their  monthly  promotions  and  Vantage 
own  brand.  The  national  campaign  will 
run  from  now  to  August  1986. 

Television  advertising  slots  have  been 
booked  during  two  bursts,  September  23 
to  November  4  and  over  a  seven  week 
period  between  February  and  March 
1986.  The  10-second  and  30-second 
commercials,  emphasising  the  service 
aspect  of  Vantage,  use  the  Vantage 
slogan,  "Right  on  price,  right  on  your 
doorstep". 

Weekly  half  page  advertisements  will 
appear  in  the  TV  Times,  between 
September  and  August  1986.  There  will 
also  be  an  "extensive"  campaign  in 
Mother  and  Baby,  and  Parents  magazines 
in  early  1986  to  complement  the  second 
television  burst. 

Alan  Turner,  retail  development 
manager  comments,  "Following  last  year's 
television  campaign,  we  experienced  a 
substantial  increase  in  OTC  sales.  We 
hope  Vantage  chemists  will  give  the  same 
support  as  last  year,  by  displaying  their 
Vantage  signs  prominently,  to  help 
maximise  OTC  sales."  Vestric  Ltd,  West 
Lane,  Runcorn,  Cheshire  WA72PE. 

R&C  launch 
Junior  Disprol 

Reckitt  &  Colman  are  introducing  a  new 
range  of  paracetamol  products  for 
children  —  Junior  Disprol. 

Each  souble  tablet  contains  120mg 
paracetamol;  the  24-tablet  pack  size 
(£0.56)  is  GSL.  A  suspension  presentation 
will  be  available  in  due  course.  Pack 
design  and  colour  are  intended  to  identify 
the  brand  as  coming  from  the  makers  of 
Junior  Disprin,  yet  distinguish  it  on-shell. 

The  company  says  that  as  paracetamol 
is  suitable  for  children  from  three  months 
old,  it  widens  the  franchise  in  the  junior 
analgesic  market,  as  well  as  offering  a 
choice  between  aspirin  and  paracetamol. 
Recommended  doses  are  three  months  to 
one  year  half  to  one  tablet  (maximum  four 
in  24  hours);  one  year  to  under  six  one  to 
two  tablets  (8);  and  six  to  12  years  two  to 
four  tablets  (16) .  Reckitt  &  Colman 
Products  Ltd  pharmaceutical  division, 
Dansom  Lane,  Hull  HU8  7DS. 
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BRIEFS 

Dome/Hollister-Stier  product  name 
changes:  Following  applications  to  the 
DHSS,  Dialysed  Allergen  Extracts  has  now 
become  Alpha -Test  and  Dome 
Glycerinated  skin  testing  solution  has 
become  DHS  skin  testing  solution. 
Dome/Hollister-Stier  division  of  Bayer  UK 
Ltd,  Strawberry  Hill,  Newbury,  Berks 
RG131JA. 


Minihep  Calcium  injection  (calcium 
heparin  injection  5,000  iu  in  0.2ml)  is  now 
supplied  in  packs  of  10  ampoules  (£4.50 
trade).  This  brings  them  into  line  with 
Minihep  Sodium  injection,  say  Leo 
Laboratories  Ltd,  Longwick  Road,  Princes 
Risborough,  Aylesbury,  Bucks  HP17  9RR. 

Minocin  50mg  are  now  being  supplied  in 
an  84-tablet  blister  pack  (£20.40).  The 
100-tablet  bottle  has  been  discontinued, 
say  Lederle  Laboratories,  Division  of 
Cyanamid  Great  Britain  Ltd,  Fareham 
Road,  Gosport,  Hants  PQ13  OAS. 
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my  sleep. 


C  SOMINGX 

tonight's  answer  to  temporary  sleep  problems. 

PRESCRIBING  INFORMATION  Presentation:  Blister  pack  ot  8  tablets, each  containing  20  nig  Promettwme 
Hydrochloride  Ph  Eur  Indications:  Temporary  sleeplessness  Dosage  and  Administration:  Adults  one  tablet  at 
bedtime  or  up  to  one  hour  alter  going  to  bed  Children  0-16  years  not  recommended  Contra-indications, 
Warnings  etc.  I  here  are  no  specific  contra-indications  but  use  in  pregnancy  should  be  avoided  Precautions  '  I  u 
product  is  a  sedative  lor  bedtime  use  only  Patients  should  not  drive  or  operate  machinery  Alcohol  and  other  CNS 
depressant  drugs  should  be  avoided  Side-effects:  A  few  patients  may  be  particularly  sensitive  to  the  effei  ts  ol 
Sominex.  early  morning  drowsiness  may  be  experienced,  as  may  dry  mouth,  blurred  vision,  difficulty  with 
lachrymation  and  constipation  Product  licence  numbei  0079  0211  [P] 


for  further  information  write  to 


Cham  Proprietaries,  Great  West  Road,  Breiiitord.  Middlesex 


'MARKETING  MEMO 


OK  ethicals:  the  challenge  for 
the  home  medicines  industry 


Numerous  studies  over  the  years  have 
demonstrated  the  frequency  of  minor 
debility.  Nine  out  of  ten  people  feel  unwell 
during  any  four  week  period.  The  most 
common  symptoms  are  headache,  colds, 
coughs,  other  aches  and  pains  and 
indigestion. 

The  evidence  shows  that  the  majority  do 
not  consult  a  doctor  when  these  conditions 
arise.  This  is  just  as  well.  No  health  service 
could  sustain  such  demands  on  it,  nor  is  it 
necessary.  Most  people  know  perfectly  well 
that  such  symptoms  can  be  relieved  by  an 
appropriate  home  medicine. 

Home  medicines,  therefore,  play  an 
important  part  in  the  total  health  care  of  the 
nation.  In  commercial  terms,  they  constitute 
an  important  market  —  total  sales  in  1984 
probably  reached  £250m. 

Competition  is  growing.  Major  retail 
chains  have  entered  the  arena  in  a  number 
of  product  categories,  notably  analgesics. 
These  can  scarcely  be  defined  as  "own  label" 
in  traditional  terms.  They  are  sponsored  by 
leading  retailers,  with  a  reputation  for 
quality  and  reliability.  On  offer  are  sound 
products,  well  packaged  and  low  in  price. 

In  parallel,  there  has  been  a  growth  in 
the  sales  of  low-priced  generics.  On 
numerous    occasions     Which?  has 


Mr  Eric  McGregor  was 
marketing  manager  of 
International  Chemical 
Company  from,  1970-82  and 
prior  to  that  worked  in 
advertising,  specialising  in 
home  medicines.  In  the  first  of 
two  articles,  he  looks  at  the  rise 
in  competition  and  the 
importance  of  advertising  in 
the  home  medicines  industry. 

recommended  their  purchase  in  preference 
to  branded  products.  Such  advice  has  been 
consistently  echoed  in  mass  circulation 
newspapers  and  magazines.  The  cumulative 
effect  of  such  endorsement,  coupled  with 
low  price,  are  clearly  factors  in  the 
expansion  of  generics. 

Over  the  counter  sales  of  ethicals 
represent  the  third  competitive  element. 
There  is,  of  course,  nothing  new  about  this., 
Such  sales  have  always  been  a  significant 
component  of  home  medicine  markets. 
However,  pressure  from  this  source  is  likely 
to  develop  considerably  as  the  result  of  the 
limited  list. 


In  what  sort  of  shape  is  the  home 
medicines  industry?  How  well  is  it  equipped 
to  cope  with  this  increasing  competition, 
particularly  from  the  ethical  sector? 

Part  of  the  answer  lies  in  the  past. 
Throughout  the  1970s,  home  medicines 
faced  a  raft  of  pending  Medicines  Act 
legislation,  the  final  outcome  of  which  was 
problematical.  Such  question  marks 
naturally  inhibited  new  product 
development  and  creative  investment. 

Price  controls  were  also  in  operation 
from  1973  to  1979.  These  put  margins  under 
pressure  which,  in  turn,  led  to  reductions  in 
marketing  activity.  Advertising  expenditures 
generally  failed  to  keep  pace  with  increasing 
media  cost  inflation. 

Markets  do  not  grow  when  innovation  is 
absent  and  promotional  levels  are  lowered. 
The  decline  in  consumer  demand  for  a 
number  of  major  brands  during  this  period 
was  a  direct  consequence  of  reduced 
exposure  in  the  market  place.  This  also  goes 
part  of  the  way  towards  explaining  the 
corresponding  growth  of  generics. 

When  price  controls  were  finally  swept 
away  in  1979,  prices  of  home  medicines 
began  to  rise  sharply.  This  was  inevitable, 
given  the  previous  steady  erosion  in  margins 
and,  for  a  number  of  companies,  a  sharp 
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FOR  THE  EXTRA  SORE  THROAT 


ANOTHER  QUALITY  PRODUCT  FROM  BEECHAM 


MARKETING  MEMO" 


"Decisions  will  increasingly  be  made  on  the 
basis  of  how  serious  the  manufacturer  is 
about  stimulating  real  consumer  demand  for 
his  products" 


increase  in  both  capital  and  running  costs 
arising  out  of  extensive  medicines 
legislation. 

With  price  increases,  steady  progression 
is  desirable.  However,  after  a  lengthy  period 
of  artificial  restraint  the  upward  trend  is 
necessarily  sharper  than  would  normally  be 
countenanced  by  managements.  Certainly 
the  cost  of  home  medicines  accelerated  over 
the  next  three  or  four  years. 

Now  medicines  are  less  price  sensitive 
than  most  products.  Nevertheless,  the  angle 
of  ascent  must  have  had  an  adverse  affect 
and  this  can  be  inferred  by  a  fall  in  unit 
sales,  in  a  number  of  areas,  for  branded 
products,  and  the  rise  in  sales  of  generics 
already  referred  to. 

The  classic  way  of  combatting  this  is 
through  increased  advertising.  However,  in 
common  with  other  industries,  home 
medicines  faced  a  level  of  media  cost 
inflation  which  far  exceeded  that  of  their  own 
price  increases  and  prices  generally.  This 
was  because  of  the  bargaining  strength 
which  commercial  television  (the  main 
medium  for  the  major  brands)  could  exert, 
both  intrinsically  and  in  response  to 
increased  airtime  demands  from  new 
advertisers. 

So  although  companies  kept  up  high 
levels  of  advertising  in  money  terms,  overall 
exposure  for  many  brands  declined,  and  at  a 
time  when  increased  exposure  was 
necessary,  the  reverse  happened.  Whatever 
recovery  has  taken  place  since  the  early 
1980s,  the  chances  are  that  the  unit  sales  of 
such  brands  are  lower  than  a  decade  ago. 
The  need  for  them  to  rebuild  brand-strength 
is  of  critical  importance  now  that  they  face  a 
new  dimension  of  competition. 

This  is  not  to  suggest  that  the  industry  is 
in  a  crisis  state.  It  is  a  lively,  efficient  industry 
which  is  active  and  far  more  sophisticated 
than  many  people  realise.  Moreover, 
consumer  demand  for  home  medicines  is 
undiminished.  It  will  almost  certainly 
increase  as  a  result  of  recent  Government 
decisions.  Ten  years  ago,  the  industry  fought 
hard  and  successfully  to  preserve  the 
principle  of  self-medication,  in  the  interests 
of  the  consumer  as  well  as  its  own.  Now  it  is 
being  given  increased  recognition,  whatever 
the  Government's  motives.  But  there  will  be 
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enormous  short  term  pressures  as  and  when 
the  OTC  development  of  ethical  brands 
gathers  momentum. 

At  retail  pharmacy  level,  the 
implications  are  obvious.  Cash  flow  will  be 
placed  under  increasing  strain  if  manu- 
facturers' demands  for  increased  inventories 
are  met.  Pharmacists  are  already  being 
forced  to  adopt  a  hard-nosed  response  to 
such  demands.  Inventory  decisions  will 
increasingly  be  made  on  the  basis  of  one 
thing  only:  how  serious  is  the  manufacturer 
about  stimulating  real  consumer  demand  for 
his  products?  Quite  simply,  the  advertising 
will  have  to  be  there.  And  this  is  not  a  money 
matter  alone:  the  question  of  value  for  money 
is  also  of  crucial  importance. 

This  situation  necessitates  a  re-think  from 
the  ground  up.  Take  television,  for  example. 
No  one  can  deny  that  it  is  the  most  effective 
advertising  medium  available.  But  its  costs 
have  reached  a  point  where  some 
manufacturers  must  seriously  ask  themselves 
whether,  within  their  budgets,  they  can 
reach  viable  national  coverage/frequency 
levels.  Two  relatively  short  bursts  a  year  are 
now  quite  common  for  brands  which  before 
would  have  been  on-air  for  at  least  six 
months  of  the  year,  if  not  more.  The  need  for 
regular  and  consistent  brand  exposure  is 
recognised  throughout  the  industry.  Is 
current  exposure  enough? 

The  answers  to  these  questions  may  well 
force  companies  to  reconsider  the  use  of  a 
medium  which  has  become  a  reflex  choice 
over  the  past  twenty  years  or  so.  They  will  be 
looking  again,  if  they  have  not  already  done 
so,  at  the  national  press  and  print  media 
generally.  Already  television  is  becoming 
more  and  more  a  tactical  rather  than  a 
strategic  weapon. 

In  the  industry's  total  response  to  the 
increased  climate  of  competition,  there  are 
many  other  factors  which  will  enter  the 
equation:  new  product  development, 
product  innovation,  maturely  handled  line 
extensions  and  so  on.  Principally  however, 
advertising  is  the  key  to  the  home  medicines 
marketing  issue.  There  has  always  been  a 
need  for  systematic  exposure  in  the  market 
place.  Given  the  growing  pressure  the 
industry  faces,  this  need  is  even  greater 
today.  It  is  a  challenge  which  has  to  be  met. 


Presentation 

Nurofen  is  available  as  a  white  sugar-coated 
tablet  containing  200mg  of  ibuprofen  B.P. 

Uses 

Nurofen  is  effective  in  the  relief  of  headaches, 
cold  and  'flu  symptoms,  dental  pain  and 
neuralgia,  rheumatic  and  muscular  pain, 
backache,  migraine  headache  and  period  pain. 
Nurofen  also  reduces  inflammation  and 
temperature. 


NUROF€N 

TROUGH  IN  RA 

( 


A  BREAKTHROUGH  IN  RAIN  RELIEF 


12  TABLETS 


Dosage  and  Administration 

Adults  and  children  over  12  years:  Initial  dose 
2  tablets  taken  with  water,  then  if  necessary,  1 
or  2  tablets  every  four  hours.  Do  not  exceed 
six  tablets  in  any  24  hours. 
Not  suitable  for  children  under  12  years  of  age. 

Contra-Indications,  Warnings  etc. 

Nurofen  should  be  avoided  by  patients  with  a 
stomach  ulcer  or  other  stomach  disorder. 
Nurofen  is  contra-indicated  if  there  is  a 
history  of  allergy  or  bronchospasm  due  to 
aspirin  or  similar  drugs. 
Patients  receiving  regular  medication  should 
be  advised  to  consult  their  doctor  before 
talcing  Nurofen. 

Patients  should  be  advised  that  if  their 
symptoms  persist  for  more  than  three  days 
they  should  consult  their  doctor. 

A  BREAKTHROUGH J 
IN  RAIN  RELIEF  g 


Pharmaceutical  Precautions  None. 
Legal  Category  Pharmacy  Medicine. 

Package  Quantities 

Nurofen  is  available  in  packs  of  12, 24  and  48 
tablets. 

Product  Licence  Number  0327/0004 
Crookes  Products  Ltd.,  Nottingham  NG2  3AA. 
Date  of  preparation  of  Data  Sheet:  April  1984. 
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Why  is  Nurofen  now 
the  most  frequently 
recommended 


branded  analgesic?  ^ 


Nurofen  (ibuprofen)  has  been  clinically  proven  a  i 
a  well  tolerated  and  effective  analgesic  for  the 
relief  of  mild  to  moderate  pain.  And  now  recent 
research111  has  shown  that,  among  Pharmacists, 
Nurofen  is  the  most  frequently  recommended 
branded  analgesic.  Pharmacists,  Doctors  and 
Dentists  all  recommend  Nurofen  (ibuprofen) 
with  confidence. 

Migraine  headache 

"ibuprofen  was  significantly  superior  to 
paracetamol  in  reducing  headache  severity  and 
duration ...  nausea  and  vomiting  were  also 
reduced"'2' 


Period  Pain 

"a  few  patients ...  demanded  to  know  the  drug 
that  gave  them  such  excellent  pain  relief ...  In  all 
such  cases,  ibuprofen  was  the  preferred  agent"131 

Sprains  and  strains 

"ibuprofen  significantly  reduces  the  period  of 
pain ...  compared  to  aspirin141"...  only  ibuprofen 
significantly  improved  the  limitation  of 
movement  of  the  injured  joint"151 

Dental  pain 

"ibuprofen  is  the  analgesic  of  choice  over 
codeine  for  pain  resulting  from  dental  surgery"161 

Rheumatic  pain 

"ibuprofen  is  of  unquestionable  benefit  in 
relieving  the  symptoms  of ...  non  articular 
rheumatism"171 

The  analgesic  with  a  clear  margin  of  safety. 


N 


The  ideal  OTC  analgesic 


Numark  is  the  only  chemists  group  that  runs  monthly  promotions  and 
regular  major  consumer  competitions  to  help  its  members  pull  in  more 
customers. 

This  autumn  a  "Streetwise"  competition  for  children,  base 
on  the  Green  Cross  Code,  is  designed  to  make  children  more 

'Streetwise' 


GREEN 


CODE 


COMPETITION 


members  will  again  be  featured  with 

full  page  ads  in  the  TV.  Times. 

Every  Numark  member  will  also 
receive  a  bumper  kit  of  merchandising 
materials.  Included  in  each  kit  will  be  200 
competition  entry  forms  which  have  been 
designed  for  use  as  door-to-door  leaflets. 

In  addition  to  details  of  the  "Streetwise 
competition  these  contain  information  on  the 
current  Numark  offers  and  money-off  coupons 
redeemable  only  through  Numark  chemists. 

Numark  offers  members  an  efficient  low  cost 


FOR  FURTHER  INFORMATION  CONTACT  YOUR  LOCAL  NUMARK  WHOLESALER  OR  NUMARK  CENTRAL  OFFICE,  51 


30AlMn-Ofic 
Shaped  Eksticated  Nappies 


d  safety  conscious,  and  underline  the  community  responsibility  of  Nu 
mbers. 

Prizes  include  35  bicycles,  150  painting  easels,  100  quartz  watches 
i  100  cameras. 

Heavyweight  national  advertising  support  is 
ivided  in  the  most  popular  publications,  includ- 
The  Sun,  News  of  the  World,  Woman's  Own, 
Times  and  The  Sunday  Post. 

Consumers  will  see  where  they  can  pick  up 
latest  Numark  special  offers  and  competition 
ry  forms  as  names  and  addresses  of  Numark 


TAMPAX 


mark 


JEXTRA_ 


distribution  service  through  a  comprehensive  national 
wholesaler  network  and  its  massive  buying  power 
enables  Numark  chemists  always  to  purchase  top  brands 
at  the  most  competitive  prices. 

A  super  selection  of  big  brand  products  are  available 
to  members  for  Part  1  of  "Streetwise",  in-store  14th-26th 
October  and  Part  2, 
in-store  11th-23rd 
November. 

Numark.  We're 
streets  ahead  of 
the  rest. 


)AD,  WARMINSTER,  WILTSHIRE  BA12  9JU.  TELEPHONE :  0985  215555. 


LOCUM  LINES 


Thank  Heavens  for 
the  cardboard  liner 

It  was  almost  closing  time  at  the  end  of  a  normal  Thursday 
evening  locum  when  the  old  man  walked  in.  John  Timmins,  staff 
pharmacist  at  the  Sheffield  Children's  Hospital,  tells  of  an 
unusual  customer . . . 


It  started  out  as  just  another  routine 
Thursday  night.  We  had  dealt  with  the  post- 
Crossroads/Emmerdale  Farm/East  Enders 
rush  and  were  preparing  for  the  last-minute 
influx  of  urgent  prescriptions  and  those 
brought  in  by  patients  on  their  way  out  for  a 
night  on  the  town.  Suddenly,  the  peace  was 
broken  by  the  shop  assistants  dashing  in 
from  the  sales  area  in  a  most  alarming 
fashion. 

Working  at  night  in  a  large  city  centre 
pharmacy  the  staff  became  adept  at  dealing 
with  their  fair  share  of  odd  customers, 
drunks  and  other  undesirables,  so  when  the 


two  usually  calm  and  capable  assistants 
rushed  into  the  dispensary  for  help  I  realised 
there  was  something  strange  afoot.  On 
making  my  way  to  the  counter  I  was  quickly 
told  that  there  was  a  man  in  the  shop  in  the 
process  of  slashing  his  wrists  with  some  razor 
blades  he  had  just  bought. 

Fortunately,  when  I  reached  him  he  had 
been  restrained  by  another  gentleman  —  the 
only  other  customer  in  the  shop.  The  "wrist - 
slasher",  who  was  about  60  years  old,  neatly 
dressed  but  in  need  of  a  shave  (hence  the 
razor  blades  I  assume)  had  had  problems 
with  the  packaging  of  the  blades  and  had 


started  his  self -mutilation  with  the  cardboard 
insert  from  the  packet.  I  always  wondered 
why  it  was  included  but  in  this  instance  it 
had  saved  our  carpet  tiles  another  nasty 
mess  —  but  that  is  another  story. 

With  the  assistance  of  the  other 
customer,  a  large  man  whose  long  arms 
were  firmly  wrapped  around  the  "wrist- 
slasher",  we  managed  to  sit  the  old  chap 
down  in  the  waiting  area.  A  quick 
examination  of  his  wrists  revealed  a 
patchwork  quilt  of  old  scars  —  he  had 
obviously  managed  to  get  past  the 
cardboard  on  several  previous  occasions! 
Luckily  for  all  concerned  there  was  no  blood 
this  time. 

Despite  gentle  and  persuasive 
questioning  we  could  not  get  any  response 
from  the  old  chap,  apart  from  a  few 
incoherent  mumbles  —  indeed  he  appeared 
almost  to  be  in  a  trance.  Eventually  we 
managed  to  identify  him  with  the  assistance 
of  some  papers  in  his  wallet.  And  we  were  in 
such  close  proximity  that  we  positively 


established  that  he  had  been  drinking. 

The  local  police  were  contracted  to 
come  and  assist  this  poor  old  confused  gent. 
However,  while  waiting  for  the  police  to 
arrive,  events  took  another  dramatic  turn. 
The  "wrist-slasher"  clasped  his  hands  to  his 
chest,  gave  a  moan  and  collapsed  with  a 
thud,  face  first  on  the  floor! 

All  my  first-aid  notes  rushed  through  my 
mind  and,  while  someone  phoned  for  an 
ambulance,  the  strong-armed  customer  and 
myself  arranged  the  old  chap  on  the  floor 
ready  for  mouth-to-mouth  resuscitation  if 
needed.  As  we  were  scrambling  about  on 
the  carpet  the  local  police  ambled  in, 
obviously  expecting  to  pick  up  yet  another 
drunk.  On  seeing  the  commotion  on  the 
floor  they  realised  things  were  a  little  more 
complicated  than  expected. 

After  assuring  themselves  I  was  coping 
adequately,  and  that  an  ambulance  was  on 
its  way,  they  began  questioning  the  staff 
about  earlier  events.  Who  should  walk  in 
then  but  a  local  GP,  known  to  me  in  his 
formative  years  as  a  young  house  officer  at 
the  hospital  where  I  earn  my  daily  bread.  His 
arrival  was  most  timely  and  his  offer  of 


assistance  grasped  at  gratefully. 

He  was  quickly  made  aware  of  all  the 
pertinent  facts  —  patient's  name,  initial 
wrist-slashing  attempts  and  subsequent 
collapse.  He  had  just  started  his  examination 
when  sirens  and  blue-flashing  lights 
announced  the  arrival  of  the  ambulance. 
The  ambulancemen  rushed  in  and  were 
about  to  whip  the  old  chap  off  to  hospital 
when  the  rather  casually  dressed  doctor 
made  himself  known  to  them. 

Lazarus  revisited 

This  is  when  the  story  gets  somewhat 
difficult  to  believe,  but  I  swear  it  is  the  truth. 
On  hearing  the  patient's  name  and  address 
the  doctor  made  the  most  dramatic  cure 
since  Lazarus.  He  placed  his  hands  on  the 
patient  and  told  him  he  was  one  of  his  own 
patients  (albeit  never  seen,  but  notorious). 

The  previously  unconscious  patient  then 
opened  his  eyes,  got  up  and  dusted  himself 
off.  The  police  officers  and  ambulancemen 
looked  dumbfounded  and  stood  back  in 
disbelief.  I  must  admit  to  a  few  questioning 
thoughts  of  my  own  at  being  taken  in  so 
easily. 


The  doctor  took  the  responsibility  of 
sending  away  the  ambulance  and  suggested 
to  the  old  man  that  he  should  go  home  and 
see  him  the  next  morning  at  the  surgery. 
After  a  few  minutes  obtaining  assurances 
that  the  old  man's  wrist-slashing  escapades 
were  over  for  the  night,  he  left  to  complete 
the  original  errand  of  mercy  which  had  first 
brought  him  into  the  shop. 

The  police  offered  to  escort  the  old  chap 
to  his  flat  but  this  was  turned  down  in  no 
uncertain  manner;  he  made  it  quite  clear 
that  he  was  going  to  have  another  drink  that 
night  and  started  on  his  way  out.  He  paused, 
thought  for  a  moment,  then  asked  for  his 
razor  blades  back.  After  being  refused  (well 
we  had  our  carpets  to  consider)  he  asked  for, 
and  received,  a  refund. 

The  last  we  saw  of  him  was  as  he 
wandered  across  the  busy  dual-carriageway 
outside  to  the  pub  across  the  road,  We  were 
left  with  an  opened  and  wasted  pack  of  razor 
blades  and  the  thought  that  another 
interesting  night  had  passed  in  the  life  of  a 
late-night  community  pharmacy. 

And  grateful  appreciation  that  Gillette 
put  a  cardboard  liner  in  their  razor  blades. 


THIS  AUTUMN,  LOTS  OF  WOMEN  WILL  BE 
ASKING  YOU  FOR  AN  AFFAIR. 


Excited?  So  you  should  be.  After  all,  its  not  everyday  we 
launch  a  brand  new  range  of  hair  colourants...  JH 
Backed  up  by  a  £750,000  women's  colour  press 
campaign.  Affairs  comes  in  12  colours.  And  as 
they're  semi-permanent,  women  will  keep 
coming  back  for  more  and  more.  And  more. 

Certainly  it'll  be  the  first  time  an  affair  made 
anyone  a  fortune,  not  cost  them  one. 


Paletta  Affairs  Hair  Colouring  Creme  by  Schwarzkopf  ^ 
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TEST  THAT 

GIVES 
THE  BEST 
RESULTS 

Discover  2  outsells  every    a  clear  and  accurate  result  in 
other  OTC  pregnancy  test  by  a    under  one  hour, 
considerable  margin,  and  has  Which  is  why  it  also  yields 

done  so  for  some  time  now.         the  best  results  for  the 

The  reason  is  not  hard  to    pharmacists  who  sell  it. 
find.  Its  the  test  that  is  matched  So  when  your  customers 

most  exactly  to  consumer  needs,    want  a  pregnancy  test,  make  sure  i 

It  has  a  tried  and  trusted  =ag|  you  recommend  Discover  2. 
reputation.  It  is  a  double  test.  It's  the  home  pregnancy 

Its  easy  to  use.  And  it  gives  hIIIBh  test  most  women  prefer. 

For  earlier  testing 
with  greater  accuracy 

Result*  in  1  hour 

Discover  2 

Carter- Wallace,  Wear  Bay  Road,  Folkestone,  Kent.  Tel:  (0303)  57661. 


First  professional  session 


Pharmacists:  consultants 
not  manipulators 


Community  pharmacists  will  lose 
their  role  as  medicines 
manipulators  and  become 
medicines  consultants.  Patients  will 
have  a  greater  choice  of  medicines 
to  buy  over  the  counter  and  industry 
will  advertise  more,  increasing  the 
pressure  on  pharmacists  to  act  as 
advisers. 

These  were  among  the  predictions 
made  by  industrial  pharmacist  Alan 
Sanders,  Smith  Kline  &  French  marketing 
manager,  during  Monday's  professional 
session  on  "Pharmacy  —  prognosis  for  the 
patient". 

The  community  pharmacist  will  have  to 
justify  his  position  as  a  healthcare 
professional,  Mr  Sanders  explained.  If  he 
did  not  seize  the  role  of  medicines 
consultant  with  skill  and  enthusiasm,  then 
the  "Sister  Burke-Masters  of  this  world" 
might  well  usurp  his  position. 


The  trend  for  POMs  to  become 
Pharmacy  medicines  gave  the  industry  a 
major  opportunity  for  advertising  directly 
to  the  public,  so  the  pharmacy  could 
become  far  more  important  as  a  centre  for 
counterprescribing.  Again,  if  pharmacists 
did  not  seize  the  chance  to  control  this 
OTC  business  someone  else  would. 

Advances  in  drug  delivery  and 
technology  would  lead  to  products  which 
differed  from  the  usual  tablets  and  liquids 
and  which  would  need  more  explanation 
to  the  public,  the  speaker  continued.  And 
if  original  pack  dispensing  was 
introduced,  with  greater  use  of  product 
information  leaflets,  patients  would 
become  better  informed  and  more 
demanding  of  the  pharmacist. 

Mr  Sanders  went  on  to  add  that  new 
chemical  entities  were  becoming  more 
difficult  to  develop,  but  genetic 
engineering  techniques  would  lead  to 
more  effective  products  becoming 


Mr  Alan  Sanders 


available  for  prophylaxis,  for  example,  in 
cholera,  malaria  and  chicken  pox. 

Government  pressures  on  industry 
profitability  would  lead  to  less  investment 
in  the  UK,  an  eventual  decline  in  the  high 
standards  of  clinical  research  in  this 
country  and  adverse  effects  on  patient 
care.  Increased  use  of  generic  products 
could  result  in  possible  patient  confusion. 

Another  prediction  was  that  the 
elderly,  who  formed  a  growing  proportion 
of  the  population,  would  have  a  greater 
share  of  NHS  and  industry  research  and 
development  resources,  leading  to  an 
improvement  in  their  quality  of  life. 


A  poor  service 
from  hospital 
pharmacies? 

Hospital  pharmacy  is  not  providing 
as  good  a  service  as  it  should, 
maintained  Michael  Cullen,  district 
pharmaceutical  officer.  Southern 
Derbyshire  Health  Authority. 

While  the  supply  and  dispensing 
service  was  good,  the  general  level  of 
pharmaceutical  care  was  still  extremely 
poor,  he  said.  "It  is  still  very  difficult  to 
find  many  truly  patient-orientated 
pharmacists." 

Most  ward  pharmacists  visited  their 
wards  for  as  short  a  time  as  possible, 
apparently  with  the  sole  intention  of 
initiating  supply.  Drug  monitoring  usually 
took  place  after  the  first  dose  had  been 
taken  and  at  weekends  after  a  lag  time  of 
48  hours.  "We  are  not  really  monitoring 
drug  therapy  but  shadow  monitoring,"  he 
said. 

Mr  Cullen  suggested  that  the  level  of 
pharmacy  service  on  a  ward  should 
depend  on  the  level  of  pharmaceutical 
care  required,  for  example,  if  there  were 
complex  drug  regimens,  elderly  patients, 
a  high  incidence  of  renal  impairment  and 
an  intensive  need  for  drug  counselling 
before  discharge,  then  there  should  be  a 
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high  level  of  "pharmacist  presence"  on  the 
ward.  Otherwise  visits  on  alternate  days  or 
even  weekends  should  suffice. 

The  speaker  believed  that  pharmacists 
should  stop  being  directly  involved  in  the 
manipulative  aspects  of  supplying  drugs  to 
wards  or  patients  —  too  many  were  still 
intensely  involved  in  tablet  counting  and 
checking  which  could  be  done  by 
technicians.  "The  pharmacist's  role  is 
solely  the  interpretation  of  the 
prescription,  the  decision  on  the  need  for 
pharmacist  counselling  and  the 
supervision  of  the  technicians.  All 
pharmacy  departments  could  achieve  a 
far  more  efficient  dispensing  and 
distribution  system  if  extra  technicians 
were  employed  at  the  expense  of 
pharmacist  posts." 

Emphasis  should  be  placed  on 
ensuring  that  drugs  are  presented  in  a 
form  which  is  immediately  usable  on  the 
ward,  Mr  Cullen  continued.  Initially,  all 
cytotoxics  should  be  presented  as 


infusion:  or  pre-filled  syringes,  then  this 
service  extended  to  all  injectables  using  a 
combination  of  centralised  or 
decentralised  facilities.  If  the  American 
experience  could  be  repeated,  this  should 
produce  substantial  savings.  And  further 
work  should  be  commissioned  to 
investigate  whether  unit  dose  distribution 
was  cost  effective. 

In  future  a  substantial  number  of 
"caring  beds"  will  be  provided  in  the 
community.  The  speaker  believed  that  it 
should  be  the  norm  for  small  community 
hospitals  with  acute  beds  and  a  theatre  to 
have  a  pharmacy,  which  could  be 
removed  at  the  planning  stage  if  not 
required.  If  community  pharmacists  were 
unwilling  or  unable  to  provide 
pharmaceutical  care,  they  could  supply 
the  medicines  and  hospital-based 
community  pharmacists  provide  the 
professional  aspects. 

With  patients  being  discharged  earlier 
there  would  be  an  increasing  demand  for 
domiciliary  services  which  could  be 
expanded  to  include  enteral  feeding,  pain 
control,  insulin  therapy  and 
pharmacokinetics.  "Health  visitor" 
pharmacists  should  work  with  patients  in 
the  community  to  ensure  drug 
compliance.  And  each  health  authority 
should  be  encouraged  to  appoint  a  full- 
time  health  education  pharmacist 
specialising  in  drug,  solvent  and  alcohol 
abuse,  he  concluded. 
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First  professional  session  (continued) 
and  science  chairman's  address 


Sharpe  outlines 

concentrator 

services 


Mr  David  Sharpe,  member  ol  the 
Pharmaceutical  Society  Council 
and  chairman.  Pharmaceutical 
Services  Negotiating  Committee, 
described  the  new  arrangements  for 
supply  of  oxygen  concentrators 
through  pharmacies.  The  service 
should  be  introduced  on  December 
1.  although  "we  are  still  in  the 
realms  of  uncertainty."  he  said. 

The  results  of  PSNC's  tenders  in  each 
of  the  country's  nine  regions  would 
probably  be  known  sometime  in  October. 
In  those  regions  in  which  PSNC  was 
successful,  the  doctor  starting  the 
treatment  would  tell  PSNC,  who  would 
then  advise  on  the  nearest  contractor 
supplying  concentrators,  and  pass  this 
information  to  Simonsen  <&  Weil,  the 
company  with  which  PSNC  was 
collaborating.  The  request  would  then  be 
confirmed  by  letters  to  the  doctor,  the 
patient  and  the  FPC . 

The  Simonsen  &  Weil  engineer  would 
install  the  concentrator  and  adjust  the 
oxygen  flow  according  to  the  doctor's 
instructions.  Mr  Sharpe  believes 
pharmacists  should  attend  after  the 
installation,  to  familiarise  themselves  with 
the  equipment  and  to  reassure  patients. 
The  tender  called  for  servicing  every  three 
months  —  in  any  one  year  it  would  be 
carried  out  twice  by  the  contractor  and 
twice  by  Simonsen  &  Weil.  The 
pharmacist  would  have  to  guarantee  a 
maximum  10-hour  emergency  call-out  and 
a  back-up  cylinder  service. 

Pharmacists  would  also  have  to  check 
the  system  for  leaks;  correct  valve 


functioning;  the  outer  room  air  filter,  and 
the  hourly  usage  meter  for  electricity 
charges.  Simonsen  &  Weil  would  be 
responsible  for  changing  the  battery  and 
internal  filter.  More  details  have  to  be 
finalised,  said  Mr  Sharpe,  and  further 
information  would  be  circulated  when  the 
tender  results  were  known. 

Turning  to  health  education,  Mr 
Sharpe  said  there  were  a  range  of 
problems  with  which  pharmacists  could 
become  involved  —  smoking,  drug  and 
alcohol  abuse,  heart  disease  and  family 
planning.  He  reminded  the  audience  of 
the  national  Family  Planning  Association 
scheme  in  pharmacies  next  year.  He  was 
optimistic  that  the  Nuffield  Report  would 
recommend  increased  pharmaceutical 
involvement  in  these  areas  and  that  the 
funds  PSNC  would  have  in  reserve  as  a 
result  of  recent  negotiations  would  be  used 
to  fund  those  pharmacists  who  undertook 
these  new  tasks. 

During  the  discussion  Mr  Alan  Nathan, 
chairman  of  the  new  British  Pharmacists 
Association,  doubted  whether  Mr  Sharpe's 
current  prophecies  for  the  future  were 
accurate.  Mr  Sharpe  replied  that  from 
contacts  he  had  had  with  many 
pharmacists  it  appeared  that  the  majority 
were  satisfied  with  the  PSNC's  negotiations 
for  the  new  contract.  Negotiations  could 
only  be  satisfactory,  they  could  not  be 
ideal  for  everyone,  he  said. 

Another  community  pharmacist,  Colin 
Worthing,  pointed  out  that  he  would  like  to 
be  involved  in  patient  counselling  and 
oxygen  "concentrating,"  and  so  on  but  it 
was  difficult  to  find  the  time  when  running 
a  business  on  his  own.  He  called  for  more 
negotiations  for  two-pharmacist  practices. 
Mr  Sharpe  said  that  when  PSNC  returned 
to  the  negotiating  table  it  would  be  asking 
for  an  additional  pharmacist  allowance. 
This  would  be  unlikely  to  happen  before 
next  April  and  much  depended  on 
Nuffield. 


Cuts  threaten 
plant  progress 

Pharmacognosy  can  make  a  major 
contribution  to  the  pharmaceutical 
sciences  but  is  threatened  by  cuts  in 
finance,  said  Professor  I.  David 
Phillipson,  Conference  Science 
Committee  chairman,  in  his 
address  on  Monday  morning. 

Contrary  to  forecasts,  plant  drugs  and 
natural  products  continue  to  be  used  in 
medicine.  80  per  cent  of  the  world's 
population  rely  on  plants  as  their  source  of 
medicines,  and  some  recently  identified 
ingredients  are  showing  promise  as 
therapeutic  agents.  Never  before  has  there 
been  such  a  wealth  of  sophisticated 
techniques  for  investigating  these  plants. 

UK  research  centres  are  collaborating 
with  centres  overseas,  but  Professor 
Phillipson  warned  that  prospects  for  the 
future  look  bleak  and  some  links  may  have 
to  be  severed. 

"Successive  UK  governments  have 
been  responsible  for  savage  cuts  in 
resources  for  tertiary  education,"  he  said. 
In  some  polytechnic  pharmacy 
departments  even  simple  laboratory 
exercises  have  had  to  be  discontinued, 
and  pharmacognosy  teaching  and 
research  are  suffering  in  the  universities. 
Four  senior  academic  posts  in 
pharmacognosy  were  not  re-advertised 
when  the  holders  recently  retired. 

Describing  some  potentially  useful  new 
drugs  that  may  be  obtained  from  plants, 
Professor  Phillipson  mentioned  the 
antimalarials  artemisinin  and  sodium 
artesunate  used  in  China,  and  substances 
derived  from  the  family  Simaroubaceae . 
Other  plants  are  being  examined  as 
possible  sources  of  amoebicidal  drugs,  he 
said. 


This  is  how  often  you'll 
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With  a  TV  spend  of  £1-5  million,  from  November  it'll  be  seen  again  and  again  and  again. 
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Practice  research  session   


Substitution  could  cut 
costs'  in  homes 

Lack  of  advice  given  to  diabetics,  cutting  drug  costs  in  old 
people's  homes  and  drug  interactions  in  the  elderly  were 
among  the  topics  studied  by  pharmacists  who  presented 
papers  to  Tuesday  afternoon's  practice  research  session.  The 
speakers  were  competing  for  the  C&D  Medal  and  Award,  the 
winner  being  announced  later  in  the  week. 


Savings  achieved  by  generic  substitution 
in  old  people's  homes  could  be 
significantly  greater  than  those  achieved 
by  the  limited  list,  according  to 
researchers  at  UWIST  clinical  pharmacy 
division. 

Peter  Weedle  and  Jeffrey  Poston 
visited  55  residential  homes  over  six 
months  last  year  and  found  a  total  of  5,535 
medicines  from  615  different  preparations 
were  taken  daily  by  1,617  residents.  The 
limited  list  affected  67  of  these  medicines 
(880  treatments)  and  by  selecting  an 
appropriate  alternative  the  amount  that 
could  be  saved  was  £24.45  (4.4  per  cent)  a 
day.  The  authors  calculated  that  if 
generics  were  substituted  for  20 
proprietary  medicines,  the  savings  would 
be  £40.88  (7.4  per  cent)  a  day,  67  per  cent 
more  than  could  be  achieved  by  the 
limited  list. 

They  concluded  that  generic 
substitution  should  be  considered  as  a 
means  of  reducing  the  costs  of  caring  for 
the  elderly. 

In  a  separate  paper,  the  researchers 
presented  a  survey  of  drug  interactions  in 
the  same  elderly  population.  The  total 
number  of  interactions  spotted  was  508  — 
one  for  every  three  patients  —  6f  which  8 
per  cent  were  judged  of  high  clinical 
significance,  49  per  cent  moderately 


significant  and  41  per  cent  of  minimum 
significance. 

Digoxin  was  most  frequently  involved 
(152  interactions)  followed  by  phenytoin 
(52).  The  most  common  interaction  in  the 
highly  significant  group  was  the  use  of 
potassium  sparing  diuretics  with  a 
potassium  supplement  which  could  lead  to 
potentially  serious  hyperkalemia. 

The  authors  felt  there  was  a  need  to 
supervise  elderly  patients'  medication 
more  closely  and  to  keep  complete 
medication  records  in  residential  homes. 
In  the  USA  pharmacists  are  legally 
required  to  review  prescriptions  every 
month  in  long  term  care  facilities  and  the 
feasibility  of  such  a  system  in  the  UK 
should  be  studied. 

Poor  advice  to  diabetics 

Advice  to  diabetics  is  lacking  in  some 
important  areas,  according  to  J. A.  Cantrill 
and  C.  Wright,  University  of  Manchester 
pharmacy  department. 

They  carried  out  a  survey  of  68 
diabetics  treated  in  general  practice  and 
55  treated  in  hospital  clinics.  Thirty-one 
per  cent  of  the  GP  group  and  7  per  cent  of 
the  hospital  group  claimed  to  have 
received  no  dietary  advice  from  any 
source  since  their  diagnosis,  although  81 
per  cent  and  93  per  cent  respectively 


seemed  to  be  on  a  sugar  free  diet.  Just  over 
one  third  of  patients  had  never  received 
any  foot  care  advice  and  did  not  think  it 
was  of  special  importance  to  diabetics. 
Seventy  per  cent  of  patients  were  unaware 
of  the  symptoms  of  hypoglycaemia  and 
only  40  per  cent  carried  sweets  or  glucose 
regularly. 

Fifteen  of  the  GP  patients  and  16  in  the 
hospital  group  did  not  monitor  blood  or 
urine  for  glucose. 

All  but  one  of  the  insulin  dependent 
patients  used  plastic  syringes  which  40  per 
cent  of  patients  did  not  store  in  a 
refrigerator.  There  were  more  smokers  in 
the  hospital  group  than  in  the  GP  group, 
and  these  percentages  were  similar  to  the 
incidence  of  peripheral  vascular  disease. 

All  patients  obtained  their  repeat 
prescriptions  from  GPs,  but  only  29  per 
cent  saw  their  GPs  when  obtaining  their 
repeats.  The  average  supply  of  oral 
hypoglycaemics  was  four  weeks  and 
insulin  four  months. 

The  authors  said  that  the  education  of 
diabetics  was  one  of  the  keys  to  improved 
control,  and  this  area  offered  great 
potential  to  pharmacists  seeking  to 
promote  their  health  education  role.  Easy- 
to-read  educational  material  for  diabetics 
was  available  from  several  drug 

companies.  _  ,       ,  , 
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Practice  research  session  i  


Acetazolamide  dose 

Sunderland  Eye  Infirmary  has  saved  over 
£8,000  by  giving  glaucoma  patients 
acetazolamide  tablets  instead  of  capsules. 

When  patients  were  given 
acetazolamide  tablets  250mg  four  times 
daily  they  suffered  debilitating  side  effects 
but  a  satifactory  response  was  obtained 
using  the  more  costly  500mg  sustained 
release  capsules  twice  daily,  a  regimen 
claimed  by  the  manufacturers  to  be 
equivalent. 

Margaret  Ledger-Scott,  Sunderland 
Eye  Infirmary,  and  Jim  Hurst,  Sunderland 
Polytechnic,  carried  out  bioavailability 
studies  on  five  healthy  volunteers  and 
found  that  the  peak  plasma  levels  were 
significantly  higher  with  the  tablet 
regimen  than  with  the  capsules  and  the 
total  amount  absorbed  from  the  tablets  was 
more.  It  was  found  that  giving  patients  one 
tablet  twice  daily  produced  satisfactory 
control  of  intraocular  pressure  without  the 
side  effects. 

Half  the  patients  on  acetazolamide  are 
now  prescribed  tablets  instead  of 
capsules,  resulting  in  a  saving  of  over 
£8,000  for  the  year  1984-85. 

IFooiicare  formulary 

Mark  Horsley,  University  of  Manchester 
department  of  pharmacy,  and  Clive 
Brown,  a  chiropodist  at  a  Salford  health 
centre,  described  how  they  devised  a 
formulary  to  encourage  rational 
prescribing  by  chiropodists. 

Questionnaires  were  sent  to  Salford 
chiropodists  asking  what  medicaments 
they  used  and  why.  The  formulary  was 
drawn  up  using  the  stock  order  list  as  a 
starting  point  and  items  were  deleted  if 
there  was  no  demand  or  if  less  toxic  or 
more  effective  preparations  were 
available.  If  several  preparations  were 
therapeutically  equivalent,  the  cheapest 
was  included. 


The  formulary  was  implemented  last 
December  and  there  is  a  copy  in  all 
hospital  and  community  chiropody 
departments  throughout  Salford.  It  is 
"policed"  by  the  pharmacy  department. 
Orders  for  non-formulary  items,  together 
with  the  rationale  for  the  request,  are 
referred  to  the  district  chiropodist.  Work  is 
now  in  progress  to  assess  the  impact  on 
prescribing  patterns  and  on  the  drug  bill. 

Gaps  in  knowledge 

A  survey  has  shown  some  gaps  in 
community  pharmacists'  knowledge  of 
issues  affecting  their  day-to-day  practice. 

MJ.W  Chapman,  Taunton,  and 
Barbara  Stewart,  Storrington,  sent 
questionnaires  to  100  community 
pharmacists  in  the  South  West  and  West 
Midlands  Regions,  asking  questions  on  10 
topics.  49  questionnaires  were  completed 
and  returned. 

When  asked  about  the  Code  of  Ethics, 
three-quarters  did  not  known  that  Press 
advertising  of  professional  services  was 
permitted.  Forty  per  cent  gave  incorrect 
answers  on  the  quantity  of  POMs  which 
could  be  given  to  a  patient  requesting  an 
emergency  supply,  while  62  per  cent  gave 
incorrect  answers  on  how  soon  a 
prescription  should  be  forwarded  by  a 
practitioner  telephoning  for  a  supply  for  a 
patient. 

There  was  some  uncertainty  over 
parallel  imports  but  there  was  general 
awareness  of  the  background  to  drug 
withdrawals  in  1984.  Most  of  the  12 
questions  on  amendments  to  the  Misuse  of 
Drugs  Act  Regulations  were  answered 
correctly,  although  there  was  uncertainty 
over  whether  destruction  of  barbiturates 
should  be  witnessed  and  who  could 
prescribe  dipipanone.  Most  pharmacists 
gave  correct  answers  to  questions  on  the 
use  of  child-resistant  containers  and  on  the 
labelling  and  packaging  of  glyceryl 


trinitrate  tablets.  Most  were  aware  that  the 
quantity  dispensed  should  be  written  on 
medicine  labels  and  two-thirds  were 
familiar  with  the  reasons  for  withdrawal  of 
camphorated  oil. 

Pharmacists  expressed  general 
satisfaction  with  the  guidance  they  had 
received  on  these  topics  in  the 
pharmaceutical  Press  but  specific 
comments  indicated  that  they  would  have 
welcomed  a  clearer  policy  statement  on 
parallel  imports.  Several  pharmacists  said 
that  in  practice  (as  opposed  to  completing 
the  questionnaire)  they  would  have 
checked  their  answers  with  an  appropriate 
information  source. 

The  researchers  suggested  that  key 
information,  published  at  three  to  six 
monthly  intervals  in  an  easy  reference 
form,  would  be  a  welcome  aide  memoire 
for  busy  community  pharmacists. 

Testing  compliance 

Patient  interviews,  tablet  counts  and 
regular  serum  drug  level  monitoring  are 
all  needed  to  monitor  patient  compliance 
effectively  in  clinical  trials. 

This  was  the  conclusion  of  Roger 
Walker  and  Susan  Wright,  Sunderland 
Polyfechnic,  and  T.  Daymond, 
Sunderland  General  Hospital 
rheumatology  department.  Any 
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Biggest  ever  TV  launch. 
Your  customers  can't  miss  the  message. 


"   "     "    >jlar      -  ill 


OURCENTENARY  YEAR 
HAS  CLEARLY  BEEN 
WORTH  WAITING  FOR 


It  should  be  transparently 
obvious  by  now,  that  Nursery 
will  always  be  a  leading  name 
in  the  baoycare  business. 

But  just  to  make  it  crystal,/ 
clear  that  we  have  no 
intention  of  being  toppled 
from  our  place,  we're  intro- 
ducing two  remarkable  new  products 
in  our  centenary  year. 

The  Clearflo  Superteat  and  Clearform 
Supersoother.  Made  from  liquid  silicone  ru 


bber 


they're  a  rather  impressive  due 

Because,  quite  simply,  they  won't  wear  out  < 
They  can  be  used  time  after  time 
without  the  slightest  deterioration.  (Ir 
fact  our  experts  predict  that  even  aftei 
2  years  they'll  still  be  as  good  as  newj': 
And  if  that  doesn't  make  them  cleai  I 
winners,  here's  something  that  definitely  wil 
Thanks  to  our  unique  new  precisior 
moulding  technique,  the  Clearflo  Superteat's 
hole  boasts  the  most  accurate  flow  rate  yel 
Better  even  than  needle  or  laser  piercing! 


Of  course  such  premium  products  demand 
{ually  premium  prices.  Which  is  clearly  good 
?ws  too  when  you're  looking  for  bigger  profits 

Admittedly  Clearflo  ancf  Clearform  are  not 
e  only  products  of  their  type  on  the  market 
Jt  they  are  the  only  ones  with  a  hundred  years 
Nursery  experience  behind  them,  and  backed 

/  the  most  advanced  technoloev  in  use  today.                f     it fl     I    1 ■§  «ii l~v I 
A  clear  case  for  a  closer  look.  1  WX&\  l^MMJJ 

Wouldn't  you  agree?  A  R  VN(  ;l  <  >'•'  w< «  ><-vrs  by  c;ri  p  ik  ;ht 

5  Nursery  ranee  of  products  includes  teats,  nipple  shields,  feeders,  soothers,  disposables  and  baby  wipes.  Further  details  of  all  our  products 
ibeobtained  from  Customers  Services,  Lewis  WoolfGnptight  Limited,  Oakfield  Road,  SellyOak,  Birmingham  B297EE.Telephone021-472421l. 


BP  CONFERENCE  LEEDS 

Practice  research  session  and  poster  session 


Ms  Cantrill  wins 
C&D  Medal 

Staff  pharmacist  Ms  Judith  A. 
Cantrill  has  won  the  C&D  Medal 
and  Award  for  the  best  presentation 
of  a  practice  research  paper  at 
Conference. 

The  paper,  on  the  role  of  the 
community  pharmacist  in  the  health  care 
of  the  diabetic  patient,  was  written  jointly 
with  another  pharmacist,  Colin  Wright, 
who  is  based  at  the  Park  Hospital.  Ms 
Cantrill  works  at  Hope  Hospital,  Salford 
and  also  lectures  part-time  at  the 
department  of  pharmacy,  Manchester 
University.  She  did  her  pre- registration 
year  with  Boots  the  Chemist  and,  apart 
from  spells  as  a  relief  pharmacist,  has 
since  worked  in  hospital  pharmacy. 


Practice  research  continued  from  p458 
clinical  trial  that  involves  patients 
administering  their  own  medicines  should 
not  be  started  unless  compliance  can  be 
monitored,  otherwise  results  might  be 
misleading,  they  suggested. 

The  researchers  looked  at  patient 
compliance  in  a  clinical  trial  of  choline 
magnesium  trisalicylate.  Compliance  was 
checked  by  questioning  patients  during  a 
counselling  session  with  the  pharmacist, 
by  issuing  a  known  amount  of  medication 
and  counting  the  doses  not  used,  and  by 
monitoring  serum  salicylic  acid  and  uric 
acid  levels. 

Introducing  the  session,  the  chairman, 
Dr  D.  Hopkin  Maddock,  member  of  the 
Society's  Council,  deplored  the  fact  that 
only  two  papers  had  been  submitted  from 
community  practice.  "In  the  absence  of 
fundamental  research,  developments  of 
any  kind  in  our  profession  is  unlikely  to 
take  place,"  he  said. 


Pharmacists  who  presented  papers  to  the  practice  research  session.  Left  to  right:  Barbara 
Stewart,  Mark  Horsley,  Judith  Cantrill  (the  winner),  Sue  Wright,  Margaret  Ledger-Scott, 
Michael  Chapman,  Peter  Weedle 


More  evidence 
for  ADR  role 

More  evidence  that  pharmacists 
have  an  important  part  to  play  in 
reporting  adverse  drug  reactions 
was  presented  during  a  practice 
research  poster  session  on  Tuesday. 

A  clinical  pharmacist,  R.A.  Bussey, 
was  seconded  for  21  months  to  Sunderland 
Royal  Infirmary  to  collaborate  with 
clinicians  in  improving  ADR  reporting. 
All  suspected  ADRs  were  discussed  with 
the  pharmacist  who,  if  it  was  thought 
necessary,  completed  a  yellow  card, 
signed  by  the  clinician,  and  sent  it  to  the 
Northern  Regional  ADR  Monitoring 
Scheme.  There  were  79  reports  of 
suspected  ADRs  of  which  44  were 
forwarded  to  the  CSM,  compared  with  two 
reports  submitted  in  the  previous  12 
months  when  the  hospital  had  no  ward  or 
clinical  pharmacy  service. 

The  pharmacist  interviewed  28  patients 
to  relate  drug  history  to  onset  of  symptoms. 
A  further  14  were  monitored  by  the 
pharmacist  after  stopping  the  suspected 
drugs.  Five  ADRs  were  identified  solely  by 
the  pharmacist. 


Another  poster  showed  that  hospital 
outpatient  dispensing  post  less  and  was 
more  popular  than  FPIO(HP) 
prescriptions.  In  a  survey  at  James  Paget 
Hospital,  Great  Yarmouth,  Pamela 
Balmacund,  M.E.  Brown  and  M.C. 
Allwood  found  that  the  average  cost  of 
dispensing  an  FPIO(HP)  prescription  was 
£4.64  compared  with  £5.84  at  the  hospital 
and  £3.16  when  supplies  were  limited  to 
7-10  days  for  junior  doctors  but  unlimited 
for  consultants.  All  16  medical  staff  and  71 
per  cent  of  the  patients  interviewed 
preferred  outpatient  dispensing;  74 
patients  lived  less  than  a  mile  from  the 
nearest  pharmacy  and  of  these  51 
preferred  to  collect  medicines  from  the 
hospital. 

According  to  a  survey  by  Alison 
Morley  and  Michael  Jepson,  Aston 
University,  continuing  education  courses 
for  pharmacists  are  not  reaching  their 
target.  Of  the  79  practising  pharmacists 
replying  to  a  questionnaire,  38  per  cent 
had  never  attended  a  postgraduate  course 
and  only  25  per  cent  had  attended  three  or 
more  courses  in  the  past  5  years.  The  most 
common  reasons  for  not  attending  were 
lack  of  time  and  travel  difficulties. 
However,  nearly  half  thought  that 
continuing  education  should  be 
compulsory  for  all  pharmacists. 
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PROFIT  FROM  OUR 
EXPERIENCE 


Influvac 


Inactivated  influenza  vaccine  (surface  antigen)  BP 

Over  21  years'  experience  in  flu  protection 


'reservation  Disposable  syringes  and  multi-dose  vials  containing  inactivated 
ifluenza  vaccine  (surface  antigen)  BP  The  product  contains  appropriate 
uantitres  of  the  A  and  B  strains  currently  recommended  by  WHO  Available 
l  packs  of  0  5ml  syringes,  5ml  and  25ml  vials.  Basic  NHS  price  £3  50,  C31  92 
nd£150  98  Indications  Prophylaxis  of  influenza  Dosage  and 
^minisUaUons  Adults  and  children  (over  13  years). 0  5ml  Children  (4-13 
ears):  A  single  dose  is  recommended  for  all  age  groups  However,  young 
hildren  who  may  not  have  been  previously  infected,  or  who  have  not 
eceived  trivalent  influenza  vaccine  in  the  past  4  years,  may  require  two 
loses  of  vaccine  given  at  an  interval  of  4-6  weeks  to  ensure  a  protective 


antibody  response  To  be  given  by  infra-muscular  or  deep  subcutaneous 
injection  after  allowing  the  vaccine  to  reach  room  temperature  It  is 
recommended  that  the  contents  of  multi-dose  vials  are  used  within  4  hours 
of  opening,  using  a  fresh  needle  and  syringe  for  each  patient  Contra- 
indications, Warnings,  etc  Contra- indications:  Persons  with  hypersensitivity 
to  eggs,  chicken  protein  or  feathers  and  influenza  viral  proteins  should  not  be 
vaccinated  Immunisation  should  be  postponed  in  patients  with  febrile 
illness  Precautions  Neurological  disorders  such  as  encephalomyelitis  and 
neuritis  after  influenza  vaccination  have  rarely  been  reported  An  association 
has  not  been  demonstrated  except  in  the  case  of  the  Guillain  Barre 


Syndrome  (USA  mass  vaccination  programme  1976)  The  vaccine  contains  a 
maximum  per  dose  of  0  00625  IU  polymyxin  and  0  00625  ug  neomycin.  Use 
with  caution  in  patients  hypersensitive  to  these  antibiotics  Side-effects: 
Local  effects,  such  as  transient  erythema  and  swelling  at  the  site  of  injection 
may  occur  Systemic  effects  such  as  pyrexia,  fatigue  and  headache  may  also 
be  experienced  Reactions  of  both  types  can  be  expected  to  occur  only 
rarely  and  less  frequently  than  those  associated  with  the  administration  of 
whole  virus  vaccines  Product  Licence  Number  0512/0056  Further 
information  ts  available  from  Duphar  Laboratories  Limited.  Gater s  Hill,  West 
End,  Southampton  S03  3JD  Tel  (0703)472281 


duphar 


DUPHAR  LABORATORIES  LIMITED  WEST  END  SOUTHAMPTON  TEL  0703  472281 
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Science  Award  lectures 


Trimethoprim 
resistance 

A  dramatic  change  in  bacterial 
resistance  to  trimethoprim  has  led 
to  new,  highly  resistant  strains 
developing  throughout  the  world, 
the  Conference  was  told. 

Presenting  the  first  Science  Award 
lecture,  Dr  Sebastian  Amyes,  department 
of  bacteriology,  Edinburgh  University, 
said  that  these  new  strains  were  5,000 
times  less  sensitive  to  trimethoprim  than 
others  and  that  the  new  mechanism  was 
unlike  any  he  had  seen  before.  He  feared 
that  the  level  of  resistance  could  now  be  a 
threat  to  continued  use  of  the  drug. 

One  hospital  had  faced  the  problem  of 
most  antibacterial  drugs  consistently 
failing  and  medical  staff  were  having  to 
resort  to  gentamicin  for  the  treatment  of 
common  infections.  Reservoirs  of 
resistance  had  been  discovered  in  both 
human  and  animal  bacteria,  and  Dr 
Amyes  warned  that  any  relaxation  in 


vigilance  could  result  in  widespread 
resistance  before  there  was  time  to 
control  it. 

No-one  would  declare  their  use  of  the 
drug  in  animals  and  this  might  have  had 
some  influence  on  the  level  of  resistance 
found  in  the  population.  Analysis  of  results 
from  local  farms  around  Edinburgh 
revealed  that  a  sizeable  proportion  of  pigs 
being  supplied  to  the  city  carried 
trimethoprim-resistant  bacteria. 

Giving  drugs 
through  skin 

Some  of  the  research  being  done  on 
skin  absorption  and  its  role  in 
topical  drug  delivery  systems  was 
described  by  Professor  Jonathan 
Hadgraft,  Welsh  School  of 
Pharmacy,  in  the  second  Science 
Award  lecture. 

Unless  a  drug  is  highly  lipid  soluble, 
the  main  barrier  to  skin  penetration  is  the 
stratum  comeum,  formed  from  about  10 


layers  of  overlapping,  flattened 
keratinised  cells.  The  areas  between  the 
cells,  the  intercellular  channels,  are 
thought  to  be  rich  in  lipids,  such  as 
cholesterol,  triglycerides  and 
sphingolipids.  The  exact  way  in  which 
drugs  pass  through  this  layer  is  not  clear 
and  it  is  possible  that  both  transcellular 
and  intercellular  mechanisms  are 
important. 

Penetration  enhancers  such  as  urea, 
dimethylsulphoxide  and  Azone  may  act  by 
modifying  the  structure  of  the  intercellular 
lipids.  Experiments  using  excised  human 
skin  have  shown  that  propylene  glycol  can 
enhance  the  activity  of  Azone  in  aiding  the 
penetration  of  metronidazole.  An 
explanation  may  be  that  the  Azone  opens 
up  the  intercellular  channels,  propylene 
glycol  diffuses  in  and  the  drug  is  then  able 
to  diffuse  through  the  channels  which  are 
rich  in  propylene  glycol.  However,  with 
polyethylene  glycol  the  flux  of 
metronidazole  is  considerably  reduced. 

Professor  Hadgraft  pointed  out  that 
until  more  is  known  about  how  enhancers 
work  it  will  be  difficult  to  generate  novel 
compounds  with  this  specific  action. 


UNPARALLELED  QUALITY... 


Oxazepam 


  Wyeth" 


Wyeth* 


2-5rrj 


a 


1. 


Wyeth  Laboratories,  iapiu 


Wyeth  are  now  making  available  the  following 
major  products  from  their  range  of  generics: 

*  Lorazepam  tablets  1  mg  &  2.5mg 

*  Oxazepam  tablets  B.P.  10mg  &  15mg 

*  Temazepam  capsules  10mg  &  20mg 

*  Aluminium  Hydroxide  Mixture  B.R  2  litre 

For  information,  prices  and  discounts  available 
phone  the  WYETH  "HOTLINE"  06286  4377  Ext  4345 
or  post  the  coupon  below 


. . .  made  in  Britain  by  Wyeth 

...  the  backing  of  the  product  originator 

...  for  a  high  degree  of  patient  acceptance 
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BP  CONFERENCE  LEEDS 


Second  professional  session 


Scope  for  pharmacists 
in  animal  medicines 


speakers  at  a  professional  session 
>n  Tuesday  morning  drew  attention 
o  the  scope  for  pharmacists  in 
sniiaal  medicines, 

Mr  Douglas  Davidson,  a  community 
iharmacist  and  member  of  the 
'harmaceutical  Society's  Council,  said 
bat  the  pet  market  had  enormous  potential 
or  the  community  pharmacist,  who  could 
isually  provide  a  service  far  superior  to 
hat  of  the  local  pet  shop.  With  the 
ncrease  in  small  animal  veterinary 
>ractices  in  city  areas,  there  were  new 
ipenings  for  pharmacists  to  cater  for  pets, 
^.nd  with  the  development  of  more 
ophisticated  medicines,  the  pet  market 
vas  moving  towards  greater  product 
inderstanding,  "surely  the  very  province 
>f  the  pharmacist". 

Mr  Davidson  reviewed  the  current 
nethods  of  distribution  of  animal 
nedicines. 

Pharmacies  can  supply  all  POM 
nedicines  on  a  veterinary  prescription 
ind  can  sell  all  other  groups  of  medicines 
ubject  to  normal  pharmacy  practice 
equirements,  eg  supervision  control, 
lowever  under  pharmacy  ethics  the 
pharmacist  is  required  to  observe  any 
elevant  codes  of  practice  such  as  the 
nerchants'  code. 

Merchants  may  supply  PML  products 
rom  a  registered  set  of  premises  which 
:omply  with  the  new  code  of  practice  for 
nerchants,  and  are  under  control  of  a 
isted  nominated  person  who  must  be 
reasonably  available  for  advice,  etc. 

Pharmacists  and  veterinary  surgeons 
ire  the  only  sellers  and  suppliers  allowed 
:o  offer  the  entire  range  of  animal 


medicines  but  vets  are  restricted  to 
animals  under  their  care.  Many 
pharmacists  have  decided  to  operate  as 
merchants  because  personal  supervision  is 
not  required  for  every  sale,  whereas  in  a 
pharmacy  even  PML  products  require 
personal  supervision. 

Another  community  pharmacist,  Mr 
Michael  Reynolds,  Dorset,  also  believed 
that  pharmacists  should  be  promoters  of 
animal  health.  Worms  and  fleas  were 
prime  areas  on  which  to  concentrate,  and 
pharmacists  had  an  important  role  to  play 
in  advising  the  public  on  these  complaints. 
He  estimated  that  one  in  four  UK 
households  owned  a  cat  or  dog,  so  the 
potential  for  sales  was  obvious. 

There  were  about  600-700,000  horses, 
with  about  half  attended  by  vets  and  a 
considerable  number  kept  by  individuals. 
Every  horse  owner  had  his  or  her  favourite 
horse  wormer  so  there  was  little  point  in 
just  stocking  the  odd  product  on  the  off 
chance,  Mr  Reynolds  said.  He  thought  it 
should  be  necessary  for  only  10-20  per 
cent  of  UK  pharmacies  to  stock  these 
products,  but  he  knew  of  two  pharmacies 
opposite  each  other  in  a  village  enjoying 
sufficient  sales  for  both  to  benefit.  It 


appeared  that  many  saddlers  and  pet 
shops  which  previously  sold  anthelmintics 
were  no  longer  doing  so  because  of 
Medicines  Act  restrictions,  and  he  had 
already  had  comments  from  customers 
about  the  "fuss"  when  buying  these  items 
from  non-pharmacy  outlets. 

Following  on  from  anthelminties  it  was 
only  a  small  step  to  stock  other  products 
such  as  cough  mixtures,  hoof  oil, 
antiseptics  and  liniments,  the  speaker 
continued.  He  believed  that  fly  repellants 
provided  a  huge  market  as  yet  untapped; 
all  it  needed  was  product  development. 

Although  of  minority  interest,  guinea 
pigs,  rabbits  and  fish  occasionally  needed 
treatment,  and  a  whole  market  for  pigeons 
had  been  established.  The  2,500  racing 
clubs  in  the  UK  looked  after  10  million 
pigeons  and  someone  had  to  supply  them 
with  vaccine.  Why  not  the  pharmacist? 
Goats  were  also  becoming  increasingly 
popular,  so  why  not  become  the  local 
expert  on  goats?  he  suggested. 

Mr  Reynolds  saw  the  role  of  the 
pharmacist  as  being  complementary  to 
that  of  the  vet.  Pharmacists  could  guide 
their  customers  in  the  prevention  of 
problems  as  well  as  advising  on  treatment 
of  minor  ailments.  They  could  actively 
promote  their  knowledge  by  issuing 
simple  literature  on  the  benefits  of  routine 
care.  The  Pet  Health  Council  issued  useful 
material,  and  pharmaceutical 
organisations  could  publish  more  of  their 
own,  for  example  the  Ag  and  Vet 
Committee  had  recently  issued  a  leaflet 
intended  for  basic  education  of  the  pet 
owner. 

Mr  Michael  lepson,  department  of 
pharmacy,  University  of  Aston,  reported 
on  the  success  of  the  Pharmaceutical 
Society's  diploma  in  agricultural  and 
veterinary  pharmacy.  In  the  first  four 
complete  years  of  the  course,  29  diplomas 

Concluded  on  p468 


This  is  how  often  you'll 

be  seeing  the 
Mu-Cron  commercial. 
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— BP  CONFERENCE  LEEDS— 

Second  professional  session 


Responsibility  to  stop 
adverse  reactions 


Hospital  pharmacists  have  jusl  as 
great  a  responsibility  for  preventing 
adverse  drug  reactions  as  they  have 
for  ensuring  that  the  reactions  are 
reported,  believes  Mr  Michael 
Spencer,  principal  pharmacist. 
Welsh  Drug  Information  Centre. 
University  Hospital  of  Wales. 
It  is  now  time  to  change  the  emphasis  from 
detection  to  prevention,  he  said  during  a 
professional  session  on  "The  role  of  the 
pharmacist  in  the  introduction  of  new 
medicines"  on  Tuesday  morning. 

While  a  longterm  strategy  should 
certainly  include  lobbying  for  the  right  for 
hospital  pharmacists  to  submit  yellow 
cards,  a  significant  impact  could  be  made 
by  such  pharmacists  taking  increased 
responsibility  for  patient  monitoring. 
Adverse  drug  reaction  monitoring  should 


be  seen  as  an  essential  part  of  any 
pharmacy  department  claiming  to  operate 
a  ward  or  clinical  pharmacy  service. 

Mr  Spencer  discussed  some  of  the 
barriers  that  may  have  prevented  hospital 
pharmacists  becoming  more  involved  in 
ADR  monitoring.  These  were  lack  of 
resources,  lack  of  training,  resistance  of 
medical  staff  and  reluctance  of  the  CSM  to 


acknowledge  that  pharmacists  have  a 
contribution  to  make. 

Looking  at  t    ining  needs  he 
recommended  Jiat  preregistration 
pharmacists  should  be  introduced  to  the 
concept  of  individual  patient  monitoring 
and  regional  and  national  reporting 
schemes.  Post-registration  training  should 
include  refresher  courses  on  ADR  topics 
and  all  hospital  pharmacists  should  have  a 
working  knowledge  of  the  principles  of 
drug  information  skills. 

Liaison  with  other  professionals  such  as 
medical  and  nursing  staff  was  essential,  as 
was  collaboration  with  drug  information 
services  and  the  pharmaceutical  industry. 

Mr  Spencer  believed  ADR  monitoring 
was  so  important  that  pharmacy  managers 
should  take  the  lead  in  initiating  and 
evaluating  local  schemes,  backed  by  the 
Pharmaceutical  Society  and  CSM. 
Detailed  standards  should  be  laid  down  to 
guide  pharmacists  operating  a  service. 

Among  the  recommendations  he  made 
were  that  the  pharmacy  service,  in 
conjunction  with  the  drug  information 

continued  on  p468 


Stephaf  bv  farnnaceutische  produkten 


SPECIALISTS  IN 
PARALLEL 
IMPORT/EXPORT 
PHARMACEUTICALS 


Under  licence  from  the  Dutch  Health  Authority 
—  parallel  import  wholesalers  within  the  EEC 


•  Fast  efficient  order  processing  from  our  comprehensive  stocks  •  Competitive  prices 

•  Over  10  years  experience  in  parallel  importing  •  Regular  promotional  discounts 

•  Guaranteed  products  of  EEC  origin  •  Pharmacists  indemnity  insurance 

•  40  PL(PI)s  to  date  •Own  laboratory  facilities 

IMPORTANT  ANNOUNCEMENT 

Standard  payment  terms  now  mean  up  to  90  days  credit 
(up  to  60  days  credit  if  settlement  discount  taken) 

Meet  us  at  Chemex  85  (Stand  243)  where  Mr  Hamilton  and  his  staff  will  be  pleased 
to  provide  full  details  of  this  change  in  our  trading  terms  and  of  our  Chemex  offers 
September  price  list  and  Chemex  offer  details  available  upon  request  from; 

STEPHAR  B.V. 

Van  Utrechtweg  4,  2921 LN  Krimpen  A/D  Ijssel 
HOLLAND 

Telephone:  010-31-1807-10444    Telex:  25542  Steph  NL 
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Cold  sho 


shops! 


Keep  your  customers  warm  this  winter,  with 
this  clever  space  saving  heater  from  Dimplex. 


The  Dimplex  base  unit  fan  heater  fits 
neatly  into  display  units,  false  walls  or 
fascias,  to  give  warmth  exactly  where 
it's  needed! 

It  warms  your  customers'  toes, 
without  taking  up  valuable 
floor  or  wall  space.  So  you 
can  put  it  anywhere  there's 
a  need  for  effective  but 
unobtrusive  heating. 
The  heater  has  a  variable  thermostat, 
and  a  choice  of  0.8kW,  1.6kW  and  2.4kW 
outputs.  Plus  a  thermal  cut-out  to  protect 
against  accidental  overheating. 


--~r'----_ 


For  summer  use,  a  fan-only  setting  will 
circulate  unheated  air.  The  switch  panel 
can  be  mounted  anywhere  for  convenient 
operation.  And  it's  easily  installed, 
requiring  no  special 
"--si  ducting,  fitting 
easily  into  units 
with  a  plinth 
depth  of  at  least 
120mm.  All  this  for 
under  S 100,  plus 
installation  cost. 

For  full  details  and  list  of  Dimplex  Registered 
Installers  contact: 


So  make  your  shop  a  comfortable  place 
to  shop  in . . .  and  work  in.  Fit  the  built- 
in  fan  heater  from  Dimplex.  Your 
customers  will  love  it!  And  so  will  your 
staff! 


Dimplex 

all  the  warmth  ■  you  need. 


Dimplex  Heating  Ltd, 
Customer  Liaison  Dept, 
Millbrook. 

Southampton,  S09  2DP. 
Tel  (0703)  777117 


And  Dimplex  ANGLEFLOW  heaters 
keep  out  draughts  at  the  door! 


Anglefloware  multi-directional  fan  heaters 
with  outputs  of  3kW  and  4.5kW.  Fix  to  wall 
or  ceiling  as  over  door  air  'curtains',  or 
anywhere  a  powerful  air  flow  is  needed. 
Three  heat  settings  and  fan  only  operation. 
Integral  or  remote  switching. 
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Second  professional  session 


continued  from  p466 

centre  if  applicable,  should  be  responsible 
for  all  yellow  card  distribution  in  a  hospital 
and  for  ensuring  that  supplies  were 
available  on  each  ward,  clinic  and  other 
departments  where  adverse  reactions 
might  be  noted.  At  ward  level,  individual 
pharmacists  should  identify  patients  who 
might  be  at  increased  risk  from  ADRs  and 
implement  monitoring  procedures; 
likewise  they  should  monitor  drugs  with  an 
increased  risk  of  ADRs.  Pharmacists 
should  also  make  sure  that  suspect  ADRs 
were  documented  in  patients'  notes. 

The  mmmd  far 
evaluation 

New  medicines  should  be 
evaluated  critically  before  being 
accepted  into  clinical  practice  and 
hospital  pharmacists  have  a  central 
role  it »  pla?  said  Dr  fames  Smith, 
principal  pharmacist.  Northern 
regional  drug  information  unit. 

The  constraints  of  the  drug  licensing 
system  mean  that  only  a  limited  judgment 
can  be  made  before  medicines  are 
marketed.  New  products  are  frequently 
introduced  with  no  evidence  of  clinical 
superiority  over  established  alternatives 
and  the  clinical  trials  required  for 
licensing  involve  too  few  patients  to 
provide  definitive  information  on  toxicity. 
Uncommon  adverse  reactions  and  delayed 
effects  can  only  be  detected  when 
relatively  large  numbers  are  exposed  to 
the  drug  for  long  periods. 

The  industry's  advertising  expenditure 
is  also  heavily  concentrated  on  new  drugs, 
Dr  Smith  continued,  with  extravagant  and 
sometimes  misleading  claims  made.  There 
is  a  danger  that  intense  promotion  of  a  new 
drug  will  result  in  an  explosive  growth  in 


Delegates  listen  to  the  presentations  at  the  practice  research  session.  Introducing  the 
session,  the  chairman,  Dr  D.  Hopkin  Maddock  said:  "It  is  ironic  that  the  sponsor  of  this 
afternoon's  award,  the  Chemist  &  Druggist,  is  probably  the  only  indispensable  tool  of 
the  trading  side  of  community  practice,  yet  only  two  submissions  have  been  received 
from  this  sector." 


prescribing,  with  large  numbers  of 
patients  being  exposed  to  it  before  proper 
evaluation. 

Clinical  trials  often  have  weaknesses, 
particularly  in  the  numbers  of  patients 
involved  and  in  the  duration,  so  careful 
scrutiny  of  the  evidence  is  needed. 
Uncritical  prescribing  may  substantially 
increase  costs  without  adequate  evidence 
of  benefit  to  patients.  The  Drug 
Information  Pharmacists  Group  runs  a 
collaborative  scheme  in  which  information 
centres  undertake  new  drug  evaluations 
on  a  rota  basis,  to  avoid  duplication. 

Speaking  on  clinical  trials,  Dr  Peter 
Noyce,  district  pharmaceutical  officer, 
Hampstead  and  Islington  Health 
Authorities,  said  hospital  pharmacists 
have  much  to  contribute,  yet  their  present 
involvement  is  minimal. 

They  could  contribute  at  three  levels 
—  in  design,  ethical  considerations  and 
with  organisation  and  implementation,  he 
said.  They  could  bring  to  an  ethical 
committee  a  scientific  approach  to 
research,  a  clinical  appreciation  and  a 
wide  knowledge  of  drugs  and  could 
present  a  balanced  view  of  the  benefits 
and  risks  of  trials. 

Investigator-led  trials  could  be 


particularly  demanding  for  hospital 
pharmacists,  who  became  involved  in 
organising  materials  and  supply 
arrangements.  They  should  be  involved  in 
deciding  important  aspects  of  labelling, 
such  as  identifying  contents  and  coding, 
and  reliable  dispensing  records  were  also 
crucial.  It  was  good  practice  to  have  a 
standard  profile  in  hospital  dispensaries 
for  all  trials  being  processed,  Dr  Noyce 
recommended,  giving  the  name  of  the 
trialist,  company  involved,  aims  and 
design  of  the  trial,  background 
information,  dispensing  instructions  and 
arrangements  for  further  supplies. 


Ag  &  Vet  continued  from  p465 
have  been  awarded;  16  participants  were 
satisfied  with  the  course  but  decided  not  to 
complete  the  assessment,  in  some  cases 
because  of  business  pressures.  Of  the  16 
community  pharmacists,  nine  recorded 
increases  in  their  ag  and  vet  work  since 
gaining  the  diploma. 

Mr  Peter  Taylor,  NPA  chairman, 
suggested  the  NPA  could  run  a  one-day 
training  seminar  on  vet  pharmacy.  NPA 
director  Mr  Tim  Astill  undertook  to  look 
into  its  feasibility. 


This  is  how  often  youll 

be  seeing  the 
Mu-Cron  commercial. 


With  a  TV  spend  of  £1*5  million,  from  November  it'll  be  seen  again  and  again  and  again. 
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TENSION 


entation  Syndol  tablets  are  yellow,  round,  flat -faced,  bevelled  edge  tablets-  On  one  side  there 
incised  S'  design  and  on  the  other  a  scored  bisect  line.  Each  tablet  contains:  paracetamol  B.R 
rig.  codeine  phosphate  B  P  10mg,  Decapryn  (doxylamine  succinate  USNF)  5mg,  caffeine  B  P  30mg 

i  Syndol  is  an  analgesic  preparation  indicated  for  the  treatment  of  mild  to  moderate  pain  and  as  an  anti-pyretic.  Syndol  is  recommended 
ie  symptomatic  relief  of  headache,  including  muscle -contract  ion  or  tension  headache,  migraine,  neuralgia,  toothache,  sore  throat, 
lenorrhoea,  muscular  and  rheumatic  aches  and  pains,  and  for  post -operative  analgesia  following  surgical  or  dental  procedures, 
ige  and  Administration  Adults  and  children  over  12  years  one  or  two  tablets  every  four  or  six  hours  as  needed  for  relief.  Total  dosage  over 
■hour  period  should  not  normally  exceed  8  tablets.  Not  recommended  for  children  under  1 2  years.  Contra-indicat ions  Idiosyncrasy  to  any 
e  ingredients  Precautions  May  cause  drowsiness:  if  affected,  patients  should  be  advised  not  to  drive  or  operate  machinery.  Side-effects 
/lamine  succinate  may  cause  drowsiness  or  dizziness  in  some  patients.  Mild  constipation  may  occur  associated  with  the  codeine  component 
'ndol.  Agranulocytosis  is  a  very  rare  complication  of  treatment  with  paracetamol.  Over-dosage  Treat  symptomatically  as  for  paracetamol  and 
iine.  Pharmaceutical  Precautions  None.  Legal  Category  P  Package  Quantities  Blister  strips  of  10  tablets  in  cartons  of  20  tablets.  Further 
mation  Nil  Product  Licence  Number  4425/0018  Patient  purchase  price:  20  tablets.  £2.00  (including  VAT)  Further  information 
ailable  on  request  Merrell  Dow  Pharmaceuticals  Limited,  Stana  Place,  Fairfield  Avenue,  Staines,  Middlesex  TW18  4SX.  Trademarks:  Merrell, 
,  Syndol,  Decapryn. 
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LETTERS 


Voltaire,  rats  and 
the  PAC  

I  have  received  an  unsolicited  pamphlet 
from  the  Pharmacist  Action  Committee. 
Rather  than  argue  the  pros  and  cons  at 
length  let  me  remind  the  PAC  that  all  the 
contractors  had  the  chance  to  elect 
representatives  of  the  Pharmaceutical 
Services  Negotiating  Committee  —  more 
than  can  be  said  for  PAC. 

Finally,  I  will  quote  a  statement 
attributed  to  Voltaire  after  the  French 
revolution  —  "Tis  better  to  be  ruled  by  one 
lion  than  by  a  thousand  rats."  Allowing  for 
poetic  licence,  I  cannot  see  the  PAC  in  the 
role  of  the  lion. 
A.  Jolley 

Newton-le-Willows,  Merseyside 


Democracy? 

Following  my  return  from  holiday,  I  read 
with  interest  the  many  letters  from  the 
Pharmacist  Action  Committee  on  the 
subject  of  the  new  contract.  But  I  cannot 
allow  the  letter  of  Mr  Patel  {C&D  August 
10,  p256)  claiming  that  "Democracy 
stinks"  to  go  unanswered. 

In  our  area  there  was  wide  discussion 
before  the  LPC  made  its  decision  to 
support  the  new  contract  —  and  I  have  no 
doubt  that  the  majority  of  pharmacists  in 
Devon  support  it.  If  it  is  the  case  that  no 
PAC  members  were  consulted  by  their 
LPC  members  for  18  months  before  these 
discussions  —  why  not?  Why  did  they  not 
take  the  trouble  to  contact  their  LPC 
members  to  make  their  views  felt,  or  why 
indeed,  if  they  felt  so  strongly  on  these 
matters  did  they  not  stand  for  their  LPC  — 
it  is  an  option  open  to  us  all. 

There  can  still  be  no  argument  in 
favour  of  leap-frogging.  What  is  the  motive 


of  the  PAC? 

In  conclusion,  I  think  that  a 
membership  of  600  does  not  give  the  PAC 
the  right  to  claim  that  the  majority  of 
pharmacists,  who  I  feel  sure  are  in  favour 
of  rational  location,  are  wrong. 
Mike  Smith 
Devon  LPC 


Contractors 
silenced?  

In  response  to  his  letter  in  C&D, 
September  7,  Mr  J.  Patel  should  be  asking 
the  pharmacists  at  Pharmacist  Action 
Committee  meetings:  "When  did  you  last 
bother  to  contact  your  LPC/PSNC 
member?" 

We  are  all  willing  to  help  our 
contractors  in  any  possible  way  but  cannot 
do  so  if  they  don't  contact  us  about  their 
problems.  Some  99  per  cent  simply  do  not 
want  to  be  bothered  with  pharmaceutical 
politics  unless  they  are  directly  affected.  It 
is  hardly  surprising  considering  the  hours 
some  of  them  work.  If  they  were  not  as 
willing  to  work  extended  hours  without 
additional  payment  the  PSNC  might  well 
have  been  able  to  negotiate  the  entree 
money  to  finance  a  proper  24-hour  on-call 
service. 
P.C.  Holman 
Member,  PSNC. 

Mr  Jenkins' 
blunderbuss 

It  is  not  entirely  clear  from  Mr  lenkins' 
letter  {C&D,  September  7)  what  questions 
are  still  awaiting  answers:  he  appears  to  be 
using  a  blunderbuss  against  all  the 
perceived  ills  of  pharmacy.  Following  his 
criticism  of  this  company,  however,  he 
does  pose  two  questions,  and  one  must 


NP 


I  Jj 


Instant  suntan? 


assume  that  they  are  directed  at  us.  Let  me, 
on  that  assumption,  reply  to  them. 

First,  Mr  lenkins  must  surely  be  living 
in  another  world  if  he  imagines  that  there 
are  surplus  profits  from  NHS  dispensing  to 
return  to  anybody:  gross  margins  from  that 
activity  have  been  declining  for  years. 
Secondly  it  was  never  a  very  viable 
proposition  for  a  pharmacy  to  supply 
dispensing  doctors:  now  that  the  doctor  is 
subject  to  "clawback"  and  requires  high 
discounts  from  his  supplier,  supply  by  the 
local  pharmacist  simply  wouldn't  work. 

Mr  Jenkins  also  raises,  once  again,  the 
hoary  old  complaint  about  Macarthys 
supplying  dispensing  doctors:  yes,  we  do, 
as  do  most  wholesalers,  though  because 
we  operate  in  urban  areas,  we  do  not  have 
a  very  large  number  of  such  accounts.  We 
serve  the  dispensing  doctor  simply 
because  we  are  an  appointed  agent  of  the 
pharmacuetical  manufacturer  and,  as 
such,  have  the  responsibility  of  supplying 
his  goods  to  all  persons  who  are  credit- 
worthy and  are  legally  entitled  to  receive 
them. 

It  is  not  our  remit  to  discriminate 
against  any  type  of  customer  because  we 
disapprove  of  them  or  their  activities.  Did 
Mr  Jenkins,  when  in  business,  refuse  to 
dispense  prescriptions  for  ladies  wearing 
trousers  because  he  considered  that 
unladylike? 
A.R.  Ritchie 
Chairman,  Macarthys 


This  is  how  often  you'll 

be  seeing  the 
Mu-Cron  commercial. 


|_ 


'ith  a  TV  spend  of  £15  million,  from  November  it'll  be  seen  again  and  again  and  again. 
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Leeds 

C  S  Shoplittings 
Tel  10532)  713554 

Leicester 

Sheltrite  Shop  &  Display  Equipment 
Tel  (0533)660345 

Lincoln 

Blow  &  Scrimshaw  Ltd 
Tel.  (0522)21319 

Liverpool 

Northern  Shop  Design  Centre 
(Waterloo)  Ltd 
Tel:  051  928  0736 


SHOPFITTING 

SYSTEMS 


London 

Trade  Equip 
Tel  01  542  5710 

Luton 

Pennant  Shop  Egmpment 
Tel  10582)26895/26135 

Maidenhead  (Berks) 

Newlau  Shoplitters  Ltd. 
Tel  (0628)33366 

Norwich 

Eastern  Shop  Equipment  Ltd 
Tel  (0603)649398 

Nottingham 

Lawn  Shoplitters  Ltd 
Tel  (0602)  783639 

Preston 

Unilit  Shoplittings  Ltd 
Tel:  (0772)  36193 

Rhyl 

.  North  Wales  Shoplitters  Ltd 
Tel  (0745)37944 

Stoke-on-Trent 

LINO  Shopfitting  Ltd 
Tel  (0782)262626 

Swansea 

Peter  Heale,  Shop  Display  Shelving 
Tel  10792)54611 

Tyneside 

M  A  Lodge  Ltd 
Tel  091  489  2969 


wmmsmmmiei.  (0782)  268818  mmmmmtm 


A  SAFE  CHOICE  FOR 
YOUR  CUSTOMER. 


A  SOUND  INVESTMENT  FOR  YOU. 


Aegis  bring  you  a  wide 
range  of  premium 

quality  English 
manufactured 
contraceptives 
which  offer  total 
reliability. 

As  you  can  see  they're  attractively  packed  for 
customer  appeal.  APG/C 

And  you'll  be  pleased  to  hear  they're 
competitively  priced  to  protect  your  profitA  ? 

Aegis  Products.  UnitT2,  Roman  Way.  Coleshill  Industrial  Estate.  Coleshi 
Birmingham.  B46  I R.L  Telephone  (0675)64834 


YOUR  SAFEST  CHOICE. 
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y^y  -m  THE  FINEST  NAME  IN  SHOPFITTINCS 

Salesroaster 


30  YEARS 
EXPERIENCE 

VERSATILE 
EQUIPMENT 

COMPREHENSIVE 
RANGES 


WE.  OFFER 

•  EXPERIENCED 
CONSULTANTS 

•  QUALIFIED 
INSTALLATION  CREWS 

•  CASH  RENTAL  OR  H.P. 
ISIVE  •  FREE  U.K.  MAINLAND 

DELIVERY 


Complete  coupon  for  further  details 


Name: 
Address: 


CD  3  85  m 


Tel. 

'>:•:•:        ^                                :lkv  \ 

w 

ROE  SIK  )l)I;in  1N(  ;S  LTD 

RECENT  HOUSE,  DOCK  ROAD,  BIRKENHEAD 
MERSEYSIDE  L41  1DC.  Tel:  051-647  8794 
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All 


From  September 
doctors  can  write  a 
prescription  for  Gx 


Doctors  will  simply 
add  a  hold  Gx  prefix 
before  the  generic 
name. 

The  reimbursement 
will  be  at  Gx  list  prices 
as  for  any  other  branded 
pharmaceutical. 

Itis  likely  that  you  will 
receive  a  prescription 
for  a  Gx  product  before 
our  representative  has 
been  able  to  contact 
your  pharmacy. 


While  it  is  our 
current  intention  to 
channel  all  orders 
through  full-line 
wholesalers,  it  is 
possible  that  your 
normal  supplier  will 
not  be  holding  stocks 
of  Gx  products. 


Should  you  experi- 
ence any  difficulty  in 
obtaining  Gx  products 
please  use  Freefone 
Gx  Limited. 

Orders  will  be  des- 
patched immediately. 

For  additional 
information  write  to, 
orphone: 
Gx  Limited 
The  Old  Post  House 
London  End 
Beaconsfield 
Bucks  HP92JH 
Tel:  04946  78501 

Gx  FREEFONE -Dial 
100  and  ask  for  Freefone 
Gx  Limited. 


An  announcement 

to  Retail 
Phsriricicists* 


A  member  of  the  Glaxo  Group  of  Companies 


'Chemist'  sales  up 
and  still  growing 


Few  retail  sectors  can  match  the  13 
per  cent  increase  in  pharmacy  and 
drug  stores  sales  over  the  five-year 
period,  1980-84,  other  than  the 
largest  super  market  chains  and 
DIY  superstores,  according  to  a 
Retail  Business  report. 

Its  £2, 555m  estimate  of  1984  sales 
includes  an  NHS  element  of  up  to 
£l,485m,  up  12  per  cent  on  "83.  Figures 
are  based  on  the  1982  Retail  Inquiry 
covering  both  NHS  and  counter  sales  and 
including,  where  relevant,  drug  stores 
such  as  Medicare,  Oriflame  UK,  Share 
Drug  and  Superdrug  along  with 
independent  pharmacies  and  multiples 
such  as  Harry  S.  Allen,  Booker 
Pharmaceuticals,  Cross  and  Herbert,  R. 
Gordon  Drummond,  E.  Moss,  National 
Co-operative  Chemists  and  Savory  and 
Moore. 

Counter  sales  for  chemist  shops  and 
drug  stores  were  up  17  per  cent  in  the  first 
quarter  of  this  year  compared  with  1984, 
although  Retail  Business  estimates  put  the 
second  quarter  increase  at  just  13  per 
cent,  still  considerably  up  on  the  1984  full 
year,  10  per  cent  rise  to  £l,070m. 

The  chemists'  and  drug  stores  1984 
result  was  three  points  better  than 
miscellaneous  non-food  sector  ( +  7  per 
cent)  which  includes  CTNs  and  two  points 
better  than  all  non-food  retailers  ( +  8  per 
cent).  In  the  five  year  period  1980-84, 
chemists'  counter  sales  grew  at  12.5  per 
cent  a  year  compared  to  just  8.3  per  cent 
for  the  whole  non-food  sector. 

Retail  Business  estimates  of  counter 
sales  volume  puts  chemists  well  ahead  of 
most  other  retailers,  up  16  per  cent  in  1983 
and  20  per  cent  in  1984,  a  rate  only 
matched  by  household  shops  with  non- 
food shops  well  back  at  + 17  per  cent  ('83) 
and  +11  per  cent  ('84).  Camera  shops 
sales  in  1984  were  worth  £470m,  up  12  per 
cent  on  1983  and  two  points  ahead  of 
chemists. 

Consumer  expenditure  on  scripts  and 
other  medical  expenses  has  risen  fastest 
since  1980.  Central  Statistical  Office  data 
says  in  1983,  £775m  of  pharmaceutical  and 
medical  sales  were  35  per  cent  up  on  1980 
norm  in  value  terms  but  with  volume  static. 
NHS  payments  and  other  medical 
expenses  stand  at  £l,237m  (up  81  per  cent 
by  value,  or  35  per  cent  by  volume)  with 
toiletries  and  perfumes  up  36  per  cent  in 
value  to  £l,819m  (12  per  cent  volume). 

The  average  chemists  turnover  (the 


statistics  include  drug  stores)  was  £178,000 
per  annum  in  1982,  up  30  per  cent  on  '80 
with  gross  margin  down  0.4  per  cent  to 
23.9  per  cent.  The  chemist  group  took  a 
greater  share  of  drug,  medicine  and 
toiletries  sales  in  1982,  up  3.2  per  cent  to 
55.5  but  their  share  of  the  photographic 
market  fell  0.4  per  cent  to  6  per  cent 
(photographic  shops  are  up  3.4  per  cent). 

Boots  spent  more  on  advertising  over 
three  years,  1982-84,  than  any  other 
retailer  or  wholesaler  in  the 
chemist/photographic  sector.  MEAL 
figures  were:  Boots,  £9. 7m,  £9. 3m,  £6. 5m; 
Dixons£4m,  £5. 9m,  £8.1m;  Numark, 
£0.3m,  £0.4m,  £0.5m;  Image,  £0.2m, 
£0.2m,  £0.3m,  and  Vantage  £0.1,  £0.1m, 
£0.1m  (Unichem  are  not  quoted). 

Retail  Business  says  chemists  counter 
sales  should  show  a  10  per  cent  increase  to 
£l,325m  in  1986,  with  photo  shops  putting 
on  9  per  cent  (£575). 

Chemists  &  drug  stores  retail  profile, 
1380  and  1982 

%change 
1980       1982  1980/82 

Business 

number  7,924      7,910  -0.2 

Outlets 

number  11,252     11,627  3.3 

Average 
outlets  per 
business 

number  1.42        1.47  3.5 

Employees 

'000  66  66  — 

Turnover  £m°  1,547  2,074  34 
Gross  margin 


of  sales'' 


24.3 


23.9 


Average  sales 
per  outlet 

£'000  137  178 

a:  Including  VAT 
b:  Excluding  VAT 
Source:  Retailing  Inquiry,  1982. 

Index  of  Retail  Prices  of  Selected 
Chemists'  Goods 

January  1974=100 


30 


Soaps  and 

Stationery, 

detergents, 

travel  and 

Medicines, 

sodas. 

sports  goods, 

surgical 

polishes  and 

toys, 

goods  etc  and 

other 

photographic 

toilet 

household 

and  optical 

All  items  requisites 

goods 

goods 

1983  Ian  325.9  336.3 

354.5 

284.2 

1984  Jan  342.6  350.5 

371.5 

295.0 

1985  Jan  359.8  371.8 

398.5 

312.2 

Source.  Department  of  Employment 


R-V  defences  up 
as  Unilever  bid 


Richardson- Vicks  have  rejected  a 
takeover  bid  made  by  Unilever  in 
the  USA. 

An  offer  of  $54  a  share  was  described 
as  "inadequate"  by  Richardson-Vicks,  and 
the  board  has  offered  to  buy  back  five 
million  of  its  own  shares. 

Unilever,  who  put  their  1984  total  sales 
at  $18.8  billion,  say  a  major  part  of  their 
strategy  is  to  strengthen  the  company's 
standing  in  the  US.  They  give  the  total 
value  of  a  merger  as  $1.3  billion  (£950m). 

"The  personal  products  businesses  of 
Unilever  and  Richardson-Vicks  fit 
together  excellently,"  says  a  company 
spokesman.  "Unilever  is  strong  in  branded 
products  for  the  mass  market  sold  through 
the  grocery  trade,  and  Richardson-Vicks 
has  a  particular  strength  in  specialised 
retail  outlets  such  as  chemists." 

A  statement  issued  by  the  Richardson- 
Vicks  US  offices  says  Unilever  had 
previously  indicated  that  they  would  not 
pursue  a  hostile  bid:  'We  will  now  see 
whether  its  word  is  good."  lohn  Scott, 
president  and  chief  executive,  said:  "Our 
board  is  prepared  to  take  whatever  steps 
appropriate  to  protect  our  shareholders." 


The  UK  arm  of  Richardson-Vicks  has  no 
comment  regarding  the  resignation  of 
Peter  Warden  from  his  post  as  manager  of 
Vidal  Sassoon. 


Revlon  make 
exchange  offer 

Revlon  have  started  an  exchange 
offer  to  buy  up  to  iir!)  million  shares 
of  its  common  stock. 

In  a  move  to  defeat  the  tender  offer  by 
Pantry  Pride  Inc  (C&D,  last  week)  the 
stock  is  to  be  exchanged  for  securities,  to 
trade  at  their  face  value  of  $57.50.  This 
follows  a  conditional  $47.50  per  share  offer 
by  Pantry  Pride,  described  by  Revlon  as 
"grossly  inadequate"  and  detrimental  to 
the  interests  of  the  company  and  its 
shareholders." 

They  say  the  board's  recommendations 
—  that  shareholders  reject  the 
supermarket  chain's  offer  and  accept  the 
exchange  —  would  "enhance  shareholder 
values  rather  than  allow  Revlon's  valuable 
assets  to  be  acquired  cheaply  by  a  raider 
for  his  own  personal  benefit." 
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P.i  ISINESS  NEWS 


Young  backed 
and  attacked 

Lord  Young's  Paper  "Lifting  the 
Burden"  has  come  under  attack 
from  the  TUC,  while  the  Forum  oi 
Pi  h  ate  Business  lias  said  H  would 
"positively  help  the  creation  of 
jobs." 

Moving  a  motion  to  condemn  the 
proposals,  John  Ibbotson  of  the  National 
Graphical  Association  told  the  TUC  the 
document  should  rather  be  called  "shifting 
the  burden  and  screwing  the  worker."  The 
Financial  Times  reports  that  Mr  Ibbotson 
said  flexibility  in  the  labour  force  would 
mean  "cutting  wages  and  doing  away  with 
employment  protection  law,"  and  called 
for  better  enforcement  of  employers' 
obligations. 

Meanwhile  the  Forum  of  Private 
Business  has  welcomed  Lord  Young's 
appointment  as  Employment  and 
Enterprise  Secretary,  and  says  it  "must 
surely  reflect  the  needs  of  small 
businesses,"  which  make  up  80  per  cent  of 
British  enterprises. 

The  Forum  hopes  that  "with  the  teeth  of 
a  Cabinet  position  and  the  weight  of  a  full 
scale  Government  Department,  Lord 
Young  may  now  be  able  to  implement  the 
recommendations  of  his  White  Paper." 


Ciba  takeover 

Ciba  Consumer  Pharmaceuticals,  the 
health  care  division  of  Ciba-Geigy,  will 
take  over  sales  and  marketing  of  Piz  Buin 
in  the  UK  and  Eire  on  December  1 . 

CCP  say  they  have  worked  closely  with 
the  current  distributor,  Colson  &  Kay,  and 
now  hope  to  widen  distribution  of  the 
brand  in  the  chemist  sector.  They  put  the 
sun  care  market  at  over  £45m  and  say  "We 
are  poised  to  exploit  this  situation  with  Piz 
Buin." 


Smith  Kline  lab 


chemical  factories  around  the  world.  The 
new  buildings  constitute  phase  one  of  the 
planned  extensions  to  the  site  and  provide 
1  lOOsq  m  of  laboratory  space  and  600sq  m 
of  offices. 

Phase  two,  involving  the  construction 
of  a  multi-purpose  production  unit,  taking 
into  account  regulatory  legislation  coming 
into  force  in  the  USA,  UK  and  Europe  in 
the  next  five  to  ten  years,  is  expected  to  be 
completed  in  1988. 


Index  up  16pc 

The  Department  of  Trade  &  Industry's  July 
retail  sales  index  (1980  =  100)  shows  a 
year-on-year  rise  of  16  per  cent  to  208  for 
dispensing  chemists. 


PSNI  dinner  for 
Desmond  Lewis 

The  Council  of  the  Pharmaceutical  Society 
of  Northern  Ireland  are  holding  an 
informal  dinner  at  the  Chimney  Corner 
Inn,  Newtownabbey  on  Friday,  October 
18  1985  to  mark  the  retirement  of  Mr 
Desmond  Lewis  as  secretary  and  registrar 
of  the  Pharmaceutical  Society  of  Great 
Britain.  Members  wishing  to  attend  should 
contact  73  University  Street,  Belfast,  (tel 
226927)  as  soon  as  possible  for  further 
details. 


NI  workshops 

The  subcommittee  on  post-qualification 
education  and  training  in  Northern 
Ireland's.  Michaelmas  term  programme 
includes  a  number  of  workshops  and  a 
symposium  for  which  prior  booking  is 
essential. 

These  comprise:  an  all-day 
"Antibacterial  chemotherapy"  workshop 
on  September  26  at  the  Deerpark  Hotel, 
Antrim;  A  "Surgical  dressings 
symposium"  on  October  31  at  the  PSNI's 
headquarters;  evening  workshops  on 
"Bronchodilator  therapy"  on  November  4 
in  Londonderry,  12  in  Coleraine,  19  in 
Craigavon,  26  in  Omagh,  and  December 
4  in  Belfast;  and  an  all-day  "Research 
design  and  methodology  workshop  on 
December  12  at  the  Beechlawn  Hotel  in 
Dunmurry.  Full  details  from  Norman 
Morrow  (tel  0232  650111). 

A  series  of  evening  meetings  has  also 
been  arranged  for  Tuesdays  in  October  at 


ANA  data  scan 

The  Article  Numbering  Association 
has  launched  a  national  data 
scanning  service  to  provide  four- 
weekly  reports  to  manufacturers, 
chiefly  in  the  grocery  market. 

Using  information  from  35  major 
stores,  around  the  country,  the  service, 
operated  by  market  researchers  A.C. 
Nielsen,  offers  weekly  sales  data  allowing 
consumer  products  manufacturers  to 
rapidly  evaluate  how  their  marketing  and 
promotional  activities  affect  sales.  It  costs 
£30-£35  a  week  per  product  category. 

Nielsen  have  also  launched  a  data 
scanning  serivce  —  Scantrack  '86.  Their 
reports,  at  around  £100  per  product  group 
per  week,  give  competitive  data. 

EVENTS  — 

the  medical  biology  centre,  Lisburn  Road, 
Beliast.  Details  in  the  Coming  Events 
diary. 

Advance  information 

Industrial  Pharmacists  Group.  Pharmaceutical  Society, 

PSGB  headquarters,  9.30am  October  8,  "Current 
developments  in  clinical  trials."  Registration  lee  (includes 
coffee,  lunch  and  tea)  £15  for  members,  PSGB  members  and 
preregistration  students  and  £30  lor  non-members.  Details  from 
Mr  R  E  Marshall  a!  the  Society,  1  Lambeth  High  Street, 
London  SE1  7JN. 

Barclays  Technical  Exhibition,  National  Exhibition  Centre, 
October  22-25.  Pharmaceutical  research  will  be  a  feature. 
Details  from  Richard  Bull,  Exhibitions  and  Events  Division  NEC 
(tel  021-7804171). 

World  Ski  Cup  for  Pharmacists.  Vdlars-sur-Ollon, 
Switzerland,  March  15-21,  1986.  Slalom  events  for  all  age 
groups,  held  concurrently  with  the  World  Ski  Cup  for  Doctors. 
Details  from  Madame  Dominique  Lecaillon,  15  Rue 
ArmonviUe,  51100  Reims,  France. 

Monday,  September  16 

Plymouth  and  District  Branch,  Pharmaceutical  Society, 

Board  Room,  Derniord  Hospital  at  8pm  Alan  Yardley,  district 

dental  officer,  on  "Dental  care  and  dental  products." 

Mid  Glamorgan  East  Branch,  Pharmaceutical  Society,  The 

Globe  Hotel,  Pontypridd  at  8pm.  Social  Evening  with  cheese 
and  wine. 

Tuesday,  September  17 

N.E.  Thames  regional  study  group.  Claybury  Hall,  Claybury 
Hospital,  Woodford  Green  at  7  30pm.  "Patient  medication 
records",  "Professional  misconduct"  and  "College  at 
conference". 

Wednesday,  September  18 

North  Metropolitan  Branch.  National  Pharmaceutical 
Association,  post-graduate  medical  centre,  Barnet  General 
Hospital  at  8pm.  Mr  T  P.  Astill,  director,  on  "Current  afiairs  in 
pharmacy." 

Thursday,  September  19 

Bedfordshire  Branch.  Pharmaceutical  Society,  medical 
centre,  Luton  and  Dunstable  Hospital,  at  8pm.  Mrs  A. 
Johnston,  community  nursing  officer,  on  "The  role  of  the 
community  nurse." 

Dundee  &  Eastern  Scottish  Branch,  Pharmaceutical  Society, 

lecture  theatre  3,  Ninewells  Medical  School,  at  7  30pm.  Dr  E 
Brookes,  regional  director,  on  "Recent  developments  in  the 
blood  transfusion  service." 

Weald  of  Kent  Branch.  Pharmaceutical  Society. 

postgraduate  centre,  Kent  &  Sussex  Hospital,  Tunbndge 
Wells,  at  8  00pm.  Alan  Smith,  chief  executive,  Pharmaceutical 
Services  Negotiating  Committee,  reporting  on  "The  new 
contract." 


Taking  chemical  entities  from  the 
laboratory  bench  through  process 
development  and  manufacturing  to 
servicing  clinical  trials  around  the 
world  is  the  top  priority  of  new 
laboratories  of  Smith  Kline  & 
French  in  Tonbridge,  Kent. 

Opened  on  September  6  by  Sir 
George  Porter,  FRS,  director  of  the  Royal 
Institution,  the  work  of  the  laboratories  will 
be  to  devise  the  most  effective  route  of 
synthesis  (picture)  for  Smith  Kline 


— ■  COMING 
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Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN91RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Paul  Crouch  ext  272 
for  further  information 


Publication  date 
Every  Saturday 
Headings 

All  advertisements  appear 
under  appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Appointments 


EXPERIENCED 
COSMETIC  SALES 
ASSISTANT 

required  for  high  class  pharmacy  in 
London  W9.  Salary  approx  £7,000.  Apply 
to: 

Remedys,  1  Clifton  Road,  Maidavale, 
Ldondon  W9  1SZ. 

TEL:  01  286  7255  OR  EVES:  01  904  6759 


A  SATURDAY  JOB 

Assistant  with  dispensing  experience  but 
able  to  help  on  counter,  required  for 
pharmacy  near  Marble  Arch. 
Saturdays  only. 
9am-5pm,  good  pay. 
Mr  Sinclair  01-493  6133  or 
eves  &  weekends,  01-609  8855 


Agents 


AGENT 
REQUIRED 

for  superior  range  of 
OTC's,  Sundries, 
Cosmetics  &  Toiletries. 

Apply  to  STAND  NO.  155 
CHEMEX  '85 


SALES  AGENTS 
REQUIRED 

UK  and  overseas  to  sell 

hair  colour  gels. 
Beauty  Bar  Ltd,  21-25 
Garman  Road,  London  N17. 
Tel:  01-808  5381 


AGENTS 


required  to  sell  SLICK,  a  unique 
new  concentrated  stain 
remover  for  oil,  grease,  tar, 
paint,  bitumen  and  even 
chewing  gem. 


Natural  Cosmetic  Range  also 
available. 


Apply  to:  CB  Developments, 
Mill  Lane,  Sidlesham, 
W.  Sussex  P020  7LU. 

Tel:  (024356)  673  or  304 


Display/Semi  Display 

£13.40  per  single  column 
centimetre,  min  30mm. 
Column  width  42mm. 
Whole  Page  £1200.00 
(260mm  x  180mm) 
Half  Page  £650  .00 
(125mm  x  180mm) 
Quarter  Page  £345.00 
(125mm  x  88mm) 


Box  Numbers  £3.00  extra 
Available  on  request. 
All  rates  subject  to 
standard  VAT. 


Announcements 


GOING  TO 
CHEMEX  85? 

Visit  BR  Lewis  Chemists 
STAND  195 

And  enter  our  free  prize  draw 

We  are  specialists  in: 
*EEC  Imports 
*UK  Generics 


Tel:  (0322)  349212 


Business  Opportunities 


FAST  GROWING 
COMPANY 

Handling  hair  ornaments,  hair  brushes,  and  other  hair 
care  products  seeks  either  wholesalers/distributors  with  a 
strong  sales  force  or  commission  agents  calling  upon 
retail  chemists  for  all  areas. 
Apply  in  full  confidence 

Box  C&D  3139 


UNUSUAL  BUSINESS 
OPPORTUNITY 

Freelance  agents/distributors 
urgently  required  in  all  areas 
by  a  nutritional  health 
company.  Fast  moving 
consumable  products  with 
huge  repeat  sales. 
Details: 
John  Tornero,  23  St  James 
Street,  E17.  01  520  5820 


WHO  DARES,  WENS 

The  right  to  market 
on  a  royalty  basis: 
a  dynamic  title  for 
mens  toiletries,  with 
Royal  connotation. 
Apply  Box  C&D  3137 


Chemist  &  Druggist  14  September  1985 


475 


Shopfitting 


c 


Lux  Line 


SHOPFITTERS  FOR 
THE  PHARMACY 


REFITS,  NEW  INSTALLATIONS,  CEILINGS, 
SHOPFRONTS,  ELECTRICAL,  FINANCE.  NPA  & 
NUMARK  APPROVED 

SO  CONTACT  US  NOW. 
LUXI  INE  LTD 

]  i  ■  OMME  R<  I  WAY,  I  EIGH1  ON  BUZZARD,  BEDS 

TEL:  0525-381356 


LEXDRUM 

0626  834077 

WE  PROVIDE  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

LEXDRUM  STOREFITTERS 
""HI  Chappie  Rd,  Bovey  Tracey,  Devon, 

mmB  0626  834077 


Stock  Wanted 


FRENCH  AND  ENGLISH  PERFUMES 

Wanted  for  home  and  exipwl  We  guarantee 
discretion  and  cMfldentiality.  I&my  ipiiirtnih/ 
large  oi  small. 

Prompt  payment. 

FGM  COSMETICS  LTD 

061-833  9652  or 
telex  665941  FGM  G 


marspec 

SHOP  FITTING  LTD 

Attractive  modular  shopfittings  at  competitive 
prices. 

For  a  new  perspective  in  pharmacy  design. 

Telephone:  0392  216606 

Unit4B,  Grace  Road,  Marsh  Barton,  Exeter,  Devon 


shonhtbin 


0761  418941 


Creators  and'Manufactufers  of  Individual 
Environments  for thecPrbfessionalcPharmacy 


SALES  OFFICE:  HALLATR0W  ROAD.  PAULT0N .  AVON 


Quality  and  original 
Continental  Systems  plus 

total  package  NPA 
recommended  NO  system 
matches  UMDASCH  for 
quality. 


Prices  pleasantly 
competitive.  See  for 
yourself .  .  .  there's  no 
obligation. 


Apeils  Systems  Ltd 
Unit  P,  Kingsway  Trading 
Estate,  Kingsway,  Luton, 
Bedfordshire. 

Ring  h  ■■■■■■■       -  i': 


Labels 


fsssft 


Orders  dispatched 
within  14  days  of 


C&D 
Classified 

for  all  your 
advertising 

Phone:  0732  364422 
Ext  272 


WAREHOUSE  AND  DISTRIBUTION 

SERVICE 

We  are  a  pharmaceutical  company  based  in  Hi  a  nips  hire, 
distributing  to  pharmaceuti     wholesalers  and  retail 

pharmacies.  We  have  capacity  in  our  modern,  licenced 
premises  for  storage,  order  collation  and  distribution. 

(' )) ii  ii  if  (MsUs  mm?  siunrpirnse  you  and  save  you  nruoi:;; 
BOX  C&D  3136 
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Professional  Prescription 
Computer  Labelling 


rhe  Richardson  Guarantee 

"Anyone  buying  one  of  our  labelling  systems  can  return  it  f  or  a  cash  refund 
within  two  months  of  purchase  if  not  fully  satisfied . . ." 

John  Richardson  —  Managing  Director 


John  Richardson  Computer!  lid 


I ou  can  buy  from  us  with  confidence 

Prices  including  10%  NPA  Rebate:  Cassette  Systems  from  £895    Disc  Systems  from  £1615 
Unit  337,  Walton  Summit,  Bamber  Bridge,  Preston,  Lanes  PR5  8AR.  Tel:  0772  323763 


AFTER  THE  SHOWJOU'LL  BE  GLAD  QFTHE  PARK 

■  Wp  wnn't  ho  nt  fHFMFy  tLc  v/onr  Lit  wam'II  kQ  nkL  .  S  


We  won't  be  at  CHEMEX  this  year,  but  you'll  be  able 
to  see  the  finest  range  of  computerised  labelling 
systems  at  the  Hampstead  Post  House  Hotel, 
Haverstock  Hill,  London  NW3  4RB  on 
Sunday  September  22nd  -  1  0am  till  6pm. 


Stock  for  Sale 


IPIEIRIfUMIES 

£25  FREE  PERFUMEON  EACH  C300SPENT 
ATOURSHOWROOM  ORTELEPHONE  FOR 

A  PRICELIST  ON  01-993  6409. 
WEST  LONDON  LTD  397  ACTON  LANE, 
LONDON  W3.  OPEN  10-7.  SUN10-2 


INTACID  FOR 
EXPORT 

One  of  the  worlds  best 
known  Antacid 
Magaldrate,  480mg 
chewable  tablets. 
Available  from  the 
manufacturer. 

Very  competitive  prices 
'acked  in  any  quantities 

Box  CCrD  3138 


CHRISTMAS  1985 

BAGS.  WRAPPING  PAPERS. 
PURSE  CALENDARS.  CREPE 
PAPER.  CARRIERS.  GIFT  TAGS. 
PAPERMATE  PENS.  DIARIES, 
ETC 

Available  as  usual  from 

(AMES  TOWNSENO  &  SONS  LTD. 

P.O.  BOX  12  WESTERN  WAY,  EXETER  EX  I  2AB 

Write  or  phone  Exeter  79731 
for  Christmas  List 

Orders  accepted  now  for  delivery 
when  required 


EXPORT 
CANCELLATION 

"Stud"  delay  spray 
18ml  packs.  15  units 
packed  in  attractive 

display  on  plastic 
tray. 

Tel:  0438  814500 


% 

JUST 
PERFUMES 

475b  Alexandra  Avenue,  Rayners 
Lane,  Harrow,  Middx  HA2  9RY. 
Largest  range  of  branded  perfumes 
in  UK  at  competitive  prices. 
Nationwide  delivery  service 
Opening  times: 
Monday  Friday  9.00am-6pm. 
Sunday  10.00am  2.00pm 
Callers  welcome  without 
appointment  at  all  times 
Tel:  01-868  1263  Telex:  925045 


TO 


PARK  SYSTEMS  LTD. 
17-19  Gascoyne  Street, 
Liverpool  L3  6BS. 
Tel:  051-236  9438 


Serving  today's  pharmacy  with  reliable  technology 


FREE  OFFER 

To  all  Epson  HX20 
owners. 


Let  Orange  Computers  help  you 
and  save  £117.00. 

Orange  Computers  is  offering  a 
special  scheme  with  free 
maintenance,  free  tape  drives  and 
other  benefits  when  you  adopt  our 
well  known  NPA  recommended 
OraLabel  Computer  Labelling 
System. 

Ring  for  details  on 
0565  501 16/53417  or  write  to 

Orange  Computers  Ltd, 
Ruskin  Chambers,  Drury 
Lane,  Knutsford,  Cheshire 
WA16  6HA. 
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PEOPLE 


Staff  moves 

at  C&D  

Robert  Darracott  has  been  appointed 
Chemist  &  Druggist's  Technical  Reporter. 
His  place  as  Editorial  Assistant  is  taken  by 
Nia  Williams. 

Rob  joined  C&D  after  working  in 
hospital  pharmacy  for  three  years.  He 
graduated  from  Nottingham  University. 

Nia  took  a  journalism  course  in 
Darlington  after  graduating  in  history  from 
Exeter  University. 

Jonathon  Bobbet  takes  over  as  Art 
Editor  from  Jack  Parker  who  will  continue 
to  have  an  involvement  in  C&Hs  design. 

Biking  bid 

Jeff  Hollo  way,  a  pharmacist  from 
Romsey,  is  a  spokesman  for  the 
district's  Round  Table  in  more  than 
one  sense.  He  is  one  of  eleven 
sponsored  cyclists  making  theii 
iv  xy  to  F  xris  as  p<  [rl  if  a  i  ampaign 
to  raise  E 1 0.000  h  >r  R<  imsey  Hospital. 

The  GP  cottage  hospital  was 
threatened  with  closure  some  years  ago, 
but  the  Romsey  Rotary  Club  spearheaded 
a  programme  to  raise  local  funds.  This  led 
to  an  extension  being  built,  and  now  the 
target  is  to  buy  a  new  operating  table  and 
infant  resuscitator. 

Charity  events  have  already  raised 
over  £4,000  this  year  and  the  cycle  ride  is 
backed  by  local  businesses  including 
Saxon  Cycles,  who  donated  two  racing 
bikes  to  be  ridden  and  auctioned. 
Townsend-Thoreson  have  offered  free 
passage  across  the  Channel. 

"The  townspeople  have  taken  this 
project  to  their  hearts"  says  Mr  Holloway, 
who  is  also  the  Round  Table's  public 
relations  officer.  "We're  so  confident  of 
reaching  the  target  that  we've  decided  to 
order  the  operating  table  from  the 
manufacturers." 


Mark  Howells  of  Southend  is  congratulated 
on  winning  the  Macarthys-sponsored  golf 
competition.  Jim  Canning,  the  company's 
sales  and  marketing  director,  presented 
the  prize.  The  match  was  played  at  the 
Royal  Worlington  and  Newmarket  golf 
course  —  known  by  some  as  the  "best  nine- 
hole  course  in  the  world" 


Grant  chance 

The  National  Pharmaceutical 
Association  is  inviting  applications 
for  two  practice  research  grants, 
each  worth  £500.  The  awards  will 
support  research  into  aspects  of 
community  practice. 

Prospective  applicants  must  be 
pharmacist  proprietors  of  NPA  registered 
pharmacies,  or  directors  of  an  NPA 
member  company.  Pre-registration  and 
employee  pharmacists  employed  by  NPA 
members  are  also  eligible  with  consent 
from  their  employer. 

Application  forms  are  available  on 
request  from  the  NPA  (tel  0727  32161  ex 
231).  The  closing  date  for  applications  is 
December  20. 

One  of  the  grants  —  the  Harold  Moss 
Award,  is  supported  by  E.  Moss  Ltd,  in 
memory  of  their  late  chairman. 


Catchy  tune 

Our  attention  has  been  drawn  to  a 
short  story  from  The  Sun  last 
Friday. 

Under  the  heading  "When  Irish  Eyes 
are  aspirin!",  the  paper  reports  the  tale  of 
a  70  year  old  woman  from  Minneapolis 
who  was  troubled  by  the  song  "When  Irish 
Eyes  are  Smiling"  which  apparently  kept 
running  over  and  over  in  her  head. 

According  to  The  Sun,  she  solved  the 
problem  by  cutting  back  her  daily  aspirin 
intake  from  12  to  6.  There's  not  a  lot  of 
people  know  that . . . 


DEATH 


Two-in-one  to  be 
one  again? 

The  owner  of  the  two-in-one  pharmacy  in 
Highcliffe,  Dorset,  Mr  Mike  Reynolds, 
says  that  when  the  new  contract 
Regulations  come  in,  he  will  apply  for 
compensation  for  giving  up  his  second 
contract.  The  saga  continues. . . 

Typesetting  and  graphics  by  Magset  Ltd.  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd.  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Registered  at  the  Post  Office  as  a  Newspaper  34/26/16s  Contents  ©  Benn  Publications  Ltd  1984  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical 

photycopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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Tim  Astill  s 
Jumbo  saga 


The  latest  state  of  airline  disasters  took  a 
new  twist  when  the  new  Canada  jumbo 
carrying  pharmacist  delegates  back  from 
the  FIP  Conference  in  Montreal  caught 
fire  shortly  after  take  off.  Tim  Astill,  NPA 
chairman,  who  was  returning  on  the  flight 
along  with  other  luminaries,  described  it 
as  a  "most  alarming  experience."  After 
cruising  for  10  minutes  the  pilot  made  an 
emergency  landing  and  the  air  craft  rolled 
to  a  halt.  The  brakes  had  over-heated,  and 
the  plane  ended  up  surrounded  by  fire 
tenders.  "We  all  got  out  pretty  damn 
quick"  said  Mr  Astill.  There  were  no 
casualties. 


APPOINTMENT 

Haffenden  Moulding  Company:  Doug 
Carter  —  previously  with  Autonumis  Ltd 
—  becomes  managing  director.  Alan  Gill 
becomes  works  director,  after  working 
with  Gerrard  Industries  for  17  years,  and 
Alan  Peach  joins  as  sales  and  marketing 
director. 

Unichem:  Charles  Michie,  MPS,  has  been 
appointed  to  the  Scottish  Regional 
Committee.  Mr  Michie,  of  Milltimber, 
Aberdeen,  is  a  partner  in  the  family 
business  of  four  pharmacies  and  director 
of  a  consortium-run  health  centre 
pharmacy.  He  is  also  director  of  a 
perfumery.  . 

Britannia  Pharmaceuticals:  Maxwell 
Noble  has  been  appointed  marketing 
director.  Mr  Noble,  previously  with  Smith 
&  Nephew  and  Schwarz  Pharmaceuticals, 
will  hold  a  seat  on  the  board  of  directors 
and  have  overall  responsibility  for 
Britannia  Health  Products.  He  replaces 
Ian  Fogg  who  has  left  to  form  his  own 
company,  Network  Selection  Ltd. 

Lucyna  Sloane  becomes  marketing 
manager. 


Trenhaile:  Fernleigh  Trenhaile  of  Hartley 
Vale,  Plymouth.  Mr  Trenhaile  qualified  in 
1929  and  spent  most  of  his  career  as  a 
pharmacist  at  R.N.  hospitals.  He  became  a 
chief  pharmacist  and  was  attached  to  the 
Devonport  base. 
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NEW  IMAGE.  NEW  DEALS 
STAND  173.  CHEMEX. 


SWITZERLAND 


